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The present study is an endeavor to find out tlie impact of 
tourism policies and the role of RTDC in the growth and 
development of tourism in Rajasthan. It is evident from the study 
that tourism has great potential to provide employment, cultivate 
tolerance and encourage knowledge of different cultures, while 
aiding in the preservation of heritage and the environment. 
Tourism statistics have shown that a large amount of revenue is 
brought into the country. In recent years, tourism is regarded as 
one of the world's biggest and fastest growing industries. It has 
been playing a pivotal role in the socio-economic and cultural 
development in India. India is hence-trying its best, .to strengthen 
the tourism industry by formulating various plans and policies. 
In order to achieve higher level of growth it is imperative 
that policies are formulated where great care is taken about the 
development of infrastructure and other allied developments so 
that optimum level of growth is achieved. Policies formulated by 
the government has taken care of these need but there are still gray 
areas which need to be strenuously addressed to at the earliest like 
adopting more vigorous marketing strategy, rationalizing the 
charge of various destinations and lowering the charge of hotels 
and heritage trains like Palace on wheels and Heritage on wheels. 
In India tourism not only has direct contribution to the economy 
but it has significant linkages also with several other sectors like 
agriculture, poultry, handicrafts, construction, transport, etc. 
Tourism as an activity, enhances the quality of life, preserves the 
national heritage and encourages the appreciation of India's 
diverse cultures, both by Indians and foreign visitors. 
India's share in the international tourist arrivals was 0.56% in 
2007 registering 42"'^rank in world's tourist arrivals. While it, stood 
47* 1998 in the world ranking, which went up to 54 in 2002, 44 in 
2004, 41 in 2005 and 42 in 2006. India's rank in world tourism 
receipts was 20 with a share 1.25 % of total international tourism 
receipts in 2007. 
From the economic point of view tourism is especially 
important in developing countries, like India. It is a catalyst to 
economic growth and also generates foreign exchange. Its 
importance as economic factor is also evident from its being a 
multibillion dollar activity, the second largest industry after oil and 
the largest single employer in the world. It can be used as an 
instrumental tool to remove regional imbalance by providing 
employment opportunities and development of infrastructural 
facility in those area, which till date have remained 
underdeveloped. Tourism ensures a minimal use of natural 
resources and optimum use of manpower and expertise thus 
leading to sustainable development. 
Apart from being an economic and cultural force, tourism 
vitally helps in promoting universal brotherhood and world peace. 
It also helps in bringing about closer understanding between the 
peoples of diverse nationalities, customs, religions, cultures and 
social backgrounds. Tourism can be a vehicle for the realization of 
man's highest aspirations in the quest for knowledge, education. 
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understanding, acceptance and affirmation of the originality of 
cultures and respect for the moral heritage of different people. 
These spiritual values of tourism are also significant for world 
peace and human understanding. Tourism now has a great 
promise to become the world's first peace industry, an industry 
which recognizes, promotes and supports the belief that every 
traveller is potentially an Ambassador for peace 
The Government of India has announced its first tourism 
policy in November 1982. It emphasized the expansion of 
international tourism and target of attracting 1 million foreign 
tourists, but this target was not achieved till 1990 and it remains a 
milestone in the development of tourism in India. In 1992, the 
National Action Plan (NAP) for tourism development was 
formulated by the Government of India. The NAP took ten years 
long period for the Government to feel that there is a need for 
possible improvement for tourism development over the tourism 
policy of 1982. NAP aimed at doubling India's share of the 
international tourism market from 0.5 to 1 per cent by increasing 
the hotel capacity to 80,000 rooms in the classified accommodation 
sector. It also encourages private investment in tourism. Between 
these two policy and plan statements, various legislative and 
executive measures were brought about. In particular, the report of 
the National Committee on Tourism, submitted in 1988. In 2002, A 
National Tourism Policy has been announced by the Government 
which aims to place India on the world tourism map as a global 
brand having large untapped potential as a destination keeping 
pace with the growing travel and trade. This poHcy also 
recognized the role of Central and State Governments, public 
sector undertakings and the private sector in the development of 
tourism in the country. 
The Ministry of Tourism (MoT) in its National Tourism 
Policy, 2002 urges members of the industry and trade to 
voluntarily formulate their own codes as working principles in 
tourism. Ministry of Tourism (MoT) must hold interactive session 
with other industry player for the setting up . eco friendly 
infrastructure in India for the growth and development of tourism 
for a world-class infrastructure for the tourists from all over the 
world. 
Rajasthan is one of the few states in India which offers 
manifold attraction to tourists. It is visited each year by millions of 
tourists, scholar and pilgrims from all over the world. The 
important cities of Rajasthan which have the tourist's interest are : 
Jaipur- the pink city, Udaipur - the city of lakes or the Kashmir of 
Rajasthan, Jodhpur - the city of whiteness, Bikaner - the yellow 
city, Jaisalmer - the golden city and Mount Abu - a hill station 
with the sunset point world famous and internationally known. 
The unique typography, the glorious past, rich history, and folk 
life in the state has created a special attraction to the tourists from 
the country and abroad. 
Rajasthan has a great potential of tourism due to its unique 
cultural and historical background. Tourism, being unique in its 
character as tourist belongs to different regions, different countries 
with different socio- economic patterns therefore their needs, 
perceptions are different and vary in different degree. In order to 
satisfy the tourists psyche the Department of Tourism, 
Government of Rajasthan and other private hotel chains have 
promoted Rajasthan as one of the unique tourist destinations by 
aggressively marketing at national and international level. 
Development of desert destinations, wildlife sanctuaries, Old 
monuments, forts, fairs and festivals are some of the attractions as 
far as Rajasthan tourism is concerned. These tourist products are 
unique in its nature and can be exploited nationally and 
internationally to increase the tourist traffic. All tourist products 
must have a distinct image. Thus, Rajasthan needs well- developed 
infrastructure coupled with proper marketing strategy for the 
promotion of tourism in the state. 
As tourism is service oriented industry, human resource is 
very vital for its growth and development. The role of local 
manpower becomes essentials for its growth. This is the reason for 
every state having its own tourism corporation for the 
development of tourism. Rajasthan too has set up Rajasthan 
Tourism Development Corporation (RTDC) for the growth and 
development of tourism. Rajasthan is one of the states where one 
can experience all types of climatic condition like cool weather in 
the hill station of Mount Abu and very hot weather in Jaisalmer. 
One can also enjoy wild life beauty in national park like 
Ranthambhore and Sariska. Rajasthani folk dance and culture is 
also one of the major attractions for the tourists. All this variety has 
added new dimension to tourism in Rajasthan and has been major 
source of tourist attraction. To tap the potential of tourism in 
Rajasthan, RTDC carries out various promotional activities and 
other marketing strategies to augment the share of tourism. 
The present study is undertaken by the researcher to find 
out the role of RTDC in the promotion of tourism in Rajasthan. 
The efforts so far made by RTDC in this context like making 
suitable arrangements of accommodation, transportation, and 
providing such other prime facilities to the tourists. It is also 
involved in publicity of tourism in Rajasthan for this it carries out 
various promotional activities in various parts of the country and 
abroad. RTDC has convenient booking offices all over the country 
and it offers bookings through its wide network of agents 
throughout the world. RTDC promotes tourism by the means of 
Internet. Everybody can get information related to Rajasthan 
tourism through the website www.rajasthantourism.gov.in and 
information related to RTDC's functions are available on this 
website. Corporation is also having a new website especially for 
the RTDC on which main tourism related activity are available on 
www.rtdc.in 
To enhance the experience of the tourists, the corporation 
also organizes package tours, fairs, festivals, entertainment and 
shopping facility for domestic and foreign tourists. Keeping in 
view the vast increase in tourist traffic, the corporation has 
planned and commissioned new units at different places in 
Rajasthan. The work of expansion in different existing unit is also 
undertaken and it is executed effectively and efficiently. 
Therefore the present study is an attempt to find out the 
role of RTDC in the development of tourism industry in Rajasthan. 
The study also traces the impact of tourism policies on the grov^ t^h 
of tourism in Rajasthan. The present study aims to find out the 
combined impact of both tourism policies and the role of RTDC in 
the growth and development of tourism industries in Rajasthan. 
From the comprehensive literature review it peters out that a 
review of the work done in the field of tourism shows that very 
few studies have been carried out in the field of tourism policy and 
Rajasthan separately. The studies conducted by Usha Bala (1990), 
Rohit Garg (2005), Ashok Kumar Sharma (2002), Shalini Singh 
(2002) mainly looked into economic issues in the management of 
tourism in Rajasthan , Financial performance appraisal of RTDC, 
Perspectives of tourism policy in India. In none of the above 
studies, the study of tourism policy of Government of India with 
special reference to Rajasthan Tourism Development Corporation 
has been carried out to evolve a comprehensive view covering all 
aspects of tourism industries in Rajasthan. 
The objectives that have been pursued to study the tourism 
policy in India are to find out the historical perspective and 
performance of tourism sector in India and to study the 
importance of tourism policies in bringing desired growth in 
tourism sector. The study further reviews the improvement of 
India's existing Tourism Policies. The objectives are briefly as 
under: 
1. To study and review the rationale of Tourism Policies 
introduced in 1982 and 2002 in India. 
2. To measure the performance of the Rajasthan Tourism 
Sector in terms of parameters such as, satisfaction level 
including the demographic aspects, gender, age, nationality, 
education, profession and stay period in Rajasthan . 
3. To measure the impact of National Tourism Policy on 
Indian Tourism Sector and on Rajasthan Tourism 
Development Corporation in terms of growth rate in the 
tourist arrival in India as a whole and Rajasthan in 
particular. 
4. To examine the views and attitudes of tourists about the 
facilities provided by the Rajasthan Tourism Development 
Corporation at major tourist destinations in Rajasthan in 
terms of carrier facilities, accommodation facilities and 
other ancillary facilities, such as publicity facilities, tour 
operator facilities etc. 
5. To identify the problems of tourism industry in Rajasthan 
and offer suitable suggestions for improvement of tourism 
in Rajasthan and solutions for the present needs. 
The study is based on both primary and secondary data. For 
primary data collection purpose interview and questionnaires 
were considered to be the best alternative. For primary data 2 sets 
of questionnaire were prepared to collect primary data from the 
officials of RTDQ Domestic tourists and foreign tourist. One set of 
questionnaire was designed for the Domestic and Foreign tourist 
and the second set of questionnaire was designed for the officials 
of the RTDC. Respondents were selected on a random basis, no 
criteria, as sex, age, country, education etc was considered for the 
collection of data. The secondary data for the study have been 
collected from various secondary source of information, such as, 
published Reports of Ministry of Tourism (MoT), Government of 
India, RTDC, department of tourism, Rajasthan. Altogether the 
relevant Books, Journals and periodicals. Research Papers, 
Published Thesis, Articles, News Dailies, Websites, are also 
consulted by the Researcher for better referencing. 
For analyzing the data statistical tools have been used. For 
test of significance paired sample t-test, independent sample t-test 
and one way analysis of variance (ANOVA) have been done. 
Percentage and pie chart also been done for better analysis of the 
data. On the basis of the study carried out to find the impact of 
significant relation between the overall satisfaction level of tourists 
and the demographic factors, such as, gender, age, nationality, 
education, profession and stay period in Rajasthan. It is observed 
from the independent sample t- test that significant value is 0.991 
which is more than statistic significance level (a) which is 0.05. So 
it means null hypothesis is accepted at the 0.05 significance level, 
there is no significant difference in overall satisfaction level 
between genders. Similarly the test carried out to find the relation 
between nationality and the overall satisfaction level. It is observed 
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that significant value is 0.103 which is more than statistic 
significance level (a) which is 0.05. So it means null hypothesis is 
accepted at the 0.05 significance level, there is no significant 
difference in overall satisfaction level when it is classified with the 
nationality. 
Further Test was carried out to find out the significant 
relation between age, education, profession, stay period in 
Rajasthan, for testing this one way analysis of variance (ANOVA) 
was carried out by the researcher. From the one way analysis of 
variance (ANOVA) test it is observed that the significant values for 
age, education, profession, stay period in Rajasthan, are 0.395, 
0.216, 0.607 and 0.859 respectively. Which are more than the 
statistic significance level (a) which is 0.05. Therefore in all cases 
the null hypothesis is accepted which means that these have no 
significant relation of age, education, profession, stay period in 
Rajasthan, with the overall satisfaction level of the tourists. Test 
was also carried out to ascertain the impact of two tourism policies 
and volume of tourist arrivals by using paired sample t- test and it 
is observed from the paired sample t - test that significant value is 
0.006, which is less than statistic significance level (a), which is 
0.05. This means alternate hypothesis is accepted at the 0.05 
significance level. That is the volume of tourist arrivals has 
increased during the two policies periods. 
There is a significant difference in the tourist arrival in 
Rajasthan after the incorporation of RTDC. For this paired sample 
t- test were carried out where by the researcher and the observed 
that significant value is 0.000, which is less than statistic 
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significance level (a) which is 0.05, so it means alternate hypothesis 
is accepted at the 0.05 significance level. This means that 
incorporation of RTDC has positive impact on the increase in 
tourist arrivals in Rajasthan. 
The researcher has also observed during the course of study 
that RTDC lacks finances to carry out its modernizing process and 
there is also lack of coordination between RTDC and other 
department which is hampering the growth of tourism in 
Rajasthan. Thus for the growth of tourism it is essential that 
proactive measures are undertaken by both RTDC and Ministry of 
Tourism. During the study, researcher has also observed that there 
are some problems of tourists and the officials of RTDC. To sort 
out the problems, some suggestions are also given by the 
researcher. 
To remove the problems of poor infrastructure and shortage 
of hotels. Government must develop the infrastructure facilities in 
the form of construction of new hotels and roads. Further, RTDC 
must undertake effective marketing and publicity campaigns both 
within the country as well as overseas. It is also suggested that 
Government of India and Government of Rajasthan should 
encourage the preservation, conservation of heritage assets. RTDC 
should make efforts to launch economy class of trains, with 
collaboration of Ministry of Railways, catering to the demands of 
all class of tourists. They must have coordination with the other 
Ministries/Departments of Government of India/ Government of 
Rajasthan like forest. Finance, Home, external affairs and Civil 
Aviation etc. to provide the boom for the tourism industry. 
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Preface 
Tourism is one of the largest and fastest growing industries in 
the world. It has significant role in the development of economy 
most of the nation in the world. In India tourism not only has direct 
contribution to the economy but it also has significant linkages 
with several other sectors like agriculture, poultry, handicrafts, 
construction, transport, etc. Tourism is a development activity, 
which enhances the quality of life, preserves the national heritage 
and encourages the appreciation of India's diverse cultures both by 
Indians and foreign visitors. It has become an important segment of 
the Indian economy as it creates employment opportunities and 
contributes substantially to its foreign exchange earnings. The 
other advantage of this industry in India is that, India has large 
geographical area with variety of tourist products. 
After having so much potential of tourism, India's share in 
international tourist arrivals is insignificant. To overcome from this 
problem. Government of India is trying its best to strengthen the 
tourism industry by formulating various plans and policies. The 
Government of India announced its first tourism policy in 1982, 
which emphasized on the expansion of foreign tourists in India. In 
2002, Government of India announced formulated another 
National Tourism Policy, which aims to place India on the world 
tourism map as a global brand. This policy also recognized the role 
of Central and State Governments, public sector undertakings and 
the private sector in the development of tourism in the country. 
Further to promote tourism states were allowed to formulate their 
[i] 
own policies and corporations. In pursuance of this, Government of 
Rajasthan has formulated its first tourism policy in 2001. This 
policy was formulated to tap he enormous tourism potential of 
Rajasthan. 
Rajasthan is one of the states where one can experience all 
types of climatic condition like cool weather in the hill station of 
Mount Abu and very hot weather in Jaisalmer .One can also enjoy 
wild life beauty in national park like Ranthambhore and Sariska. 
Rajasthani folk dance and culture is also one of the major 
attractions for the tourists. All this variety has added new 
dimension to tourism in Rajasthan and has been major source of 
tourist attraction. To tap the potential of tourism in Rajasthan the 
government of Rajasthan has set up RTDC which carries out 
promotional activities and other marketing strategies to augment 
the share of tourism. 
The present study is an endeavor to find out the impact of 
tourism policies and that of RTDC on the growth and development 
of tourism in Rajasthan. This study also focused on the problems of 
tourists and the official of RTDC. The present study would 
hopefully provide impetus to the department to do away with its 
shortcomings and improve things to meet the demands of the 
situation. The study is also focused on the trends of national and 
international tourist traffic, which may help the policy makers to 
prepare effective plans for the development of all the regions of the 
country. 
[ii] 
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Introductory Background and Framework of the Study 
1.1 Introduction 
Tourism is the basic and the most desirable human activity whicli 
motivates people to travel from one place to another. It is the world's 
fastest growing industry, which is concerned with attracting people lo a 
particular destination and then providing them with transportation, 
housing, feeding, entertainment and other facilities upon their arrival and 
return. It can therefore be called as a combination of interrelated 
industries. 
It is one of the most valuable attributes to most of the developing 
nations for economic growth, as it can act as the pivot of vehicle for 
economic development. The importance of tourism as a contributor to 
economic growth is evident by the fact that year after year throughout the 
world, a massive and growing investment continues to pour in its 
development. But the developing countries still have a very small fraction 
of total tourism turnover in the world as these countries do not have 
infrastructural facilities for attracting tourists and give them all comforts 
which they demand. In India tourism is of great significance as it 
contributes to the environment and to the national integration. It also helps 
in the interaction amongst social and cultural lives of the people. 
It not only has the capacity to generate large scale employment 
opportunities in remote and backward areas but also provides 
employment to a large number of people, both educated and uneducated. 
In fact, many people are engaged in a large number in hotels, airlines 
services, travel agencies, handicrafts, cultural and other tourism related 
activities. India has wide avenues of growth in the tourism sector with its 
vast cultural, religious heritage and varied natural attractions, which 
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attract tourists from all over the world. But India's share in world tourism 
is insignificant and for propelling it, the Government of India has taken a 
number of measures in the form of allocation of funds for the tourism 
development in various five year plans, setting up of Tourism Corporation 
in most of the states and formulation of national tourism policies. The 
objectives of the Policy was to promote sustainable tourism as a means of 
economic growth and social integration and to promote the image of India 
abroad as a country with a glorious past, a vibrant present and a bright 
future. Thus in order to achieve this, six broad areas, such as. Welcome 
(Swagat), Information (Suchana), Facilitation (Suvidha), Safety 
(Suraksha), Cooperation (Sahyog) and Infrastructure Development 
(Samrachana) have been taken up on a priority basis. Conservation of 
heritage, natural environments, etc. and the development and promotion 
of tourist products are also being given importance. The State of Rajasthan 
has also adopted the policies formulated by the Government of India 
(GOI), besides having its own policy for faster growth and development of 
tourism Industry in Rajasthan. 
Rajasthan is one of the most fascinating states of India with respect 
to culture, settlements, traditions as far as the dress, food, habits and 
human and economic activities are concerned. It is a queer example of 
natural beauty and long history. The state is endowed with rich cultural, 
heritage, architecture, history, divinity of Rajputs combined together to 
make it a rich tourist attraction. It is a land for pleasure seekers as well as 
for those who are looking for solitude and tranquility. Tourism needs 
variety and Rajasthan with its vast dimensions and diversities caters to the 
needs and likings of all the classes of tourists. Rajasthan in Northern India 
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is the home of Rajputs, a martial race, who are intensely orthodox and will 
fight till death for a genuine cause. They are the ancient aristocracy of 
India. Rajasthan has always been a subject of curiosity and attraction for 
the rest of India and especially for the foreigners. In this region, one can 
observe the beautiful and natural amalgam of mountains, deserts and 
plains. Since it is situated near the capital city of India, it assumes an 
added importance. Besides the scenic beauty marvelous temple, colours, 
palaces, forts and other historical and archeological monuments add to its 
splendor. Various schemes have been taken up with the assistance of 
Central Government by the State Government to improve the conditions of 
tourism and tourist infrastructure in the State of Rajasthan which is full of 
tourism potential from the earliest time. Mountains, jungles, oceans and 
deserts have been always been a place of curiosity for the mankind. 
The state government realizes that tourism is neither a compact 
entity nor it is cognate activity, considering the enormous tourism 
potential of Rajasthan. With the feeling that the multi-dimensional 
functions and operation of tourism necessitated a suitable organization 
structure which could handle its promotional as well as commercial 
aspects effectively, Rajasthan Tourism Development Corporation (RTDC) 
was set up to look after the promotion of tourism in Rajasthan. The RTDC 
is a pioneering and popular unit to promote tourism in the state of 
Rajasthan. Its primary function is to provide infrastructural and service 
facilities such as accommodation, transport, catering etc. Keeping in view 
the vast increase in tourist traffic, the corporation has plamied and 
commissioned new units. The work of expansion in different existing units 
is also undertaken and it is executed effectively and efficiently. 
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1.2 Statement of Problems 
Tourism plays an important role in the employment generation, 
poverty elevation and increase in the national income of most of the 
countries, India is not an exception. The Government of India (GOI) has 
announced different policies for augmentation and development of the 
tourism sector. Government has announced National Tourism Policy till 
date i.e. National Tourism Policy of 1982 and National Tourism Policy 
2002. The Government also has made several committees on tourism like 
national committee on tourism 1986. Most of the states in India also have 
announced their own state tourism policy and established corporations, 
prominent among them are Kerala, Andhra Pradesh, Utter Pradesh, Goa, 
Rajasthan etc. In Rajasthan, government has announced tourism policy in 
2001 and had earlier established a corporation in 1979 namely Rajasthan 
Tourism Development Corporation. These measures have boosted the 
tourism sector effectively. Foreign Exchange Earnings through tourism has 
increased by four times in the last 10 years. India registered 5.08 million 
tourist arrivals and received 44360 crore foreign exchange earnings. 
In spite of this India's share in International tourist arrivals is not 
even 1%. Performance of small countries like Ukraine, Tunisia, Croatia and 
Saudi Arabia is much better than India. Experts feel that this is due to 
dissatisfaction of the tourist but reality is still to be known. 
Tourism industry in India is still in nascent stage. As a matter of fact 
it has not developed up to the desired level as compared with that of 
other countries. This may be due to the shortcomings of the tourism 
policies. So these policies need to be reviewed in the light of the changing 
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situations and appropriate policies need to be framed for tfie future 
growth and development of tourism sector. 
1.3 Review of Literatures 
A number of authors, travelers, historian, economists and 
Researchers have written a number of books and articles related to the 
tourism policies, growth and development of tourism in India particularly 
tourism in Rajasthan. 
To make this work more authentic Researcher has gone through 
many journals, books, dissertations and theses to find out the maximum 
available literature related with the subject matter. 
In the review of literature Researcher has selected some literature 
such as the work done by Meghna Sharma i (2008) where she has 
discussed about the glorious forts of Rajasthaii and the tourists inclination 
in Rajasthan. Further she has focused in her work, why large number of 
tourist visit Rajasthan. Another work done by Ashok Sharma^ (2002) has 
dealt with the role of Rajasthan Tourism development Corporation in the 
growth of tourism in Rajasthan. Further he has discussed the different 
functions of RTDC in promotion of tourism in Rajasthan. To further 
authenticate the work Researcher has also included the work of Shalini 
Singh 3 (2002), where she has explained the pitfalls of tourism policy in 
India. Through this work she has tried to identify the drawbacks of 
tourism policy in India in delivering the desired objectives. She has also 
discussed the importance of tourism policy in a country. She also has 
highlighted that tourism policy in developing countries especially in South 
Asian countries is neither elaborated sufficiently nor efficiently executed. 
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For making study more significant and accurate Researcher has also 
included the work done by authors of international repute e.g. work done 
by Joan C. Henderson ^ (2009) where he dealt with the tourism policy of 
Malaysia, in which he discussed that tourism, heritage and culture are 
connected in multi - ethnic societies where governments are striving to 
establish a national identity. Further Researcher added the work done by 
Jordi Datzira Masip 5 (1998) on Spain tourism policy in which author 
discussed that the successful growth of tourism depends on the tourism 
policy. He also takes a look at the strengths and weakness of tourism 
policy in Spain. Researcher also included the work of John Michael Jenkins 
6 (1993) in which he focused exclusively on tourism policy and its action in 
New South Wales. 
Ideas behind selection of different topics, areas or different fields in 
review of literature were preferred as per the requirements of the PhD 
work. In the review of literature Researcher has tried to give maximum 
information which is directly or indirectly related with the PhD work. 
However the focus of the study is on tourism policy and Rajasthan 
tourism. The extensive review of literature has been done to maintain the 
continuity of the subject and to bring out the both micro and macro factors 
related to growth and development of tourism. 
National studies on Tourism Policy, Rajasthan Tourism and 
Rajasthan Tourism Development Corporation 
Ashok Singh Rathore (2010), in his article "Financial Performance of 
Rajasthan Tourism Development Corporation (RTDC): An Analysis", 
focused on how the financial statements communicate to its users about 
how the business has prospered under the leadership of the management. 
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Financial ratios are widely used technique to evaluate the financial 
performance of organizations in terms of its liquidity, solvency, efficiency 
and profitability. It is found that Rajasthan Tourism Development 
Corporation Ltd (RTDC) as established by state Government of Rajasthan 
with largest infrastructure network could not commercialize its touristic 
product to the maximum extent in the state. Despite of large network of 
hotels, motels and midways, it could not generate substantial return on 
investment and many RTDC owned properties are either given on lease or 
some are even on the verge of sale. His study attempts to analyze the 
financial statements of RTDC using ratio analysis techniques for the period 
of 13 years (1995 to 2007). However analysis of financial statements camiot 
be the sole basis to analyze the performance of a tourist organization. 7. 
Neha Kala (2008), in her article, " Host perception of heritage tourism 
impact with special reference to the city of Jaipur", focused on the 
community perceptions of the economic and socio- cultural impacts of 
heritage tourism in particular and examined the extent to which they 
coincide with the tourism impact literature. In this paper Jaipur was taken 
as an example to illustrate the multifarious impact of tourism. The author 
concluded that tourism is a complex matter and contains both positive and 
negative elements. Different types of tourism have different effects on 
different societies. In Jaipur, all the alterations are directed towards 
projecting it as a heritage city with a treasure of royal experiences to offer 
to the domestic and international travelers. However the author does not 
recognize the need on the part of the government to ensure preservation of 
these heritage sites which is imperative to maintain it for future §. 
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Pradeep Trikha (2008) in his article, "Cultural heritage of Rajasthan vis-a-
vis Politics of Travel Information", discussed that tourism has emerged as 
a major industry in global scenario. According to the author India is an 
important tourist destination and Rajasthan is the heart beat of tourists 
coming to India from various parts of the world. In his paper he analyzed 
cultural heritage of tourist interest as suggested or claimed in tourist 
brochures, promotional newsletters, websites and travel guides, 
advertisements and score of the sources. Apart from giving information 
these sites have a stereotypical agenda to be fulfilled which involves 
politics of language and other issues. The author discusses the problems 
associated but does not give a framework of suggestions to deal with the 
issue in hand 9. 
Meghna Sharma (2008), in her article, " Forts of Rajasthan and recent 
tourist inclinations" , emphasized that Rajasthan occupies significant place 
on the world map taking into consideration the most favoured destinations 
of the tourist of the whole world. Tourism is credited to be biggest 
industry of this world having the maximum growth rate. It is found that in 
Rajasthan, tourism is being commercially developed and tourism is culture 
in Rajasthan. That is the reason for a large number of tourists to visit 
Rajasthan which is most famous in the whole world for the magnificent 
strongholds atop the hills. Forts in Rajasthan have been very famous for 
their strength and impregnability. The art of constructing forts is as old as 
the human civilization. All over the world whether in Asia, Greece, Rome, 
China, Euphrates, Tigris or Egypt people constructed fortified walls to 
protect them. The forts and palaces dotted on every hilltop speak not only 
of its rich cultural heritage but also of sacrifice and bravery of the people. 
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The mixture and brilliance of Rajasthan's architectural heritage can amaze 
a visitor. The paper gives a description of the existing tourism culture in 
Rajasthan but lacks the futuristic approach for developing and maintaining 
tourism lo. 
Md. Pervez Alam (2007), in his article "A study of Religious and cultural 
tourism in India - a case study of Rajasthan" drew attention on how 
religious centre play an important role in attracting tourists to Rajasthan 
and the steps needed to improve the infrastructure to attract more tourists. 
The cultural aspects also find mention in this thesis, as Rajasthan is widely 
known for its rich cultural diversity. He concluded that people visits 
Rajasthan to have a glimpse of rich cultural and religious diversity. 
However it is important to compare the tourism infrastructure in 
Rajasthan with other States in India to see here it stands domestically and 
also with foreign tourist destinations to find out about its international 
stature " . 
Vijay Kumar- J.S.Chouhan (2007), "Eco -Tourism Policies and Practices in 
India - A Critical Review ", in his article studied that over time the focus 
of travel and tourism has gone for Eco-tourism. It is not true for India only 
but for the world too. Travel and tourism are major sources of foreign 
exchange earnings of India. The potential of employment opportunities in this 
sector has improved over time significantly, specially the indirect 
employment opportunities. Government of India in its new tourism policy 
has spelt out some guidelines for the department of tourism and also for the 
private entrepreneurs in the field of tourism in general and eco-tourism in 
particular. However it is necessary to evaluate and measure the impact 
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and effect of the policies. Ttie ground realities are needed to be found out 
to check the effectiveness 2^. 
In her article, Monisha Chattopadhyay (2006), "Influence of Religion on 
Tourism: Implications for India's Tourism Policy", focused that travel has 
been encouraged in all religions on the basis of a simple logic that, 
travelling generated knowledge and religion provided emotional support 
in the quest to find coherence. Tourism industry has the potential of 
becoming the major economic driver for India. The immediate need is to 
organize tourist efforts with whatever infrastructure and facilities available 
and to improve basic services like security and cleanliness. The problem 
faced by the religious tourists is infrastructure. So improvement in 
infrastructure and social security will boost not only the tourism industry 
but also all other sectors as well. The study highlights infrastructure as the 
major drawback in the way of tourism development but it is necessary to 
lay out a concrete plan for bringing about the needed development ^^. 
Ashok Singh and Parul Mathur (2006) in their article, "A study of rural 
tourism practices in Rajasthan, India" focused that Rajasthan, like rest of 
India, is basically agricultural and rural, although rich in minerals. The 
resources have not yet been developed for it to become the means of 
livelihood for the resident population. The larger part of Rajasthan is 
desert, hilly and comprise of remote areas where there is hardly any scope 
for agriculture or any other economic activity for earning livelihood but 
there is abundance of rich tourism resources. The discreet and planned 
development of rural tourism can be one of the important factors in 
generating employment in rural areas especially in Rajasthan. Finally they 
concluded that how tourism could be one of the important generators of 
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employment and can contribute substantially for the socio economic 
development. However the study did not elaborate on the hurdles to be 
faced in developing rural tourism like dearth of finance, providing for 
basic infrastructure from scratch, education of locals etc ^'. 
Prabhas C Sinha (2006), "Global Tourism Policies, Laws and Action Plans: 
Select Case Studies and Model Approaches", discussed in his book about 
the different laws and policies followed by different countries and states 
like India, Guyana and the state of Andhra Pradesh in India. He discussed 
in his book about the Macau, who implemented the law model which 
regulating the activities of travel agencies, tour guides. Further he 
discussed about the child sex tourism which is going very fast throughout 
the world. These books suggested the model laws, policies and action 
plans concerning with sex tourism of children worldwide and the role of 
US policy on the International co-operation for restricting sex tourism of 
Children. Detailed analysis of the world congress against commercial 
exploitation of Children and the policies and action plans of International 
Organizations are also discussed. It is however difficult to measure the 
impact of the policies relating to prevention of such practices. Besides it 
requires an extensive database to be maintained for the same 1=. 
Rohit Garg (2005), study entitled "A study of economic issues in the 
management of tourism industry in the state of Rajasthan", deals with the 
organizational structure of tourism industry in Rajasthan and how tourism 
affects the economy of Rajasthan. Tourism is one of the most important 
economic activities that generate foreign exchange, provide employmciit 
and share an important part in the earning of the Government. He also 
focused on the management of tourism industry in India and suggested 
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the measures to improve the efficiency of the tourism industry in 
Rajasthan. However the impact and efficiency of these measures have to be 
evaluated 6^. 
Syed Faizel Hasan (2005), "Cultural events and their impact on tourism in 
India-a case study of Rajasthan", discussed that how the rich cultural 
heritages of Rajasthan play a dominating role in attracting tourist in 
Rajasthan. Rajasthan offers a rich cultural diversity, which include 
traditional dances and arts forms which lures tourists to Rajasthan thus 
both domestic and foreign tourists visit Rajasthan to have a panoramic 
view of different cultural events. Finally he concluded that the rich 
cultural diversity of Rajasthan is the major driving force for the inflow of 
tourists from both domestic and foreign lands. However it is also 
important to conceiitrate on the steps to be taken to preserve the cultural 
heritage taking into view the large number of tourists visiting these 
places^^. 
Chanchal Sharma (2005), in his article, "Tourism Policy Imiovations of an 
Indian State (Haryana)and Their Implications", discussed the socio-
cultural dimensions of various tourism strategies adopted by the state of 
Haryana, in order to underline the importance of ensuring effective 
planning and management for guaranteeing protection and preservation 
of cultural heritage, values, local environments and social well-being. It is 
thus a call for a mature response on part of Ihe government for ensuring 
sustainable development of tourism. There is a need to develop a strategic 
framework involving coherent partnership between all the stakeholders, 
ensuring generation of foreign exchange without creating socio cultural 
and environmental problems and without having to exhaust assets which 
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cannot be replaced i^ . At the same time it is necessary to institute 
machinery which can evaluate the performance of the policies and see 
whether the guidelines are just in theory or whether they actually have 
practical relevance. 
S. Vinu Kumar (2004), "Sustainable development and tourism", discussed 
that tourism is a major phenomenon of the modern society, which has 
emerged as an economic activity of immense global importance. Tourism 
has tremendous potential of earning foreign exchange, yielding tax 
revenue, generating employment and contributing to the economic growth 
of the country. He also discussed that the National Policy of tourism 
stipulates that tourism should become a unifying force on an international 
level and can be used as a medium for fostering better understanding 
through travel. It should preserve, retain and enrich our worldview and 
life-style, our cultural expressions and heritage in all its manifestations^ ^  
Having said that innovative means have to be stipulated to capitalize the 
potential of tourism. 
O.P. Verma and Kulbhushan Chandel (2003) in their article, "Tourism 
Policy of Himanchal Pradesh - A critical appraisal", discussed that 
tourism is a fast growing industry in the world, it is a service industry, 
therefore it is to be planned and developed in a scientific manner like other 
industries. Planning for tourism is not only concerned with the physical 
planning of tourist facilities at a particular place but successful tourism 
planning depends on how the natural and other resources are presented to 
the tourists. Thus the formulation of any tourism plan must be largely 
determined by natural and man-made tourist attractions. The entire state 
of Himanchal Pradesh has variety of tourism potential. Keeping in view 
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the potential of tourism, Government annomiced the tourism pohcy 2000 
in the state. For this paper they interviewed many tourists and found 
some problem related to tourism in Himanchal. Finally they concluded 
that tourism industry could earn maximum return to the state and could 
be beneficial for the overall development of the state o^. The success of 
planning however depends on its efficient implementation and taking 
remedial measures to address the shortcomings. 
Shalini Singh (2002), in her article, "Tourism in India: Policy pitfalls", 
emphasized with a brief overview of the prevailing conditions that usually 
dictate policy formation. Given the background that the state of the hidian 
tourism planning processes and implementation are presented. The paper 
makes an attempt to identify where tourism policies fall short of delivering 
the desired results. Public policies on tourism reflect the general state of 
governance in a country. Success in the practice of tourism and hospitality 
is largely credited to the policy and subsequent implementation thereof. In 
the developing countries, especially those of South Asia, tourism policies 
are neither elaborated sufficiently nor appropriately executed, and India is 
no exception 21. The policy pitfalls are identified but it is necessary to 
devise practical solutions for the same taking into view the ground realties. 
Ashok Kumar Sharma (2002), in his thesis, "The study of Rajasthan 
Tourism Development Corporation in the development of tourism in 
Rajasthan", he worked on the role of tourism in the development of 
Rajasthan economy and also the functioning of Rajasthan Tourism 
Development Corporation. In Rajasthan, Rajasthan Tourism Development 
Corporation performs many functions like providing accommodation to 
tourists, bar facilities, catering facilities, heritage trains (Palace on Wheels 
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and Heritage on wheels), package tours etc 22. It is a descriptive study and 
does not compare tlie standing of tourism in Rajasthan with that of other 
States and countries to make a comparative study of its progress. 
Shiv Prasad (2002), in his thesis, "Financial performance appraisal of 
Rajasthan Tourism Development Corporation" studied the financial 
performance of Rajasthan Tourism Development Corporation in Rajasthan. 
Rajasthan Tourism Development Corporation is the pioneer organization 
in Rajasthan. He focused on the financial aspects of Rajasthan Tourism 
Development Corporation. He found that Rajasthan Tourism 
Development Corporation earning is from the hotels, package tours and 
heritage trains. In his thesis he concluded that the RTDC earnings were 
increasing day by day but not to maximum extent possible. Further he 
suggested some measures to improve the financial performance of 
Rajasthan Tourism Development Corporation 23.the success of tourism can 
however be not confines to financial matters only. Other issues like human 
resource, heritage preservation, employment etc. have also to be taken into 
account. 
Monique Choy, Sarina Singh (2002), "Rajasthan", discussed about the 
different tourist attractions in Rajasthan like Special sections on 
architecture and traditional Rajasthani dress. They also focused on the key 
destination of Golden Triangle that includes Jaipur, Delhi and Agra. In 
Rajasthan accommodation options include luxury havelis, palace hotels 
and converted forts. They also emphasized on the details of the state's 
renowned camel fairs and its colourful festivals 24. It is gain a descriptive 
study of the existing status of tourism in Rajasthan and does not evaluate 
or suggest measures for improvement. 
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R.N. Batta (2000), "Tourism and the Environment: A Quest for 
Sustainability: With Special Reference to Developing Countries, and Policy 
Analysis on Himanchal Pradesh", aimed at providing a systematic analysis 
on tourism's interaction with the environment and ways to achieve 
sustainability. This book revolved around three key concepts: Tourism, 
Environment, and Sustainability. The fundamentals of tourism like its 
definition, characteristics of its product and theories of development of 
tourism are examined to facilitate an in-depth analysis. With the impacts of 
tourism —both economic and environmental — studied at length, the 
emphasis of the book is on finding ways to manage tourism in a 
sustainable way. He also discussed on tools of sustainable tourism: the 
Carrying Capacity Analysis, Environmental hnpact Assessment, and 
Economic Valuation of Environmental Resources. Further he discussed 
that how to use applications in policy making. Finally, he analyzed the 
tourism policy of Himachal Pradesh and guidelines for making tourism 
units environment-friendly 25_ However to evaluate the progress of 
tourism it is necessary to undertake comparative study to find out its 
domestic and international standing. 
Sharma (1999), "Thar- The great Indian Desert", explored various moods 
of the desert by means of excellent pictures, he has explored the history, 
physiographic, climate and culture of the Thar. He has given a brief 
description of the history of evolution of the desert and Thar described in 
detail, the physiography of the desert and the resulting settlements and life 
style of the people. He has also focused on the evolution of different 
cultures due to different geographic conditions within the Thar Desert 2^ . 
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The study is confined to just Thar Desert. It does not suggest ways of 
promoting it as an attractive tourist destination. 
Royina Grewal (1997), I n Rajasthan" wrote of her travels through 
Rajasthan, she takes us behind the exotic facade of this fabled destination 
of India's most colourful state. The author discussed folk music and 
architecture, feudal traditions and regional cuisine. Further the focused on 
the people of Rajasthan from maharajahs to camel trainers, from a female 
Marxist leader to itinerant snake charmers. In Rajasthan doesn't dwell on 
the state's glorious past: it looks to the present and the future to convey Ihc 
excitement and challenges of a region in transition 27. Here again there is a 
need to deeply explore the tourism potential of the state of Rajasthan and 
suggest ways to project and advertise them. 
Manjula Chaudhary (1996), "India's tourism: a paradoxical product", 
focused India is a vast country with a large variety of tourist attractions 
which is yet to make its presence felt on the world tourism map. It has 
been able to carve a small niche for itself among international tourists but 
has failed to take a share of the package tourism industry as 90% of 
tourists coming to India do not buy any packages. A multitude of factors 
such as India's image, infrastructural bottlenecks, tough competition and 
inappropriate marketing are responsible for this situation. She elaborates 
problems that have certain peculiarities that demand context- sensitive 
handling. Nevertheless, the future of tourism in India is bright since it has 
witnessed growth rates well above average world figures 287^2 
Researcher feels that there is a need to not only identify but also address 
and provide solutions for tackling the problem at hand in order to 
capitalize on the tourism potential 
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Lakshminarayana (1995), in his book, "Economy of Rajasthan", provided 
detailed knowledge about the economic structure of the state of Rajasthan. 
He has separately dealt with the various aspects of economy like power, 
industries, planning etc. This book clearly dealt with the tourism industry 
of Rajasthan, its prospects, problem and status in the economy of the 
state29.it is necessary to realize that tourism can be a great source of income 
to the state exchequer. 
Uzma Khalique (1995), "Sustainable tourism in Rajasthan", worked on the 
potential of tourism in Rajasthan. She emphasized on the different tourism 
activity that are available in Rajasthan and for sustaii-iability of tourism in 
Rajasthan, the environmental factor should be considered in making 
policies and plans. Tourism activity affects the environment '^^. However 
given the growing need for environment protection it is necessary to chalk 
out a joint strategy applicable to different sectors including tourism to 
devise ways to protect environment. 
Usha Bala (1990), "Tourism in India, Policy & Perspectives", dealt with 
planning and policy perspectives in the sphere of human resource 
development, provision of fiscal and non-fiscal incentives, policies 
regarding the involvement of NRIs and multinationals, existing status and 
targeted addition in accommodation and transport facilities, thrust areas 
for tourism development, and present and prospective marketing 
strategies ^i. However it is utmost necessary to study the impact of these 
strategies and policies to verify their effectiveness. 
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International studies on Tourism Policy and Rajasthan Tourism 
Abby Liu (2010), "Policy impacts on ethnic representation in tourism", in 
his article discussed that the advocacy of an equitable ethnic 
representation in development underpins the complex policy domain in 
which issues of ideology, cultural differences, capacity and social changes 
are dominant concerns. Malaysia represents a classical case. This study, 
through an examination of mainstream policies, deals with the adequacy 
of government actions toward the use of tourism as social engineering 
drive for alleviating ethnic disparities. Findings reveals 'development 
orthodoxy' of preferential ethnic initiatives is questionable because of its 
divergence from Malaysia's tourism iconography of multi-ethnicity and 
because of the government's insensitivity and incongruity toward the 
treatment of ethnic diversity with respect to tourism 2^. it is necessary to 
apprise and address the burning issue and also offer remedial measures 
for the same. 
Ku-Hsieh Chen, Hao-Yen Yang (2010), in their article "Appraising the 
Economic Impact of the Opening up to Mainland Chinese Tourist Arrivals 
Policy on Taiwan with a Tourism-CGE Model", focused on to establish a 
tourism-CGE model to appraise the opening up to Mainland Chinese 
tourist arrivals policy on Taiwan. They also suggested that by using this 
model the multiplier effect of the Mainland Chinese tourists' expenditure 
in Taiwan can be minimized as compare the tourists from Japan and 
Korea. Their study also reveals that the policy would not necessarily 
contribute positively to every industry. Finally, they have given some 
recommendations for the improvement of tourism policy ^3. However the 
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effectiveness of the model would be always questionable until it is put to 
practical use. 
Joan C. Henderson (2009), in his article "Tourism policy and cultural 
heritage in multi-ethnic societies: a view of Malaysia", explored important 
questions of the ways in which tourism, culture and heritage are connected 
in multi-ethnic societies where governments are striving to establish a 
national identity. Interactions are reflected in and contribute to tourism 
policy, which cannot be fully understood without reference to its wider 
framework. In his paper he examined these issues within the context of 
Malaysia, which is undergoing change and some internal tensions, as it 
develops both as a nation and tourist destination ^'^. However it is 
important to study the progress of Malaysia with other upcoming 
attractive tourist destinations like Dubai and Singapore to understand the 
situation. 
C. Michael Hall (2009), in his article "Archeltypal Approaches to 
Implementation and their Implications for Tourism Policy", discussed that 
although recognized as an important area of tourism policy making, there 
are relatively few studies of implementation in tourism, especially with 
respect to relating tourism policy to the broader public policy and 
planning literature on implementation. Three archetype of implementation 
analysis are presented that draw on the public policy field and these are 
discussed in relation to exemplar studies, approach to policy analysis, 
aims, themes, standpoint, underlying concept of democracy, and a number 
of other factors. The implications of these archetypes for the analysis of 
tourism are noted. It is concluded that implementation studies are 
significant not only for analyzing the gap between policy and action but 
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also for highlighting struggles between policy interests and actors witli 
respect to outcomes and the implications of using different policy 
frameworks 35. Though the study makes an attempt to suggest measures it 
is still required to verify the applicability and effectiveness of the 
suggested measures. 
Piotr Zientara (2009), "Development of tourism in Poland: policy 
implications", his article discussed about the policy implications for the 
development of tourism in Poland. It takes as its premise that the country 
has considerable tourist potential, which has not been fully tapped. 
Further he focused that with emphasis placed on Poland's destination 
attractiveness, weaknesses can be identify that hold back the growth of the 
tourism industry. It is argued that with the help of tourism policy, the 
development of various forms of tourism might foster the diversification 
of economic activity and encourage the creation of jobs, in particular in 
poorer rural or remote communities 36. There is a need to identify the 
various requirements of developing tourism in the form of infrastructure, 
finance, communication and find out the reasons for the 
underdevelopment of the tourism industry. 
Carol E. Henderson, Maxine K. Weisgrau (2007), "Raj Rhapsodies: 
Tourism, Heritage and the Seduction of History", revealed that heritage is 
a prized cultural commodity in the marketing of tourism destinations. 
Particular aspects of heritage are often more actively promoted, with 
others played down. The representation of heritage in tourism as static and 
timeless derived since time immemorial from a distant past, is seductive. 
In Asia, a major part of the tourism market lies in the sale and 
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consumption of highly orientaHzed images and versions of culture and 
history. In India's marketing discourse, the state of Rajasthan symbolizes 
the nation in its heritage-laden, traditional and most authentic form. These 
images draw heavily on the British period in India - the Rajasthan. In one 
sense, this vision of Rajasthan is ennobling, highlighting moments of 
cultural pride. In another sense, it demeans, by omitting and obscuring 
salient features of contemporary life. Further they explored the cultural 
politics of tourism through interdisciplinary perspectives. They also 
demonstrated that tourism heritage privileges elite histories that 
recapitulate colonial relationships, compelling non-elites to collude in 
these narratives of subordination even as they advance their own 
alternative visions of history 37. However the various shortcomings like 
infrastructure, lack of trained guides, and other issues need to be looked 
into as well. 
David Stott (2007), "Footprint Rajasthan", discussed Rajasthan is the land 
of colourful tribal cultures, plush palaces and forbidding forts. One of 
India's most fascinating states, with sun-scorched sands, perfect for desert 
safaris and lush green jungles home to majestic wildlife ideal for tiger 
watching, enjoy festival mayhem or replenish and relax on a yoga retreat, 
this beautiful region offers them all 3^ . Xhe study is again a descriptive 
essay about Rajasthan and not necessarily deals with ways of promoting 
and developing it as a tourist destination. 
Yianna Farsari (2007), in her article "Sustainable tourism policy for 
Mediterranean destinations: issues and interrelationships", highlighted 
the need to understand and improve tourism policies in the world's 
leading destination Sustainable tourism and related policies have been an 
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understudied topic within a Mediterranean context despite an increasing 
number of studies published during the last few years on Mediterranean 
tourism. He explored policies for sustainable tourism development and 
potential interrelationships between policy considerations. Such policies 
have been characterized as ad hoc and incremental, lacking a clear 
orientation towards sustainable development, and the complex 
relationships underpinning them have rarely been considered in decision-
making for sustainable tourism ^'^. It is necessary to suggest alternative 
measures and policies for the same too. 
In the article of "Destination place identity and regional tourism policy" A 
Dianne Dredge and John Jenkins (2003), focused that tourism is 
essentially place-based and involves the production of destination identity 
at different scales. At any one time, organizations at national, regional and 
local levels are actively engaged in presenting and promoting place 
identity in order to attract tourists and increase market share. The drive to 
establish distinct destination identity in the tourism market place is 
derived from a range of complex and competing interests manifested at 
global and local scales. This paper focuses upon interconnections between 
place identity and the institutions of tourism planning and policy-making 
at the regional level. In New South Wales, Australia, regional tourism 
organizations are contentious. It is argued that more profound insights 
into the problems and challenges of regional tourism organizations can be 
gained by examining the global-local dialectic "lo. 
Uli Cloesen (2003), "Approaches towards nature based tourism policies in 
Australia and New Zealand", in his study reveals that the nature based 
tourism in western countries are being increased because of the 
[23] 
Introductory Background and Framework of the Study 
environmental awareness of the tourists. Australia and New Zealand aye 
good examples of nature based tourism destinations. Both countries are 
focusing strongly on marketing efforts to increase visitor numbers and less 
to managing the effects on tourism. Both countries also giving importance 
for nature based tourism in their tourism policies. The private sector also 
provides the impetus in the development of sustainable practices '". 
However it is necessary to consider the environmental impacts in the 
longer run and take preventive measures to provide protection to the 
resources. 
Anthony James Veal (2002), "Leisure and Tourism Policy and Planning", 
aimed to provide a comprehensive, multidisciplinary introduction to 
public policy and plamiing in the broad field of leisure and tourism. It 
includes theoretical perspectives and practical guidelines for the 
application of a range of analytical techniques, encompassing plamiing 
methods, demand forecasting, cost-benefit analysis and performance 
appraisal 42. It is important to analyse and evaluate the effectiveness of the 
model and plan. 
Jafar Alavi and Mahmoud M. Yasin (2000), "A Systematic Approach to 
Tourism Policy", in their study identified some significant policy 
implications. While the methodology presented in the study is not without 
some weakness, it can be easily applied to other countries and regions, hi 
this context, four Middle Eastern countries are used to illustrate the 
approach proposed in this study. The Middle East is the cradle of 
civilization and the birthplace of the three major religions which are 
practiced today. As such, most countries in the Middle East have a natural 
competitive advantage in the global tourism industry. However, for many 
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of these countries the optimum potential of this competitive advantage has 
not been achieved. This paper was designed to provide policy makers with 
a systematic approach toward restructuring their tourism strategies ^3. The 
strategies however have to be revised from time to time keeping in mind 
the changing global and domestic environment. 
Pramod Sharma, Dean Carson and Terry DeLacy (2000), "National Online 
Tourism Policy Initiatives for Australia" focused that the benefits of online 
technologies for the tourism industry include increased efficiencies in 
communications, research, marketing, financial transactions, and 
enterprise management. Australia has a history of public sector policy 
initiatives designed to encourage economic development. Tourism is seen 
as a key industry for economic development, and the perceived benefits of 
online technologies for tourism have led to a strong role within the policy 
context for encouraging technology uptake. There has been some concern 
on the part of the Australian government that a lack of a national policy to 
this point means that full benefits to the industry of the online technologies 
may not have been realized. As a result, the government initiated a 
program of research and industry consultation in 1999 to develop a 
national online tourism policy. Further this process identified five key 
initiatives that were to form the foundation of an online tourism policy. It 
is expected that implementation of these initiatives as part of a national 
online tourism policy will advance the goal of achieving a sustainable 
tourism industry for Australia 4^. However online technologies cannot be 
only relied for tourism promotion and it has to be worked in collaboration 
with other measures. 
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Hall (1999) in his article, "Rethinking collaboration and partnership: A 
public policy perspective" states that in many policy areas, including 
tourism, the changed role of the state and the individual's relation to the 
state provides a major policy quandary. On the one hand there is the 
demand for less government interference in the market and to allow 
industries to develop and trade without government subsidy or assistance, 
while, on the other hand, industry interest groups seek to have 
government policy developed in their favor, including the maintenance of 
government funding for promotion as in the case of the tourism industry's. 
The present turmoil calls for greater cooperation and understanding 
between all related quarters and suitable measures should be suggested 
for the same. 
Hanqin Qiu Zhang, King Chong and John Ap (1999), in their article, "An 
analysis of tourism policy development in modern China", emphasized to 
identify the roles played by the Chinese government in developing its 
international inbound tourism. Tourism in China has rapidly developed 
since the adoption of open-door economic reform policy in 1978. 
Government has played different roles like Operator, Regulator, and 
Investment stimulator. Promoter, Coordinator and Educator. The 
framework adopted for examining the policies in terms of demands, 
decisions, etc. represents the specific policy issue components of the 
tourism policy-making process suggested by Hall's model, based on 
China's experiences '6, It is important to offer adequate suggestions and 
alternatives to overcome the shortcomings. 
Jordi Datzira Masip (1998) in his article, "Tourism policy in Spain: An 
overview" discussed the successful growth of tourism in Spain makes 
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tourism policy more important than ever for this destination. He proposed 
a reorganization of the State Secretariat responsible for this sector of the 
economy. He also takes a look at the strengths and weakness of Spain's 
current tourism policy, taking Catalonia as an example 47. Here gain it is 
necessary to devise and suggest plans and models to develop and promote 
tourism in the changing scenario. 
Vanessa A.Amoah and Tom Baum (1997), "Tourism education: policy 
versus practice", discussed that the current human resources environment 
in tourism at a strategic policy level, especially in the area of management 
level education. They described a framework which is being used to study 
consultation between the makers of tourism and education policy at a 
national level. The framework advocates the development and 
implementation of a specific tourism education policy, to bring tourism 
education closer in line with national tourism policies. They concluded by 
outlining further research strategies ^s. There is a need to address the 
problems discovered and suggest alternative measures for the same. 
Eduardo Fayos Sola (1996) in his article," Tourism policy: a midsummer 
night's dream?", discussed the changing nature of the tourism industry, 
with its move away from mass tourism towards greater market 
segmentation, use of new technologies, differentiation of the product and 
adoption of new management styles, demands a change in the substance 
of governments' tourism policies. This article reviews the development of 
tourism policy from pure promotion to product development to the 
current goal of maintaining competitiveness. It argues for a more balanced 
partnership between private, public and voluntary sectors and discusses 
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various national plans that may serve as a model for future policy 
making49. However the model can be developed on an individual basis 
taking into account the state of development of tourism sector in each state 
and cannot be generalized. 
M. Shackley (1996), "Community impact of the camel safari industry in 
Jaisalmar, Rajasthan", focused that the isolated desert city of Jaisalmar, 
Rajasthan, now receives over 200000 visitors per year, mainly as the result 
of the promotion of camel safaris to the Thar Desert. Jaisalmar has a camel 
surplus because of mechanized farming, with animals redeployed into the 
safari profits are generated for camel owners and safari operators but these 
are directly returned to the local community either to finance a larger 
family or to buy more camels 5°. It might be advisable to develop other 
areas of interest to the tourists apart from the camel safari to maintain a 
steady flow of tourists. Besides it is necessary to ensure proper care of the 
camels employed. 
John Michael Jenkins (1993) in his article, "Tourism policy in rural New 
South Wales — Policy and research priorities", focused on tourism 
policies and actions in rural New South Wales. It explains the roles of the 
New South Wales Tourism Commission, the New England Tourism 
Development Authority, and New South Wales State and Local 
Government planning legislation. In response to what is clearly a complex 
and neglected public policy sector, several suggestions are made as to 
rural tourism policy and research priorities. Particular attention is given to 
aspects of co-ordination and power in rural tourism policy formulation 
and implementation ^i. However before promotion of rural tourism it is 
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necessary to provide facilities and then advertise in order to attract tourist 
in order to leave a positive impact. 
Michael R. Evans and Kye-Sung Chon (1989), in their article," 
Formulating and Evaluating Tourism Policy Using Importance-
Performance Analysis" explored the applicability of Importance-
Performance Analysis (IPA) technique in the formulation and evaluation of 
tourism policy. The authors discussed the use of the survey research 
technique and the key elements in the development of an effective research 
design using IPA. He illustrated how the IPA technique was used in two 
very different tourism destinations to solve problems and resolve tourism 
policy issues 2^. However the ground realties and situations should be 
considered on an individual basis before employing this model. 
C. L. Jenkins (1980), "Education for tourism policy makers in developing 
countries", focused that inadequate attention has been given to the ways 
in which tourism policies are formulated in developing countries and 
almost no attention is devoted to the training and educational needs of 
those policy-makers. The increasing involvement of developing countries 
in international tourism, and the particular need for governmeiit 
intervention in tourism in these countries, has created the need to examine 
the level and type of training provided for tourism personnel. The level of 
education required by tourism policy makers should be differentiated 
from the usual interpretation of vocational training, and that this 
education is best derived from academically based rather than experience-
based training ^3. However the paper does not focus on the dearth of 
finance which is a major hurdle in developing infrastructure and human 
resource for tourism. 
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Fujji E. T. and MAK J. (1980), "Tourism and crime: implications for 
regional development policy", This paper investigates the hypothesis that 
tourism generates environmental externalities in the form of increased 
crimes against persons and property using annual time series data over the 
period 1961-1975 and cross-section data for 1975 from the State of Hawai. 
An increase in the proportion of tourists in the population results in a 
significantly greater number of burglaries and rapes than a comparable 
increase in other population subgroups. The implications of the results for 
regional development planning of the visitor industry are then explored 54. 
Having explored the problem it is necessary to provide remedial measures 
in the form of protection to tourists etc. 
1.4 Research Gap 
A review of the work done in the field of tourism shows that studies 
have been carried out in the field of tourism policy and Rajasthan 
separately. The studies conducted by Usha Bala (1990), Rohit Garg (2005), 
Ashok Kumar Sharma (2002), Shalini Singh (2002) mainly looked into 
economic issues in the management of tourism in Rajasthan , Financial 
performance appraisal of RTDC, Perspectives of tourism policy in India. In 
none of the above studies, a study of tourism policy of Government of 
India with special reference to Rajasthan Tourism Development 
Corporation has been looked into covering all the aspects. A study of 
tourism policy of Government of India with special reference to 
Rajasthan Tourism Development Corporation, the present PhD topic will 
be a novel effort of the Researcher in the area of Indian Tourism Sector 
focusing mainly on the development of RTDC. 
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1.5 Need, Importance and Scope of the Study 
Tourism is one of the fastest growing industry and contributing a 
major part in most of the economy of the world. It provides major source 
of finance for the development in the form of foreign exchange earnings. It 
has significant contribution in the promotion of national integration, 
international goodwill and understanding. In India, Rajasthan is being the 
largest state, in terms of area, and offers many kinds of tourism attractions 
for the tourist from all over the world and considering its vast and varied 
potential of tourism in the state and its impact on the economic, social and 
cultural environment of the state. 
This study has been made to analyze the different tourism policies of 
Government of India. It also covers the tourism policy of Government of 
Rajasthan and the functioning of RTDC. This study covers the views 
expressed by the various informants representing government and 
tourists. This study will enable the State Government to devise plans, 
policies and strategies in the tourism sector in order to attain targets. The 
feedback from domestic and foreign tourists will help a lot in preparing 
the policies of tourism in India particularly in state of Rajasthan for the 
hospitality services to the required aspirations. 
The study has covered span of 27 years i.e. from 1982-2008 for nation 
wise data. While in case of Rajasthan period from 1971 to 2007 has been 
covered. The period is enough to measure the impact of different policies. 
For collecting primary data five destinations have been selected i.e. Jaipur, 
Ajmer, Pusker, Jodhpur, Bikaner. In survey. Researcher has taken up five 
aspects of satisfaction about carrier services, accommodation, attraction, 
Government Services, general service. 
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1.6 Objectives of the Study 
In order to study tourism policy of Government of India with special 
reference to Rajasthan Tourism Development Corporation, the Researcher 
has set the following objectives: 
1. To study and review the rationale of Tourism Policies introduced 
in 1982 and 2002 in India. 
2. To measure the performance of the Rajasthan Tourism Sector in 
terms of parameters such as, satisfaction level including the 
demographic aspects, gender, age, nationality, education, 
profession and stay period in Rajasthan . 
3. To measure the impact of National Tourism Policy on Indian 
Tourism Sector and on Rajasthan Tourism Development 
Corporation in terms of growth rate in the tourist arrival in India 
as a whole and Rajasthan in particular. 
4. To examine the views and attitudes of tourists about the facilities 
provided by the Rajasthan Tourism Development Corporation at 
major tourist destinations in Rajasthan in terms of carrier facilities, 
accommodation facilities and other ancillary facilities, such as 
publicity facilities, tour operator facilities etc. 
5. To identify the problems of tourism industry in Rajasthan and 
offer suitable suggestions for improvement of tourism in 
Rajasthan and solutions for the present needs. 
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1.7 Hypotheses of the Study 
In order to fulfill and achieve the stated objectives of the research the 
study has been made on the basis of certain hypotheses. The hypotheses of 
the study have been made according to the need and importance and 
objectives of the study. For testing the hypotheses, the following 
hypotheses have been formulated: 
1. Ho: There is no significant relation between the overall satisfaction 
level of tourists and the demographic factors such as gender, age, 
nationality, education, profession and stay period in Rajasthan. 
Hi: There is a significant relation between the overall satisfaction 
level of tourists and the demographic factors such as gender, age, 
nationality, education, profession and stay period in Rajasthan 
Sub hypotheses of this hypothesis are: 
(i) Null hypothesis is that there is no significant difference in 
overall satisfaction level between genders and on the other hand 
alternate hypothesis is that there is significant difference in 
overall satisfaction level between genders, 
(ii) Null hypothesis is that there is no significant difference in 
overall satisfaction level when it is classified with the age of 
tourist and on the other hand alternate hypothesis is that there is 
significant difference in overall satisfaction level when it is 
classified with the age of tourist. 
(iii) Null hypothesis is that there is no significant difference in 
overall satisfaction level when it is classified with the nationality 
and on the other hand alternate hypothesis is that there is 
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significant difference in overall satisfaction level when it is 
classified with the nationality. 
(iv) Null hypothesis is that there is no significant difference in 
overall satisfaction level when it is classified with the education 
and on the other hand alternate hypothesis is that there is 
significant difference in overall satisfaction level when it is 
classified with the education, 
(v) Null hypothesis is that there is no significant difference in 
overall satisfaction level when it is classified with the profession 
and on the other hand alternate hypothesis is that there is 
significant difference in overall satisfaction level when it is 
classified with the profession, 
(vi) Null hypothesis is that there is no significant difference in 
overall satisfaction level when it is classified with the stay 
period in Rajasthan and on the other hand alternate hypothesis 
is that there is significant difference in overall satisfaction level 
when it is classified with the stay period in Rajasthan. 
2. Ho There has been no significant change in the annual growth 
rate of number of tourist arrival in India between the period of two 
National Tourism Policies i.e. 1982-2002 and 2002-2008. 
Hi There has been significant change in the annual growth rate of 
number of tourist arrival in India between the period of two 
National Tourism Policies i.e. 1982-2002 and 2002-2008. 
3. Ho: There is no significant difference in the arrival of tourist in 
Rajasthan after the incorporation of RTDC. 
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Hi: There is a significant difference in the arrival of tourist in 
Rajasthan after the incorporation of RTDC. 
From the extensive hterature review carried out by the Researcher, it 
was ascertained that though work on tourism poHcy and Rajasthan 
tourism were carried out by different authors but no work was done to 
find out the combined affect of tourism pohcy and Rajasthan Tourism 
Development Corporation on the growth of tourism in Rajasthan. Further 
no work has been done to find out the inflow of tourists in Rajasthan on 
the basis of satisfaction level taking account of parameters like gender, age, 
nationality, education, profession and stay period in Rajasthan. On the 
basis of review of literature Researcher tried to draw out the facts whether 
government tourism department is competent enough to attract tourist 
and provide services as per the desired level of satisfaction to different 
categories of tourists. To find out this Researcher adopted various 
demographic variables so that the exact facts and figures can be drawn 
about tourist arrival and tourism packages can be redesigned to suit the 
needs of various categories of tourists. On the basis of these facts the 
Researcher framed his hypotheses. To validate the study undertaken 
satisfaction level of various categories of tourist was under taken. 
As tourism is a service oriented industry it becomes vital that special 
care is taken to satisfy the needs of various categories of tourist as per their 
desired level of satisfaction. So satisfaction is chosen as one of the 
parameter for hypothesis. Satisfaction means pleasure derived from any 
gratification and it varies from person to person on the basis of gender, 
age, and nationality and education level. Different individuals have got 
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different likings and different priorities. This is the reason for tlie variation 
in the liking of different places, the mode of transportation and 
accommodation. If a person is satisfied with some services its means that 
an organization is providing services to his/her desired level of 
satisfaction. So Researcher wanted to know whether tourists are satisfied 
with the services provided by RTDC in Rajasthan. For this reason 
Researcher associated the satisfaction on one hand and the other factors 
such as age, gender, income, nationality, profession and education level on 
other hand. All these factors have different kind of need and have 
different satisfaction level. 
Researcher also wanted to know that whether there was any impact 
of tourism policy in tourist arrivals in India as well in Rajasthan and 
setting up of Rajasthan Tourism Development Corporation by Rajasthan 
government made any impact on tourists or not. 
1.8 Methodology 
The study is based on both primary and secondary data. For 
collection of primary data interview and questionnaires were considered 
to be the best alternative. 
At the beginning of the project secondary data were found helpful 
and then to extend and optimize it to evaluate the earlier made 
hypotheses. Primary data was generated and statistically tested to arrive at 
conclusion. Keeping this fact into consideration Researcher has decided to 
include both primary and secondary data. 
For primary data two sets of questionnaires were prepared from the 
following categories of information namely: 
(i) The officials of RTDC 
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(ii) Domestic tourists and 
(iii) Foreign tourist 
One set of questionnaire was designed for the Domestic and Foreign 
tourist, and the second set of questionnaire was designed for the officials 
of the RTDC. Respondents were selected on a random basis. No criteria, 
as sex, age, country, education etc was considered for the collection of 
data. 
Tourism attributes combination of different activities like attraction, 
transportation, accommodation and other ancillary services. So these areas 
were thought to be important variables to understand satisfaction level of 
tourists. Therefore questions were framed to find out the whether tourist 
visiting Rajasthan were getting facilities as per their desire. How these 
facilities can have an impact on their arrivals? To address these set of 
questions it was essential to collect primary data and have an interface 
with the tourist to find out their requirements. The population chosen for 
the study is on the ground that it covers fairly large number of people 
from various categories. Thus the sample is diversified and representative 
of the whole population. These questionnaires were not only restricted to 
Indian population but also they were ranged to world population 
irrespective of age, gender, etc to get wide information and further 
statistical tools were applied to make the study more authentic and arrive 
at final conclusions about the factors impacting tourist arrivals in 
Rajasthan. 
The secondary data for the study have been collected from various 
secondary source of information, such as. Published Reports of ministry of 
tourism. Government of India, RTDC, department of tourism, Rajasthan. 
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Altogether the relevant Books, Journals and periodicals. Research Papers, 
Published Theses, Articles, News Dailies, Websites, are also consulted by 
the Researcher for better referencing. 
The collected data is compiled, tabulated and analyzed with the help 
of the various statistical tools. Tables were prepared on the basis of 
questionnaire responses from tourists and officials. 
1.9 Analysis and Interpretation of Data 
For analyzing the data statistical tools have been used. For test of 
significance paired sample t-test, independent sample t-test and one way 
analysis of variance (ANOVA) have been done. Percentage and pie chart 
also been done for analysis of data. 
Paired sample t-test is a statistical technique that is used to compare 
two population means in the case of two samples that are correlated. 
Paired sample t-test is used in 'before after' studies, or when the samples 
are the matched pairs, or the case is a control study. 
t- test (paired sample) for test of significant difference 
t = X Vn or t - ——-
s ^ s 
d = the mean of the difference 
S = the standard deviation of the difference 
Value of S is calculated as follows: 
\Z(d-d) -
n-1 
Note: it is based on n - 1 degree of freedom 
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An independent samples t-test is used to deteraiine differences 
between the means of two distinct samples within a population. It is also 
referred to as a between-subjects design. 
The formula for the independent samples t-test is: 
t = ( X , - X , ) - ( j i i , - | i , ) 
^(xi-x2;i 
The numerator is the difference in means between the two samples, 
and the denominator is the estimated standard error of the difference. 
Where s (xl - x2) is the standard error that is calculated for using the 
pooled variance. 
One-way analysis of variance (ANOVA) is a technique used to 
compare means of two or more samples (using the F distribution). It 
produces an F statistic, the ratio of the variance among the means to the 
variance within the samples. Essentially, the ratio of variance is a 
comparison of the variance amongst the different groups to the variance 
amongst all the individuals within those groups. In ANOVA two sets of 
variances are calculated i.e. between group means, "how different are the 
means": variation due to the systematic differences and within groups 
means, "how much spread is in the population" because of random error. 
F = 
yix-MA 
N - k 
k= Number of groups 
[39] 
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N = total number of subjects in study 
nj= total number in relevant group 
MM = mean of the means 
Mj = mean of each individual group 
F= variance between groups / variance within groups 
1.10 Limitations of the Study 
The present study suffers from certain limitations: 
1. It has not been possible to obtain complete information from the 
officials in view of secrecy. 
2. The study also based on secondary data and there is no adequate 
measure to judge their reliability. 
3. The primary data on which the study is mainly relied upon may 
have some bias of the informants. 
4. Rajasthan being a large state in the country, it is not possible to cover 
whole the area in depth. 
5. The data and information related to tourism policy and tourist are 
very limited. 
6. There is no proper record available on the foreign exchange earnings 
in the state from the tourism. 
1.11 Presentation of the Study 
The present study has been done on the tourism policy and the 
tourism potential in Rajasthan. Rajasthan Tourism Development 
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Corporation been also covered in this study. The study is divided in to 
seven chapters. 
The first chapter deals with the Introduction of study, Statement of 
problems, Objective of the study. Review of Literature - work has been 
done related to this topic. Hypothesis of the study. Research Methodology, 
Limitation of the study and research gap of the study. 
Second chapter deals with Tourism as an Introduction , Overview 
of Tourism industry in India, Significance of Tourism, Tourism Under Five 
Year Plans in India, Tourism Policies in India - Tourism Policy, 1982, 
National Committee on Tourism,1988:, National Action plan 1992, 
National Tourism Policy of India, 2002, Major initiatives and 
Achievements taken by the government in India. 
Third chapter deals with Introduction of tourism in Rajasthan, 
Tourism potential in Rajasthan, Folk Dance and Music, Art and Crafts of 
Rajasthan, Natural Heritage, Importance of tourism in Rajasthan, Tourism 
Policy of Rajasthan- 2001, New Hotel Policy 2006, Rajasthan Tourism Unit 
Policy - 2007, SWOT analysis of Tourism in Rajasthan. 
Fourth chapter deals with Introduction of RTDC, Organizational 
Structure of RTDC, Functions of Rajasthan Tourism Development 
Corporation, Incentive/Discount/Facilities given by the Corporation to 
attract the tourist in Rajasthan, Main projects of the RTDC. 
The fifth chapter deals with Impact of Indian Tourism Policy of on 
Development of Tourism in Rajasthan: Survey Analysis, Interpretations 
and Testing of Hypotheses 
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The sixth chapter deals with the problems and prospects of tourism 
in Rajasthan and Rajasthan Tourism Development Corporation. 
The seventh chapter is the summery of the Conclusions, Findings of 
the study and Suggestions for the improvement of tourism industry in 
Rajasthan. 
1.12 Expected Benefits of the Study 
The findings of the study will help to guide the policy makers to 
frame the appropriate policies that may satisfy the tourist's satisfaction 
level so that it may encourage domestic as well as foreign tourists. The 
results of the study may be useful to the RTDC, Ministry of Tourism and 
tour operators for developing their marketing strategies for attracting the 
tourists. It is also helpful for the Researcher to bring out the new 
researches for the growth and development of tourism in Rajasthan. 
1.13 Conclusion 
This chapter has dealt with the comprehensive review of literature, 
research gap, need and scope of the study. The chapter also contains the 
hypothesis, and the statistical tools for analysis and interpretations. 
Limitations of the study have also been mentioned. The succeeding 
chapter would cover at the historical background of the tourism in India 
and tourism policies in India. 
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2.1 Tourism: An Introduction 
The previous chapter was devoted to the framework of the study, 
review of various Hteratures, research gap, scope, methodology of the 
study, need and importance of the study. The present chapter deals with 
the comprehensive analysis historical background of tourism and tourism 
policies formulated to boost tourism industry in India, as tourism has the 
great potential for employment and revenue generation. 
Traveling and history are interlinked with each other. The history of 
travel and tourism can be said to be as old as the human race itself K Men 
travelled to fulfill his basic needs like food and shelter and also for his 
curiosity. In ancient time war, religious undertaking, trade and commerce 
was the main motive for travel. But it was hard to travel in that time due to 
lack of transportation and absence of road. So man made efforts to develop 
facilities in the form of land or river route and travel became an easy 
practice for human being and people traveled for wanderlust, conquest, 
gain knowledge, propagate religion or for pilgrimage. With the passage of 
time pleasure travels become one of the important motive for tourists. The 
concept of pleasure travel can be associated with the Roman Empire 2. The 
Romans, probably, were the first pleasure travellers in the world. In the 
middle age a new category of travelers developed i.e. students who visited 
learning centers (Universities and Institutions) all over the world for study. 
Another new category of travelers came in to scene by the end of sixteenth 
century who were travelling to see the different places and there was a 
thirst to know about the cultural and living traditions of people and also 
various other aspects. The beginning of the 18th Century saw the practice 
of going to watering places. It was a period when travel for the sake of 
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nature was recognized as an invaluable human activity and the travellers 
appreciated the beauty of the mountains and hills^. 
In 20* century with the growth of science and technology the 
concept of modern tourism was born due to the development of 
communication system and transportation. Modern tourism is based upon 
a desire to make around of the places of interest religious, spiritual, natural 
monuments, ancient cities, historical sites, place of pilgrimage and all the 
places of curiosity. The prime motive of tourism is pleasure and leisure but 
normally this is supplemented by business, social, cultural, religious and 
educational motives. As such there are business tourism, cultural tourism, 
social tourism, eco tourism and medical tourism etc. Today, because of the 
availability of quick and cheap travel facilities, the travel has become more 
convenient, and tourism has diversified in many fields 4. 
In recent years, tourism is regarded as one of the world's biggest 
and fastest growing industries. It has been playing a pivotal role in the 
socio-economic development of the most of the developed as well as 
developing counties of the globe. So, most of the developing nations are 
attracted to this industry and are trying their best to strengthen their 
economy by promoting tourism. 
[49] 
Historical Background of Tourism Industry and Tourism Policies of India 
Table 2.1 shows the international tourist arrivals in all over world 
from 1950 to 2007: 
Table - 2.1 
International Tourist Arrivals in World 1950 to 2007 
International Tourist Arrivals in World 1950-2007 (in millions) 
Year 
1950 
1960 
1970 
1980 
1990 
2000 
2001 
2002 
2003 
2004 
2005 
2006 
2007 
World 
25.30 
69.30 
165.80 
278.10 
439.50 
687.00 
686.70 
707.00 
694.60 
765.10 
803.00 
846.00 
898.00 
Africa 
0.50 
0.80 
2.40 
7.20 
15.20 
28.30 
29.10 
30.00 
31.60 
34.50 
37.30 
40.70 
44.20 
Americas 
7.50 
16.70 
42.30 
62.30 
92.80 
128.10 
122.10 
116.70 
113.10 
125.70 
133.20 
135.90 
142.10 
Asia and the 
Pacific 
0.20 
0.90 
6.20 
23.00 
56.20 
110.50 
115.70 
124.90 
113.30 
144.20 
155.30 
167.20 
184.90 
Europe 
16.80 
50.40 
113.00 
178.50 
265.60 
395.90 
395.20 
407.00 
407.10 
424.40 
438.70 
460.80 
480.10 
Middle 
East 
0.20 
0.60 
1.90 
7.10 
9.60 
24.20 
24.50 
28.50 
29.50 
36.30 
38.30 
41.80 
46.40 
Source: Compiled from the various reports of World Tourism Organization 
Table 2.1 reveals that International tourist arrivals have gone up 
from 25.3 million in 1950 to 898 million in the year 2007 and it is 
continuously increasing. International tourist arrivals are estimated to 
increase to 1 billion by 2010 and 1.6 billion by 2020, according to the 
United Nations World Tourism Organization (UNWTO) ^. Tourism not 
only increases the foreign exchange earnings of the countries, but it is also 
one of the largest employment generating industries. Presently 10 % of the 
total global work force is employed by tourism. It provides direct and 
indirect employment and hence solves the unemployment problems of 
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most of the developing countries of the world. With the movement of 
people across the national boundaries, people have come closer to one 
another. This has led to the understanding of culture and traditions, and 
hence their prevention. Tourism has led to the international integration 
and fostering universal brotherhood v^ h^ich no other industry in the world 
can do. 
There are many definition given by different people. One of the 
most primitive meaning of tourism was given by Herman V. schullard, in 
the year 1910, who defined " tourism is the sum total of operations, mainly 
of an economic nature, which directly relate to the entry, stay and 
movement of foreigners inside and outside a certain country, city or 
region."6 The concept of tourism, However, found expression in a more 
technical definition of the Swiss professor Hunzikar and Kraph in the year 
1942, they stated "Tourism is the totality of the relationship and 
phenomenon arising from the travel and stay of strangers, provided the 
stay does not imply the establishment of a permanent residence and is not 
consulted with a remunerated activity." ''. Tourism generally refers to a 
temporary movement of people from one place to another. It may be 
domestic tourism or international tourism. "Tourism is a composite 
phenomenon which embraces the incidence of a mobile population of 
travelers who are strangers to the places they visit" ^. Burkart and Medlik 
also define "tourism denotes the temporary short-term movement of 
people to destinations outside the place where they normally live and 
work and their activities during their stay at these destinations"9. 
Mathieson and Wall created a good working definition of tourism as "the 
temporary movement of people to destinations outside their normal places 
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of work and residence, the activities undertaken during their stay in those 
destinations, and the facihties created to cater to their needs." lo.Chris and 
Ryan defines " Tourism is a study for tlie demand for and supply of 
accommodation and supportive services for those staying away liome and 
the resultant patterns of expenditure income creation and employment." " 
Thus we can say that Tourism is a sum of all activities including 
services and industries that delivers a travel experience, including 
transportation, accommodations, eating and drinking establishments, 
retail shops, entertainment businesses, activity facilities and other 
hospitality services provided for individuals or groups traveling away 
from home with out any earning activity. In other words it can be said that 
tourism is a leisure activity in which the tourist spends the money earned 
in his normal place of work or at home and the same money is spent in the 
places visited by him. The main features of tourism are given below: 
2.1.1 Tourism -Act as Catalyst for Economic Growth 
From the economic point of view tourism is especially important in 
developing countries, like India. This is illustrated by the fact that during 
2008, 5.37 million foreign tourists visited India and contributing a 
substantial amount of Rs 50730 cr. foreign exchange in India ^2. So tourism 
acts as a catalyst to economic growth and also generates foreign exchange. 
Its importance as economic factor is also evident from its being a 
multibillion dollar activity, the second largest industry after oil and the 
largest single employer in the world. Apart from removing the regional 
imbalances, it opens the new avenues for providing employment 
opportunities for young women and men and also yielding high tax 
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revenue to the government. Tourism ensures a minimal use of natural 
resources and optimum use of manpower and expertise ^3. 
2.1.2 Tourism- A Melting Pot of Different Culture 
Besides the economic gains, there is hardly any activity which 
presents as much scope for promotion of human understanding so 
smoothly and as successfully as the international tourist industry. Tourism 
has also led to resurgence of many cultures. Cultural tourism, whose scope 
is growing rapidly, has enabled the countries to accord importance to the 
development of cultural products intended for visitors ai-\d to the 
protection of natural environment. 
2.1.3 Tourism - A Vital Force for World Peace 
Apart from being an economic and cultural force, tourism vitally helps in 
promoting universal brotherhood and world peace also. Tourism industry 
helps in promoting peace and stability in developing countries by 
providing jobs, generating income, diversifying the economy, protecting 
the environment, and promoting cross-cultural awareness. It also helps in 
bringing about closer understanding between the peoples of diverse 
nationalities, customs, religions, cultures and social backgrounds. Tourism 
can be a vehicle for the realization of man's highest aspirations in the quest 
for knowledge, education, understanding, acceptance and affirmation of 
the originality of cultures and respect for the moral heritage of different 
people. These spiritual values of tourism are also significant for world 
peace and human understanding. Tourism now has promise to become the 
world's first peace industry, an industry which recognizes, promotes and 
supports the belief that every traveler is potentially an Ambassador for 
peace i^ . 
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2.2 Tourism Industry in India: An Overview 
India is a country with a history of civiHzation spreading over more 
than 5000 years. The essences of Vedic, Islamic and Western cultures are 
all blended in Indian civilization. It is a multi-cultural, multi- religious, 
and multi- linguistic country. The cultural heritage of India has a glorious 
past and traditions. It was ruled by different races from time to time. 
Different rulers of different religious attitudes ruled on this part of land. It 
imbibed in itself the culture and tradition of these periods. Its travel 
tradition starts with Pre-Vedic- Indus valley civilization, which flourished 
in the north- western part of India from 3000 to 1500 B.C. and has 
witnessed visits of people of different centers of human settlements for the 
purposes of social integration, trade and learning ^^. After that Aryans 
came to India and developed several centers of learning and religious 
worships throughout the country. During this period a sizable movement 
of people took place in search of education and learning. Development of 
traditional industries and trade created another stream of travelers in 
India. Several trading route were established and traders started 
frequenting the centers of trade from distant places. Emperor Ashoka after 
battle of Kalinga turned a Buddhist and undertook missionary activities 
for spreading the message of peace and Buddhism, which became a major 
motivational force for development of tourism. Ashoka himself spent 256 
nights on a pilgrimage tour. Later on Gupta Kings made contributions in 
the development of tourism in India from 335 to 445 A.D. in the form of 
depicting human life style in the Ajanta caves 6^. 
Pleasure tourism was introduced during the Mughal Rule in India. 
Among the earliest travelers, the Chinese pilgrim Fa-Hein visited India 
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during 359-424 AD followed by Hiuen- Tsang during 625-645 AD. They 
have left details of accounts of their impressions on various aspects of 
ancient India 7^. Later on many European travelers visited India in search 
of knowledge. India has large cities, monumental temples, mosques and 
churches, great palaces, beautiful sculptures, rivers, beaches, mountains, 
and wildlife sanctuaries, which provide unique tourist attractions. India 
has some thing for every tourist irrespective of whatsoever his likeness is 
in. It is only because of its rich diversity and natural wealth that India has 
attracted different rulers, travelers and scholars towards it and is still 
attracting tourists of different interests. 
In India the importance of tourism had been recognised even after 
the Second World War. The first conscious and organised efforts to 
promote tourism in India before independence were made in the year 
1945, when a committee was set up by the Government of India under the 
chairmanship of Sir Johan Sargent, the then educational adviser. The main 
objective of the committee was to survey the potentialities of developing 
Tourist Traffic in India. The Sargent committee submitted its interim 
report in October 1946. The Committee recommended that the question of 
promoting and developing traffic was a matter of great national 
importance and therefore, it deserve whole time attention of a separate 
organisation at centre, with regional offices at Mumbai, Delhi, Kolkata, 
Chennai ^^, which should take initiative in such matters as: 
1. Publicity both in India and abroad. 
2. Production of suitable Literature such as guide books, folders and 
porters, etc. 
3. Provision for training of guides. 
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4. Liaison with other government department responsible for 
providing facihties required by tourists including information in 
regard to industries and commercial matters. 
5. Liaison with the travel agencies which would necessarily remain 
responsible for the detailed arrangements of tourist. 
6. Liaison with hotels and catering establishments. 
7. Collection of tourist statistics. 
Some of the other major recommendations of the committee were:-
1. Coordination with air and train services with a view to facilitate 
their coordination and development in India. 
2. Provision of Chain of first class hotels of international and standard 
for the Convenience and comfort of foreign tourists. 
3. Starting publicity bureau in London and New York and in the 
substantial number of tourist might be forth coming. 
In 1948, an adhoc tourist traffic committee was established to 
suggest ways and means to promote tourist traffic in India. On the 
recommendation of this committee a tourist traffic office was set up in 1949 
with regional branches. Further this office developed in the shape of the 
department of tourism under the Ministry of Transport in 1958. But, 
tourism in India continued to unnotice till 1962. To give a boost to the 
tourism sector another adhoc committee was set up with Mr. L.K.Jha as the 
chairman. On the basis of the Jha Committee Report, three corporations 
were set up to deal with the problems faced by the tourism sector. In 1966, 
these corporations were merged together to form India Tourism 
Development Corporation (ITDC) and subsequently, a separate Ministry 
of Tourism and Civil Aviation came into being under the Prime Minister. 
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Mrs. Indira Gandhi i^ . In May 1986, the Government of India realised the 
importance of tourism and set up an independent Ministry of Tourism -". 
2.3 Significance of Tourism 
Tourism is one of the most important economic indicators of any 
economy. The importance of tourism industry of the individual country in 
terms of earning foreign exchange, balance of payments and employment 
generation effect can be judged effectively in relation to that of other 
sectors in same economy. In recent years, tourism has developed 
considerably as a whole but its growth and development differs from place 
to place and from one country to the other. In India tourism not only has 
direct contribution to the economy but it has significant linkages with 
several other sectors like agriculture, poultry, handicrafts, construction, 
transport, etc. Tourism is a development activity, which enhances the 
quality of life, preserves the national heritage and encourages the 
appreciation of India's diverse cultures both by Indians and foreign 
visitors. It has become an important segment of the Indian economy as it 
creates employment opportunities and contributes substantially to its 
foreign exchange earnings. India's share in the international tourist 
arrivals was 0.56% in 2007 and ranked at 42"^ in world's tourist arrivals. 
While it stood 47* in 1998 in the world ranking, this went up 54* in 2002, 
44th in 2004, 41* in 2005 and 42"^ i^ 2006. India's rank in world tourism 
receipts was 20 and share 1.25 % of total international tourism receipts in 
2007 21. 
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Tables 2.2 and 2.3 are showing the foreign tourist arrivals in India 
from 1982 to 2008: 
Table -2.2 
Foreign Tourist Arrivals (FTAs) in India, 1982 to 1997 
Year 
1982 
1983 
1984 
1985 
1986 
1987 
1988 
1989 
1990 
1991 
1992 
1993 
1994 
1995 
1996 
1997 
Foreign Tourist Arrivals 
in India (in million person) 
129 
1.30 
119 
126 
145 
148 
159 
1.74 
171 
168 
187 
176 
188 
212 
2 29 
2 37 
Percentage change over 
the previous year 
0 70% 
-8 50% 
5 50% 
15 20% 
2 30% 
7 20% 
9 10% 
-1 70% 
-1 70% 
11 30% 
-5 50% 
6 90% 
12 60% 
7 70% 
3 80% 
Source Tourist Statistics, Ministry of Tourism, Gcvernment ot India, New Delhi, 2008 
It is very clear from table 2.2 that the foreign tourist arrivals (FTAs) 
which were 1.29 millions in 1982 and t went up to reach 2.37 million in 
1997. During 16 years the number of FTAs fluctuates due to many reasons 
The total change in FTAs in terms of percentage in 1983, as compare to 
1982, was 0.70%. It went upto 15.20% in 1986, but in some year's table has 
shown negative growth rate in the years 1990, 1991 and 1993. This also 
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reveals that the FTAs have increased a lot during the period from 1994 to 
1997. 
Table -2.3 
Foreign Tourist Arrivals (FTAs) in India, 1998 - 2008 
Year 
1998 
1999 
2000 
2001 
2002 
2003 
2004 
2005 
2006 
2007 
2008 
Foreign Tourist Arrivals 
in India (in million) 
2.36 
2.48 
2.65 
2.54 
2.38 
2.73 
3.46 
3.92 
4.45 
5.08 
5.37 
Percentage change over 
the previous year 
- 0.70% 
5.10% 
6.90% 
-4.20% 
-6.30% 
14.70% 
26.70% 
13.30% 
13.50% 
14.30% 
5.60% 
Source: Tourist Statistics, Ministry of Tourism, Government of India, 2008 
It can be observed from table 2.3 that the Foreign Tourist Arrivals 
(FTAs) has almost doubled during the period 1998 to 2008, reaching 5.37 
million people in 2008 from 2.36 million in 1998. In term of percentage the 
growth has been negative in the years 1998, 2001 and 2002. There are many 
reasons behind this negative growth rate but the major one was the terror 
attack on USA on 11 September, 2001 which affected the tourism industry 
all over the world. But after the 2002, there has been a significant increase 
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in FT As during 2003 to 2007. During 2007, it was not only a record year for 
India's inbound tourism but was the fifth year showing a double - digit 
increase in arrivals. But in 2008 foreign tourist arrival drastically reduced 
to reach from 14.30% to 5.60%. This is due to terror attacks in different 
destination like Delhi, Mumbai, Jaipur etc., foreign tourist arrivals could 
not keep that pace as it has recorded in the last five year. 
Table 2.4 
Comparison of Month -wise Foreign Tourist Arrivals(FTAs)in India from 2006 to 2008 
Month 
January 
February 
March 
April 
May 
June 
July 
August 
September 
October 
November 
December 
Total 
2006 
459489 
439090 
391009 
309208 
255008 
278370 
337332 
304387 
297891 
391399 
442413 
541571 
4447167 
FT As 
2007 
535631 
501692 
472494 
350550 
277017 
310364 
399866 
358446 
301892 
444564 
532428 
596560 
5081504 
2008 
591337 
561393 
541478 
384203 
300840 
340159 
429456 
391423 
330874 
452566 
521247 
521990 
5366966 
Percentage Change (%) 
2007/06 
16.60% 
14.30% 
20.80% 
13.40% 
8.60% 
11.50% 
18.50% 
17.80% 
1.30% 
13.60% 
20.30% 
10.20% 
14.30% 
2008/07 
10.40% 
11.90% 
14.60% 
9.60% 
8.60% 
9.60% 
7.40% 
9.20% 
9.60% 
1.80% 
-2.10% 
-12.50% 
5.60% 
Source: Tourist Statistics, Ministry of Tourism, Government of India, New Delhi, 2008 
Table 2.4 reveals the month wise foreign tourists arrival in hidia 
from January 2006 to December 2008. It is clear from the table that foreign 
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taiiirists arrival have increa^d frotrt 44^7^67 in 20^ to 503l?^i4 teuriste 
in 2007 and 53^66,966 tourists in 2[K)8. In percentage term it increased from 
J.-S—tKx m i i i -iJUUi cuivi tJAxKt m i l l xjjtKJ. j.«i4J3L 4JA titc; iiiviiifcits l i i t i i^sfe Liiicc: y d i i a 
are showing positive growth rate except for die month of November and 
Itecembcr la 2CHM, «'hich has stesnii rsgadve grov.'tti rate. This osg; 
growth rate is due to terror attack on Mumbai in November 2(K)8. 
.ative 
n t Graph • 
Month- Wise Foreign Tonri^ Arrivals in India from 2CK^  to 2(K]^  
Month - wise Foreign Tourist Arrivals in India from 2006-2008 
3 
C 
"v 
700000 
600000 
500000 
400000 
3000)0 
200000 
100000 
0 
»-^  
H 
p 
.a 
: 3 
•^3 
;| 
i^^ ^ 
*^ 
^^  
h-^  
I J K ^ ^ 
/ ¥ 
^ 
^ 
fc 
S^?. 
i . 
k . 
r 
-1 
51 
SB 
* 
K, 
* ; 
* 
£ . 
J 
1 , ' 
H-
>-v 
• # - ' 
"^^ ^ 
^^ . 
T 
P 
^^ ^ 
fe ^^ 
ft," 
1*!, t . 
r J 
^ 
P 
^ 
H 
i b l 
I r 
»i E 
^1 M 
m P" 
«i ft 
i l m %t m 
i t tea 
f"" 
A p-
W_ M . 
S' fe 
*, p-IS. k-
m p 
^ t . 
0 
f r l 
5 | « 
'•4' 
f i ^ 
# 
^ 
^ 
»f 
^ ' 
a 
"^  ^  
i . ! 
» 
4 
m 
ft 
f 
S' 
if! 
I?; 
^ 
^'-
• 2006 
a 2007 
2008 
/ / / / ^^' / ^*' / / / . / / 
Month 
Source: Compiled from Table 24 
Graph 2.1 is showing the monthly foreign tourist arrivals in India 
from 2006 to 2008. 
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Table 2.5 is showing the foreign exchange earnings from tourism in 
India from 1998 to 2008: 
Table 2.5 
Foreign Exchange Earnings (FEEs) from Tourism in India, 1998 to 2008 
Year 
1998 
1999 
2000 
2001 
2002 
2003 
2004 
2005 
2006 
2007 
2008 
FEEs from tourism 
in India (in Rs.Crore) 
12150 
12951 
15626 
15083 
15064 
20729 
27944 
33123 
39025 
44360 
50730 
Percentage change over 
the previous year 
6.60% 
20.70% 
-3.50% 
-0.10% 
37.60% 
34.80% 
18.50% 
17.80% 
13.70% 
14.36% 
Source: Tourist Statistics, Ministry of Tourism, Government of India, New Delhi 2008 
Table 2.5 reveals the Foreign Exchange Earnings (FEEs) from 
tourism in India for the period 1998 to 2008. It is very clear from table that 
the FEEs was Rs. 12150 cr. in 1998 which went up to Rs.50730 cr. in 2008. In 
percentage term, there is a positive growth rate in most of the years except 
in 2001 and 2002. During the year 2001 there was decrease of - 3.50% as 
compare to 2000 and - 0.10 % decrease in 2002 as compare to 2001. Table 
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also reveals that the FEEs have increased a lot durmg 2003 to 2008. The 
unprecedented growth in tourism in India has made it the third largest 
foreign exchange earner after gem and jewellery and ready-made 
garments. 
Table 2.6 
Month- Wise Foreign Exchange Earnings (FEEs) from Tourism in India, 2006 to 2008 
Months 
January 
February 
March 
April 
May 
June 
July 
August 
September 
October 
November 
December 
Total 
2006 
3970 
3793 
3378 
2850 
2350 
2566 
2990 
2698 
2640 
3355 
3793 
4642 
39025 
FEEs (in Rs Cr.) 
2007 
4698 
4401 
4144 
3218 
2543 
2849 
3436 
3080 
2594 
3785 
4533 
5079 
44360 
2008 
5438 
5182 
5035 
3773 
2988 
3409 
3870 
3626 
3143 
4248 
4935 
5083 
50730 
Percentage Change ("/o) 
2007/06 
18.30% 
16.00% 
22.70% 
12.90% 
8.20% 
11.00% 
14.90% 
14.20% 
-1.70% 
12.80% 
19.50% 
9.40% 
13.70% 
2008/07 
15.80% 
17.70% 
21.50% 
17.20% 
17.50% 
19.70% 
12.60% 
17.70% 
21.20% 
12.20% 
8.90% 
0.10% 
14.40% 
Source: Tourist Statistics, Ministry of Tourism, Government of India, New Delhi, 2008 
Table 2.6 shows the Month-wise Foreign Exchange Earnings from 
Tourism in India from January 2006 to December 2008. Table reveals that 
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the LTIIs have increased from Ss, 3%25 cr, m imb to Ss, 44360 a\ in W^l 
and Rs. 50730 cr. in 2CK)8. In percaitage term it increased 13.70% in 2007 
and 14-40% in 2[X)S. Intei^stingi],' in feptember 2IM}7, there Vv-^  a negative 
growth of foreign exchange eamings over ^Mfe. However, the trend has 
2008 as compared to 2007. 
Graph - 2,2 
Month- Wise Foreign Exchange Eamingg (FEEs) from Tourism in India, ^506 to 7S^ 
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Table 2.7 
Share of India in the International Tourist Arrivals in World, 1998 to 2007 
Year 
1998 
1999 
2000 
2001 
2002 
2003 
2004 
2005 
2006 
2007 
International Tourist 
Arrivals (in 
Millions) 
614.30 
637.40 
687.00 
686.70 
707.00 
694.60 
765.10 
803.00 
846.00 
898.00 
Foreign Tourist 
Arrival in India 
(in Millions) 
2.36 
2.48 
2.65 
2.54 
2.38 
2.73 
3.46 
3.92 
4.45 
5.08 
Percentage Share of 
India in FT As in World 
(%) 
0.38% 
0.39% 
0.39% 
0.37% 
0.34% 
0.39% 
0.45% 
0.49% 
0.53% 
0.56% 
Source: Tourist Statistics, Ministry of Tourism, Government of India, New Delhi, 2007 
Table 2.7 is showing the India's share in International tourist arrivals 
(ITAs). As it is evident from the table that share of India in International 
tourist arrivals (ITAs) is very low. India's share was 0.38% in 1998, which 
increased marginally to 0.56% in 2007. Which means that share of India is 
not even 1% of the international tourist arrivals. This can be attributed to 
poor infrastructure and other Government policy which have not been 
properly addressed to the needs of the foreign tourists. 
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lA Tourism under Five Year Plans in India 
Tourism development in India has passed through many stages. In 
the Second and Third Five Year Plans, emphasis was laid on expansion 
and improvement of tourist facilities. Integrated development projects in 
various places in India were undertaken in the Fourth Five Year Plan. 
During the Fifth and Sixth Five Year Plans measures were taken to 
promote integrated area development and to convert loan assistance to an 
interest subsidy scheme. In the Seventh Plan, tourism in India was 
accorded the status of an industry 22. In ninth plan export house status was 
granted to tourism industry in India. In later plans more emphasis is given 
to encouraging significant private sector participation in the development 
of the country. For this a planned approach for the development of 
tourism and its infrastructure including accommodation and transport 
facilities is very essential. 
2.4.1 First Five Year Plan (1951-56) 
In the first five-year plan (1951-56) tourism was not given specific 
allocation. However many promotional schemes for tourism development 
were taken up. During this period promotion offices were established in 
India. Some offices were established in U.S.A. Sri Lanka, Australia, UK and 
France. During the period tourists arrivals registered compound growth of 
8.6 Percent per annum and foreign exchange earning from tourism 
registered a growth of 10 percent 23. 
2.4.2 Second Five Year Plan (1956-61) 
The Second five year plan (1956-61) recognized tourism as a 
significant industry and made a small but specific allocation of Rs. 3.36 
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crores for the development of tourism infrastructure for Central 
Government as well as some of the state government. The main objectives 
of this plan was to providing accommodation, transport and recreational 
facilities at important tourist centers, especially those situated in out of the 
way places. To achieve these objective the plan allocation was divided into 
three schemes e.g. part I, II and III. 
Scheme in part I was intended to create facilities for foreign tourists 
and fully financed by the Central Government. Part II schemes were 
intended to develop infrastructure for domestic tourists at places which 
were important for foreign tourists as well. These schemes were jointly 
sponsored by the centre and state governments. Part III scheme were 
intended to develop infrastructure at places which were of local 
importance. These schemes were wholly financed and executed by the 
state governments. 
During the second five year Plan a separate department of tourism 
was established in India and their promotional offices were opened at 
Frankfurt, Melbourne and Columbia 4^. Besides, as per the Ministry of 
Transport and Communication's Resolution dated 27* February, 1956, the 
Government has carefully considered the importance of Domestic tourism 
in Cultural and social integration of the people living in different parts of 
the country as a whole ^ s. 
2.4.3 Third five year Plan (1961-66) 
In the Third Plan (1961-66) an allocation of Rs. 8 crores was made for 
the development of tourism. As in the Second Plan, the programme in the 
Third Plan concentrates largely on provision of facilities of accommodation 
and transport.. The expansion of the hotel industry in the country has not 
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been commensurate with the growing needs of tourism. So in this plan 
measures were under consideration for assisting the industry with loans 
for the construction of new hotels and improvement or expansion of 
existing ones. During this plan the number of tourist increased from 1, 
39,804 in 1961-62 to 1, 47,900 in 1965-66 indicating an overall rise of 7096 
number of tourist. The foreign exchange earnings from tourism also 
increased from Rs 15 cr. in 1961-62 to Rs 17-5 cr. in 1964-65 sheering an 
overall rise of 2.5 cr. 26 
2.4.4 Three Year Annual Plans 
Before these three annual plans, three five-year plans were 
concluded. After the war three separate annual Plans i.e. for 1966-67,1967-
68 and 1968-69 were prepared and executed. This would have been due to 
the lack of sufficient funds for continuing planning on sustained basis. 
During the three annual plans a total of Rs 7 Cr were allotted for the 
development of tourism sector. During the period India tourism 
development Corporation (ITDC) was set up. A separate ministry of 
tourism and civil aviation was established, with two full fledged 
departments, viz. department of tourism and department of civil aviation. 
Tourist arrivals registered an average growth of 8.5 % per annual during 
the period. In 1966-67 the no. of tourist arrival were 159603 which grows to 
188820 in 1968-69 the foreign exchange earning was at Rs 20.01 Cr in 1966-
67 which rose to Rs 26.4 Cr in 1968-69, showing an overall rise of Rs 6.1 Cr 
and registering a 31.93% rise.27 
2.4.5 Fourth five year plan (1969-74) 
In fourth plan tourism was recognized as an important means of 
foreign exchange earning with an ample scope for employment generation. 
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The broad approach in the Fourth Plan was to expand and improve tourist 
facihties with a view to promoting 'destinational' traffic as distinct from 
'transit' traffic. It was proposed to take up integrated development of 
selected areas and encourage charter traffic. Emphasis is being laid on 
provision of accommodation, transport and recreational facilities. Efforts 
were concentrated in areas where there was an identified large flow of 
foreign tourist traffic. 
An outlay of Rs. 36 crores was proposed for Tourism including Rs. 
25 crores for the Central programmes and Rs. 11 crores for the States and 
Unions Territories. The provision in the Central Plan includes Rs. 14 crores 
for programmes of the Central Department of Tourism and Rs. 11 crores 
for programmes of the India Tourism Development Corporation. The 
programme of the Central Department of Tourism mainly provides for 
loans to the hotel industry in the private sector, loans for the purchase of 
tourist vehicles by private operators and integrated development of 
selected centers. The programme of the India Tourism Development 
Corporation provides for construction of hotels, motels and cottages, 
renovation and expansion of tourist bungalows and setting up of transport 
units and duty-free shops. In the State Plans, provision has been made 
largely for creating facilities for home tourists. The programme provides 
for construction of low-income rest houses, development of important 
tourist centers and publicity. In 1969-70 the number of tourist were stood 
at 144729 which went up to 409895 in 1973-74, indicating an overall 
increase of 265171 tourist. Similarly, the foreign exchange earning went up 
from Rs 33.1 Cr in 1969-70 to Rs 56.5 Cr in 1973 accounting for an increase 
of Rs. 23.4 Cr.28 
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2.4.6 Fifth five year plan (1974-79) 
At the time of launching the Fifth Five Year Plan it was recognized 
that tourism is the world's biggest and most rapidly expanding industry. 
In the fifth five year Plan a provision of Rs 133 cr. was made for Ihc 
development of tourism. This including Rs 78 cr. for Central Plan and Rs. 
55 cr. in the State Plans and Union Territories. In the Central Plan the 
Programme was divided into two parts viz. 44 cr. for department of 
Tourism and 34 cr. for ITDC. The programmes under the Department of 
Tourism include loans to hotel industry in the private sector, integrated 
development of tourist resorts at Kovalam, Gulmarg, Goa and Kullu — 
Manali at the cost of about Rs. 8 cr., the development of wild life at a cost 
of Rs 2cr, publicity & promotion at a cost of Rs. 5 cr. and training at a cost 
of about Rs 2 cr. and construction of a number of youth hostels, tourists 
bungalows and forest lodges. The programmes under ITDC include 
expansion of hotels and construction of travellers' lodges, motels and 
cottages. In the state plan development of tourism in the hill areas was 
given a special priority. Efforts were made to develop domestic tourism in 
such a way so as to achieve the twin objectives of development of 
backward regions and national integration. In 1974-75 the number of 
tourist visiting India were 4,24,161 which rose to 7,47,995 in 1978-79, 
indicating an overall rise of 3,24,834 tourist. It is interesting to note that 
there has been a spurt jump in the foreign exchange earning. In 1974-75 it 
was Rs. 94.00 cr. which rose to Rs 530.0 cr. in 1978-79 registering an overall 
rise of 436.0 cr.29 
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1A.7 Sixth Five Year Plan (1980-85) 
An outlay of Rs. 187.46 cr. was given in the sixth plan which 
included Rs. 115.46 cr. for the state sector and 72 cr. for the central sector. 
The amount in central sector was divided as Rs 30 cr. for Department of 
Tourism and Rs. 42 cr. for the ITDC. During the sixth Plan, the major 
objectives of the investments in the tourism sector were to optimise the use 
of existing capacity and to increase substantially tourist accommodation in 
the public and private sectors. It was decided to adopt selective approach 
with a view to maximizing the returns on investments. In the development 
of tourism, selected travel - circuit approach was followed and matching 
facilities were sought to be provided. A close coordination in regard to 
provision of facilities in the central, state and private sectors in the same 
areas and location was to be maintained to obtain optimum result from the 
available resources. This approach gave flexibility in offering a mixed 
tourism package, and helps to recognise traffic and promote repeat visits 
to increase the overall volume of the traffic. The broad divisions of 
responsibility between Central and State Governments continued to be on 
the basis that, by and large, the schemes intended primarily for 
international tourism came in the Central Sector and those meant mainly 
for the promotion of domestic tourism, in the State sector. However, India 
Tourism Development Corporation provided technical assistance to State 
Governments for promotion of tourism. In the programme of the 
Department of Tourism emphasis on beach and hill resort development, 
wild life and Cultural Tourism, training and overseas promotion was 
given much importance 3o. During this plan the first tourism policy was 
announced by the Government of India in 1982, which specified the 
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development objectives and provided an action plan based on "Travel 
Circuit" concept to maximize the benefits of tourism. 
2.4.8 Seventh Five Year Plan (1985-90) 
The Seventh five year Plan, had the aim to achieve an annual growth 
rate of 7 percent in the tourist arrivals. It could be possible to achieve this 
target, to bring the desired improvement in the infrastructure and a certain 
degree of relaxation in the policies and procedures, regarding the 
admittance of foreign tourists into the country. 
The main objectives for the tourism sector in the Seventh Plan were given 
as follows:-
1. Faster development of tourism by accorded the status of an industry 
to tourism. 
2. Redefining of the role of public & private sector to ensure that the 
private sector investment is encouraged in developing tourism and 
the public sector investment is focused mainly on development of 
support infrastructure. 
3. Exploiting tourism potential to support local handicrafts and other 
creative arts and to promote national integration. 
The other area of activities undertaken in the Seventh Plan including: 
1. Development of selected tourist circuit centers which are popular 
with the tourist. 
2. Developments of non-traditional areas such as (a) Trekking (b) 
winter sport (c) wild life tourism and (d) beach resort to exploit the 
tourism resources. 
3. Exploration of new tourist generating markets. 
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4. Launching of a national image building and Marketing Plan in key 
markets by pooling resources of the various public & private 
agencies. 
5. Provision of inexpensive but clean accommodations at different 
places of tourist interest. 
6. Consolidation of operations rather than expansion and improvement 
in the service efficiency of public sector Corporation in the tourism 
sector. 
7. Streamlining of facilities procedures for passengers at the airport so 
that formalities and time taken to complete them is minimal. 
An outlay of Rs 326.16 cr was provided in the Seventh Plan 1985-90 
which included Rs 138.68 cr. in the central sector and Rs 187.48 cr. in the 
state sector. The strategy in the Seventh Plan was to diversify foreign 
tourism to other primary sources of interest, due attention of cultural 
tourism. High priority was given to the development of requisite facilities 
at the more important centers such as Mathura, Agra, Vanarsi, Rajgir etc. 
In the 7* Plan a number of measures were taken up including wide 
publicity abroad, establishment retail shops and training of guides, etc. 
In order to cater the needs for professionally trained manpower for 
tourism management, India Institute of Tourism & Travel Management 
(IITTM), was developed as a model institute in the Seventh Plan Period. 
During this plan Tourism Finance Corporation of India (ITCI) was 
established in 1989 for financing hotels and tourist centers development 
etc. It finances 14 projects in backward areas with an outlay of Rs 19.50 cr. 
in the first Two year of its operations. The corporation provides financial 
assistance for setting up of or for the development of tourist related 
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activities, which included inter-alia hotels, restaurants, amusement parks, 
resorts and complexes for entertainment, education and sports. The 
marketing activities of private entrepreneurs and other agencies were 
given additional support through the scheme of "Assistance for the 
Development of International tourism". There has been a gradual increase 
in the plan outlay for tourism over the plan period from Rs 3.36 cr in the 
2"d plan to Rs. 326.16 in 7* Plan ^\ 
2.4.9 Eight Five Year Plan (1992-97) 
The Department of tourism has initiated formulating a perspective 
plan for tourism for the 8* five year plan. At the time of 8* five year plan 
tourism had emerged as one of the major segments in India. The total plan 
allocation for tourism was Rs 272cr. for the central and Rs. 501.62 cr. for the 
states and union territories. Out of a total outlay of Rs. 272 cr. in the centi'al 
sector, Rs. 236 cr. was meant for Department of Tourism and Rs. 36 cr. for 
ITDC. The plan also envisaged the establishment of an Institute of Water 
Sports in Goa at a cost of rupees 5 cr. and an Institute of Mountaineering 
and Skiing had provision of Rs. 4 cr. Over the years, tourism has emerged 
as a major segment of Indian economy contributing substantially to the 
foreign exchange earnings which have increased from Rs 9 cr. in 1951-55 to 
more than Rs 4318 cr. in 1991-92. 
The foreign tourist arrivals in India increased from about 16,823 in 
1951 to 14,34,737(excluding the nations of Pakistan and Bangladesh) in 
1992. The foreign tourist arrivals excluding the nations of Pakistan and 
Bangladesh during 1996 and 1997 stood at 19,23,695 and 19,73,647 
respectively. However the share in the total world arrivals has ranged 
between 0.28% and 0.32% in the last 10 years. It was anticipated that 
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tourist traffic will grow at the rate of 9% to 10% per annum and about 2.75 
million tourist arrivals were anticipated by the end of the 8* plans. The 
number of approved star hotels in India has gone up from 186 in 1963 to 
650 in 1990 with 40,000 rooms 32. 
2.4.10 Ninth Five Year Plan (1997-2002) 
Tourism is a major phenomenon of the modern society with 
significant socio-economic consequences. Over the years, tourism has 
emerged as a major segment of Indian economy contributing substantially 
to the foreign exchange earnings which have increased from Rs.4318 crore 
in 1991-92 to Rs. 10046 crore in 1996-97. The direct employment in this 
sector during 1995-96 was about 8.5 million persons, accounting for about 
2.4 per cent of the total labour force. 
In the ninth plan the planning commission initially approved a sum 
of Rs. 511.32 cr. which was later reduced to Rs. 485.75 cr. A support of Rs. 
308 cr. was also suggested from Internal and Extra-Budgetary Resources 
(lEBR) 33. So the total outlay of the plan was Rs. 793.75 cr. The policy 
objective in the ninth plan was to work towards creating a tourism product 
that provides the persons travelling to various places to get pleasant 
experience on their trips, through an environment of peace, stability, 
security and an integrated system of physical infrastructure that does not 
fail. Tourism should become a unifying force nationally and 
internationally, fostering better understanding through travel. It should 
also help to preserve, retain and enrich our world-view and life-style, our 
cultural expressions and heritage in all its manifestations. 
Ninth Plan was concentrated on the development of selected centers 
and circuits through effective coordination of public and private efforts so 
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as to achieve synergy in the development of this sector. The Government 
focused on the development of basic infrastructure such as transport 
facilities and civic amenities and plays a facilitating role in the provision of 
accommodation and other facilities for all classes of tourists, both domestic 
and international. The major thrust areas in the Ninth Plan were 
Indigenous and Natural Health Tourism, Rural and Village Tourism, 
Pilgrim Tourism, Adventure Tourism, Heritage Tourism, Youth and 
Senior Citizens Package. 
In order to give boost to foreign exchange earnings, employment 
and income generation through tourism activities. Export House Status 
granted to tourism in the Ninth Plan. The grant of Export House Status 
entitled to the tourism industry to get all the benefits that are available to 
recognised export houses including the entitlement of: 
1. Special Import License (SIL), 
2. Free Trading of these SILs, 
3. Import of several equipments under these SILs, 
4. Waiver of Bank guarantee for imports, 
5. Import of cars against foreign exchange earnings 3^ . 
2.4.11 Tenth Five Year Plan (2002-07) 
The Tenth Plan approached towards tourism signifies a distinct shift 
from the approach adopted in earlier Plans. Apart from acknowledging the 
well-accepted advantages of developing tourism for the promotion of 
national integration, international understanding and earning foreign 
exchange, the Tenth Plan recognized the vast employment generating 
potential of tourism and the role it can play in furthering the socio-
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economic objectives of the Plan. In order to create a supportive 
environment for the promotion of tourism, New Tourism Policy, 2002, was 
implemented during the Tenth Plan, generated awareness about the 
benefits of tourism for the host population. It mobilized state governments 
to use tourism as a means for achieving their socio-economic objectives, 
encourage the private sector to enhance investment in tourism and provide 
legislative and regulatory support for sustainable tourism and to protect 
the interests of the industry and the consumers. Main objectives of the 
Tenth five year plan were as follows: 
1. Positioning tourism as a national priority. 
2. Enhancing India's competitiveness as a tourist destination. 
3. Improving and expanding product development. 
4. Creation of world-class infrastructure. 
5. Effective marketing plans and programmes. 
Tourism in India has tended to be regarded as an elitist activity 
conducted primarily for the purpose of earning foreign exchange. Its vast 
potential as an engine of growth and employment generator has remained 
largely untapped. Although, with 25 million jobs, India ranks second in 
terms of number of persons employed in travel and tourism, yet the 
contribution of the sector as a percentage share of all employment is 
amongst the lowest in the world. The Tenth Plan objective was to integrate 
tourism with the socio-economic objectives of the Plan by creating 3.6 
million jobs in a year through the promotion of domestic and international 
tourism and to enhance India's share in international arrivals from 0.38 per 
cent to at least 0.62 per cent by 2007 35. 
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Major Components of the Tenth Plan Strategy were as follows 
1. To develop a national consensus on the role of tourism in the 
development agenda of the nation through the National 
Development Council. 
2. To create world-class circuits and destinations, eschew haphazard 
development. 
3. To augment training facilities in hotel management, food craft and 
build the capacity of service providers at the cutting edge. 
4. To remove the barriers of growth to leverage private sector 
investment. 
5. To provide legislative and regulatory support to protect the tourism 
industry, the consumer and the environment. 
6. To mobilize public support by creating awareness of the socio-
economic benefits of tourism for the host community. 
The central sector outlay for tourism during the 10* Five Year Plan 
was Rs. 2,900 crores. The Tenth Plan strategy was to work towards a 
national consensus on the role of tourism in national development and to 
focus on the removal of barriers that hamper its growth. 
2.4.12 Eleventh Five Year Plan (2007-12) 
In Tenth Five Year Plan, India has undergone a remarkable change. 
Foreign tourist arrival has increased by about 87% from a level of 2.38 
million in 2002 to 4.45 million in 2006,, share of India in world tourist 
arrivals has increased from 0.34% to 0.52% during this period. Foreign 
exchange earnings have grown by about 147% during the same period 
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(US$ 2923 million to US$ 6569 million). Domestic tourist visits has also 
grown rapidly during the Tenth Five Year Plan from 269.6 million in 2002 
to 461.2 million in 2006. Employment generation through tourism in Tenth 
plan was 5.83% and 8.27% respectively during 2002-03. It has been 
estimated that about 12.5 million additional jobs have been created in the 
tourism sectors during the 10* Five Year Plan. 
The total plan outlay for the 11* plan was Rs.9290 cr 3^ . The Working 
Group on Tourism for the 11th Five Year Plan 2007-12, set up by the 
Planning Commission, felt that keeping in view all variables in the 
environment, the product opportunities, the market scenario, the Indian 
planning and national objectives. Following are the Objective and strategy 
for the Eleventh Five Year Plan: 
1. Achieve international visitor levels of 10 million in 2011 and a level 
of 760 million for domestic tourist visits by the year 2011, at the end 
of 11* Plan. 
2. Maintain and increase per capita spending of international visitors. 
3. Reduce the seasonality in international tourist arrivals by targeting 
markets such as Australia, Spain, etc 
4. Retain focus on Leisure Travelers. 
5. Promote business related travel, including MICE market by 
promoting Convention Centers of international standards in major 
cities or at major tourist centers 
6. Prepare strategies to increase per capita expenditure on shopping 
and other non-accommodation, non-transportation heads, to match 
international benchmark of 30%. 
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7. Increase approved quality accommodation units from the current 
level of about 100000 rooms to at least 200000 rooms by 2011, to 
meet the increased requirement of tourism. 
In order to achieve all these objectives, the following six key strategic 
objectives need to be kept in view: 
1. Positioning and maintaining tourism development as a national 
priority activity. 
2. Enhancing and maintaining the competitiveness of India as a tourist 
destination. 
3. Improving India's exist tourism products further and expanding 
these to meet new market requirements. 
4. Creation of world class infrastructure. 
5. Developing strategies for sustained and effective marketing plans 
and programmes. 
6. Developing human resources and capacity building of Service 
providers. 
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Table 2.8 given below is showing the total plan outlay for tourism in 
10* five year plan and 11* five year plan. 
I 
S.No. 
1.1 
1.2 
1.3 
1.4 
1.5 
1.6 
1.7 
1.8 
Table- 2.8 
Scheme-wise Outlay for 10* and 11* Plans 
1.3.1 
1.3.2 
1.3.3 
1.3.4 
Name of Scheme 
Central Sector (CS) Schemes 
Externally Aided Project (Buddhist Centres) 
UNDP Endogenous Projects 
Assistance to IHMs/ FCIs/ IITTM/ NIWS/ 
NIAS/ NCHMCT (1.3.1 - 1.3.4) 
For the setting up of four new IHMs @ Rs. 
10 crore per IHM 
For the setting up of twenty FCIs @ Rs. 5 
crore per FCI 
Upgradtion of the existing IHMs 
Equipment for and modernization of the 
laboratories 
Capacity Building for Service Providers 
Overseas Promotion and Publicity, 
including Market Development Assistance 
Domestic Promotion and Publicity, 
including Hospitality 
Incentives to Accommodation 
Infrastiucture 
Construction of BuiLdtng for IISM at 
(Rs. 
ll'h Plan 
(Proposed) 
2007-12 
100 
25 
190 
40 
100 
25 
25 
100 
2000* 
600* 
120* 
In Cr.) 
10'" 
Plan 
2002-07 
50 
120 
24 
518 
231 
54 
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II 
III 
IV 
V 
1.9 
1.1 
1.11 
1.12 
2.1 
2.2 
Gulmarg, Kashmir (J&K Package) 
Market Research - Professional Services 
Assistance for Large Revenue Generating 
Projects 
Computerization and Information 
Technology 
Total - Central Sector (CS) Schemes (1.1 -
1.11) 
Centrally Sponsored (CSS) Scheme 
Product/ Infrastructure Development for 
Destinations and Circuits 
Total - Centrally Sponsored Scheme(CSS) 
(2.1) 
Total CS and CSS Schemes (I + II) 
10% lump sum provision for NE Region 
including Sikkim 
Grand Total (III + IV) 
40* 
800 
225 
4390 
4000* 
4000 
8390 
900 
9290 
20 
98 
100 
1215 
1395 
1395 
2610 
290 
2900 
* Includes the outiay proposed by the Sub-group on Heritage & Culture. 
Source: Compiled from the reports published by the Planning Commission in India 
2.5 Tourism Policies in India 
A country in which tourism plays a prominent role in its national 
income, foreign exchange earnings and employment, can expect its 
government to devise policies and plans for the development of tourism. 
Policy and planning is essential for every enterprise and service in the 
tourism. Hotels, airlines, travel agencies, tour operators etc, all formulate 
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their own programmes and plan of actions. In order to encourage the 
development of tourism in a country a policy should pass by the Central 
government and State government to identify targets and a plan to achieve 
those 37. The policy of the government should be based on the availability 
of national resources and infrastructure for tourism development in the 
short and long term. 
It was after the 1980s that tourism activity gained momentum in 
India. The first ever Tourism Policy was announced by the Government of 
India in November 1982. It emphasized the expansion of international 
tourism and target of attracting one million foreign tourists, but this target 
was not achieved and it was only achieved in 1990 and it remains a 
milestone in the development of tourism in India. In 1992, the National 
Action Plan (NAP) was formulated by the Government of India. It took ten 
long years for the Government to feel the need to come up with a possible 
improvement over the policy of 1982. NAP aimed at doubling India's 
share of the international tourism market from 0.5 to 1 per cent by 
increasing the hotel capacity to 80,000 rooms in the classified 
accommodation sector. It also encourages private investment in tourism 38. 
Between these two policy and plan statements, various legislative and 
executive measures were brought about. In particular, the report of the 
National Committee on Tourism, submitted in 1988. In 2002, A National 
Tourism Policy has been announced by the Government which aims to 
place India on the world tourism map as a global brand, having large 
untapped potential as a destination keeping pace with the growing travel 
and trade 39. This policy also recognised the role of Central and State 
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Governments, public sector undertakings and the private sector in the 
development of tourism in the country. 
2.5.1 Tourism Policy 1982 
In 1982, the Government of India came up with the first written 
policy on tourism and it became as important part of the sixth five year 
plan. The intention of announcing a national tourism policy was to give a 
new sense of purpose and direction to its development and promotion and 
to assess new ethos and values to tourism o^. Its main thrust was aimed at 
presenting India to the foreigners as the ultimate holiday resort. The policy 
document contains five main objectives for the tourism development:-
1. It becomes a unifying force nationally and internationally fostering a 
better understanding through travel. 
2. To helps to preserve Indian heritage and culture and project the 
same to the world. 
3. It brings socio-economic benefits to community and the state in 
terms of employment, income generation, revenue generation, 
foreign exchange etc. 
4. It gives a direction and opportunity to the youth of the country both 
through international and domestic tourism to understand the 
aspirations and the viewpoint of others and help in greater national 
integration. 
5. It also offers opportunities to the youth of the country not only for 
employment but also for taking up activities for nation building and 
character building like sports, adventure etc. 
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With a view to achieve these objectives, the following measures 
were suggested by the Policymaker:-
1. To take full advantage of the national heritage in arriving at a 
popular campaign for attracting tourists; 
2. To promote tourist resorts and make India a destination of holiday 
resorts; 
3. To grant the status of an export industry to tourism; 
4. To adopt a selective approach to develop few tourist circuits; and, 
5. To invite private sector participation into the tourism sector. 
The policy very rightly put emphasis on the development of 
domestic tourism as the foundation for future strategy. Tourism again 
being a multifaceted endeavor, the government has to act as a catalyst. The 
policy highlights the need for coordination and appropriately refers to 
tourism as a "common endeavor". The combined effort directed towards 
achieving a comprehensive, well rounded and integrated development 
enabling tourism to make a positive and effective contribution to the 
economic growth of the country ^i. The Policy was also framed at a time 
when India was assessing its role in the newly emerging regional 
cooperation for tourist development in the South Asian region. The basic 
problems of tourism development have been identified in the policy and a 
plan of action given in the policy to remove the basic problems of tourism. 
The plan of action outline in the policy of tourism also emphasized the 
importance of youth of the country in the national integration and in 
making tourism a vehicle for achieving the objective. 
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In tourism policy, 1982 many suggestion were given. Selective 
approaches for determining investment priorities were emphasized. The 
schemes through which economic return was accrued and social benefits 
generated got preference. The backward areas with ancient monuments, 
festivals and local handicrafts should be developed. There is a need to 
construct youth hostels to accommodate the youth. The middle and 
backward section of society have also to be taken into consideration by 
providing cheap accommodation facilities such as Dharamshalas, Sarai etc. 
The travel circuit approach to be followed and matching facilities 
provided. The development of tourism infrastructure should be developed 
in a five to ten year perspective. Marketing strategy to be broadened and a 
dynamic and pragmatic approach to be adopted in identifying new 
regions from where tourist traffic come to India has grown potentially as 
for instance. West Asian as well as North African countries where as a 
result of oil there is great boom and prosperity resulting in people from 
these countries desiring to go on pleasure tours abroad. The infrastructure 
in Buddhist centre to be developed so as to encourage Buddhist travelers 
especially from Far East. Further, the policy stated be preserved, and 
therefore the people to be educated and create awareness among the 
people within the India and abroad. 
2.5.2 National Committee on Tourism 1986 
To formulate a long term perspective plan for tourism sector on an 
integrated basis, a National Committee on Tourism was set up in July, 
1986 *2. The chairman of the committee was Shri Mohammad Yunus, the 
then Chairman of Trade Fair Authority of India and the committee 
comprised of 12 members from various related fields of tourism and the 
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planning commission. The terms of references of the committee were as 
follows: 
1. To evaluate the economic and social relevance of international and 
domestic tourism in India. 
2. To define the tourism product, its present and future variation 
keeping in view the market needs and demands. 
3. To determine the requirements of a balanced, integrated 
infrastructure and facilitation measures to achieve the maximum 
consumer satisfaction. 
4. To develop a planned market strategy based on scientific research 
and consistent with on-going responses of the market needs through 
a realistic communication. 
5. To determine and define the role of central ministries, state 
governments, public and private institutions in the promotion of 
tourism and suggest a mechanism for monitoring the performance 
of these agencies against the well defined economic yard stick. 
6. To assess the manpower needs for development of tourism sector 
and to recommend appropriate training programmes for manpower 
development. 
7. To recommend organizational and institutional measures to 
systematize long term planning for the tourism sector on a sound, 
technical and economic basis. 
Committee submitted its report in 1988. It was the most 
comprehensive report on tourism development in India. Sadly, it is also a 
report which has been least acted upon. The report covers all important 
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issues relating to the role of tourism, the need for infrastructure 
development, strategy of development, etc. The National Committee also 
made a large number of recommendations some of which were for 
immediate operations, and the rest require long term policy decisions. 
The recommendations are briefly summarized below: 
1. There is need for rearranging the existing organisation structure of 
the department of tourism and there is also need for an apex body 
which may be called The National Tourism Board at national level. 
2. The setting up of a Standing Committee of tourism ministers for an 
integrated approach to tourism development and also to effectively 
associate the state governments involved. 
3. To ensure the implementation of the recommendation, a national 
policy needs to be evolved, supported by a comprehensive 
legislation. 
4. Tourism plans to be integrated into overall plans of the country and 
into Area Development Plans. 
5. Proposals for partial privatization of the two airlines owned by the 
Union Government. 
6. Committee also advocated vigorously that tourism be granted 
industry status. 
These recommendations of the committee were useful for future 
strategy planning .Which should be implemented in a phased manner for 
the sustainable growth and development of tourism sector in India. 
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After submitting the report on tourism development in India, the 
Government canie up with the new National Action Plan, 1992 for the 
growth of tourism sector in India. 
2.5.3 National Action Plan 1992 
At the beginning of the 8* Plan (1992-97), 15 States and 3 Union 
Territories had declared tourism as an industry and some states had 
declared hotels as an industry. However the National Action Plan (NAP) 
1992 was only a "plan of action" for immediate purpose and did not try to 
change the existing framework or to tackle the fundamental issues, which 
require long term policy changes. The National Action Plan (NAP) is 
therefore to be regarded as an emergency action plan to achieve quick 
results. The plan noted that tourism has emerged as the fastest growing 
industry in the world. There were an estimated number of 62.3 million 
domestic tourists during 1990 and about 1.71 million foreign tourists 
arriving in India. The number of world travelers in 1990 was estimated at 
439 million who spent over US$ 249 billion ^3. 
The objectives set out rightly focused on the perceived inadequacies 
of the system and incorporate all those areas, which have been identified 
as the weakness of India's tourism development policy. 
The objectives were: 
1 Socio-economic development of areas, 
2 Increasing employment opportunities, 
3 Developing domestic tourism especially for the budget category, 
4 Preserving national heritage and environment. 
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5 Development of international tourism and optimization of Foreign 
Exchange Earnings, 
6 Diversification of the tourism product 
7 Increase India's share of tourism in world tourism. 
For achieving the above objectives, the following long term strategy 
was evolved to enhance the growth and development of the tourism in 
country particularly in the state of Rajasthan. The strategies were: 
1. Improvement of tourism infrastructure. 
2. Developing areas on a selective basis for integrated growth. 
3. Restructuring and strengthening the institutions for development of 
human resources. 
4. Marketing and overseas publicity for increasing foreign tourist 
arrivals and foreign exchange earnings. 
This National Action Plan (NAP) 1992 was followed by the Tourism 
Synergy Programme 1993 and the National Strategy for the Development 
of Tourism 1996. The Ministry of Tourism subsequently came out with a 
New National Tourism Policy in 2002. 
2.5.4 National Tourism Policy of India, 2002 
This was the New Tourism Policy, which was built on the strength 
of the National Tourism Policy of 1982. It was aimed at making tourism 
the catalyst in employment generation, environmental re-generation, 
development of remote areas and development of women and other 
disadvantaged groups in the country, besides promoting social 
integration. It would also lead to larger foreign exchange earnings and 
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create conditions for more Foreign Direct Investment. It was also aimed at 
making the stay of foreign tourists in India, a memorable and pleasant one 
with reliable services at predictable costs, so that they are encouraged to 
undertake repeated visits to India, as friends. This would be in tune with 
India's traditional philosophy of giving the highest honour to the guest, 
Atiihi devo hhava (Guest is God). Tourism is a multi-tier and multi-
faceted industry. There are not only the Central and State Governments, 
but also the municipal bodies and the local authorities of the region 
involved, in promoting tourism ^ .^ 
The policy was announced with the following five key objectives: 
1. Positioning and maintaining tourism development as a national 
priority activity, 
2. Enhancing and maintaining the competitiveness of India as a tourism 
destination, 
3. Improving India's exixting tourism products and expanding these to 
meet new market requirements, 
4. Creation of world class infrastructure, 
5. Developing sustained and effective marketing plans and programmes. 
The policy takes into consideration seven key areas that will provide 
the thrust to tourism development. These are: Swagat (Welcome), 
Soochana (Information), Suvidha (Facilitation), Suraksha (Safety), Sahyog 
(Cooperation), Samrachana (Infrastructure Development), and Safai 
(Cleanliness). 
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To achieve these objectives the policy was rest upon the following 
basic principles: 
1. India's share in world tourist traffic has remained static at 0.38 per 
cent in last decade. So to increase this share government should 
change its strategies as well as the techniques and tools of its 
machinery of implementation. The world tourist traffic increased as 
200 million in 1974, 500 million in 1992 and 700 million in 2001and 
this number is likely to 1.5 billion by 2020 and receipts from it are 
estimated to cross $ 2000 billion. 
2. Government and private sector would be required to safeguard the 
stability and also the social and economic advancement of the local 
communities and the communities in the neighborhood. 
Government has to provide a legislative framework to regulate 
tourism trade and industry, ensure safety and security of the tourists 
and create basic infrastructure and health-care facilities. The private 
sector has to act as a main spring of the activities and impart 
dynamism and speed to the process of development as well as 
conservation. 
3. Effective linkages and close coordination should be established with 
such Departments as Civil Aviation, Environment, Forest, Railways, 
and Home etc. 
4. Greater emphasis should be laid on eco-tourism whose parameters 
should be broader than those of nature tourism alone. It must help 
in eliminating poverty, in ending unemployment, in creating new 
skills, in enhancing the status of woman, in preserving cultural 
heritage, in encouraging tribal and local crafts and in improving 
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overall environment and facilitating growth of a more just and fair 
social order. 
5. Due importance should be given to domestic tourism, particularly 
tourism connected with pilgrimage, and it should be so designed 
that the infrastructure created under it serves as a backbone of 
international tourism in times to come. 
6. Special attraction of tourist for the Yoga, Siddha, etc., as well as for 
the Indian cuisine should be made use of and effectively 
encouraged. 
7. The tourist industry and travel agents should be persuaded to 
evolve and adopt voluntarily a Code of Ethics and its infringement 
should be firmly dealt with by Tour and Travel Associations. 
8. A section of the State police should be earmarked to act as tourist 
police and special training should be imparted to it. 
9. At the international level, India should play a dynamic role and 
make its presence felt at the World Tourism Organisation, World 
Tourism and Travel Council and Earth Council. Its unique cultural 
values and spiritual heritage should be projected with dignity and 
elevation befitting a great nation, whenever suitable opportunity 
comes our way. 
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2.6 Major Initiatives and Achievements taken by the 
Government of India 
Ministry of Tourism, Government of India, is taking initiatives with 
other Central Government Ministries, such as Railways, Civil Aviation, 
Road Transport & Highways, Food Processing and Urban Development 
and also the concerned State Governments to achieve convergence and 
synergy with their programmes so that the impact of investment on the 
tourist's destinations is maximized 45. 
1. Infrastructure Development holds the key to India's sustained growth 
in the tourism sector. Therefore, the Ministry of Tourism has been 
making efforts to develop quality tourism infrastructure at tourist 
destinations and circuits. The Ministry of Tourism has sanctioned 91 
projects for an amount of Rs.503.56 crore for infrastructure 
augmentation including rural tourism projects in the year 2008-09 (up 
to November 08). 
2. The Ministry has launched a scheme for development of nationally 
and internationally important destinations and circuits through Mega 
Projects. 22 mega projects have already been identified and of these 17 
projects have been sanctioned. In the year alone the Ministry has 
sanctioned 11 mega projects at Amritsar, Bhubaneshwar-Puri-Chilka, 
Tirupati (Nellore-Chittor), Dwarka, Haridwar-Rishikesh, Vidarbha 
Heritage Circuit, Hampi, Gangtok, Kadapa, Mahabalipuram and 
Ganga Heritage Cruise Circuit. The mega projects are a judicious mix 
of culture, heritage, spiritual and ecotourism in order to give tourists a 
holistic perspective. 
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3. The Ministry has consistently been working on a two pronged 
strategy for marketing of Incredible India brand. The strategy 
includes visible branding in the outdoor media such as advertising at 
airports, on trams, taxis and buses and through the print, online and 
electronic media, as well as through participation in Travel Marts and 
Road Shows. 
4. For promotion of Indian Cuisine, which is an integral component of 
the Indian Tourism product, support has been extended to Indian 
Food Festivals organized in various countries. With a view to 
ensuring that limitation of language does not hamper promotional 
activities, publicity is being undertaken in local languages for better 
impact e.g. in Spanish, Chinese, French, etc. 
5. The Ministry of Tourism opened its Office in Beijing on 7th April 
2008. The office was inaugurated by the Minister for Tourism and 
Culture, Smt. Ambika Soni. To mark the occasion. Incredible India 
Cultural Evenings were organized in Beijing on 7th April 2008 and in 
Shanghai on 9th April 2008, which showcased India's classical dance, 
music and cuisine. 
6. India Tourism offices overseas have participated in 140 Travel Fairs 
and Exhibitions in important tourist generating markets the world 
over as well as in emerging and potential markets to showcase and 
promote the tourism products of the country. These include the major 
international Travel Fairs such as the Arabian Travel Market (ATM) in 
Dubai, and World Travel Market (WTM) in London. 
7. To promote domestic tourism in the country and to create social 
awareness among the masses, various domestic campaigns have 
been launched during this year in leading print publications, TV 
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and radio channels. Ministry of Tourism has launched 4 Domestic 
Media Campaigns viz. Adventure and Wildlife, Jammu & Kashmir, 
Rural Tourism and North East in this year. 
8. Film actor, Aamir Khan will be brand ambassador of the Ministry of 
Tourism for the Incredible India Social Awareness Campaign called 
"Atithi Devo Bhava". 
9. The Ministry actively pursued its efforts to create institutional 
infrastructure for the training of manpower to meet the growing 
demand of the industry. The Cabinet Committee of Economic Affairs 
has approved the revised guidelines for the scheme of assistance to 
Institute of Hotel Management (IHM), Food Craft Institutes (FCIs) 
including setting up of 19 state IHMs and 25 state FCIs. The Ministry 
of Tourism has already sanctioned FCIs at Hoshiarpur in Punjab and 
Muzaffarpur in Bihar in the current financial year. 
lO.Conde Nast Traveller, UK in its Readers Travel Awards 2008 has 
ranked India among the top 2 most favoured countries in the world, 
consecutively for the second year. 
11. India received the award for the leading destination at the Asia World 
Travel Awards 2008-"Asia and Indian Ocean" Ceremony, in 
Shanghai, China. 
12. Bronze Lion Award was won at the 55* International Advertising 
Festival held at Cannes, France for the creative on the Taj Mahal' 
which was used for Ministry of Tourism's Incredible India Campaign 
in the international market. 
13. PC World adjudged the website of the Ministry of Tourism 
www.incredihleindia.org as a winner of the FC World Weh Award 
2008. 
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14. The prestigious "World Travel Award 2008" for its role in developing 
and promotion of "Responsible Tourism" at 14* World Travel 
Market (WTM) 2008 held at Excel, London from 10th-13th November 
2008. 
Finally it can be concluded that tourism is encouraged as it has the 
potential to provide employment, cultivate tolerance and encourage 
knowledge of different cultures, while aiding in the preservation of 
heritage and the environment. Tourism statistics show that a large amount 
of revenue is brought into the country. The Ministry of Tourism (MoT) in 
its National Tourism Policy urges members of the industry and trade to 
voluntarily formulate their own codes as working principles in tourism. 
Ministry of tourism must hold interactive session with other industry 
player for the setting up eco friendly infrastructure in India for the growth 
and development of tourism, so that the common effort can make tourism 
industry in a well position to provide a world-class infrastructure for the 
tourists from all over the world. The next chapter deals with the growth 
and development of tourism industry in Rajasthan. 
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Growth and Development of Tourism in Rajasthan 
3.1 Introduction 
In the previous chapter a comprehensive analysis of various tourism 
policy and plans was done. The present chapter assesses the growth and 
development of tourism in Rajasthan. This chapter also deals with the 
tourism potentials and tourism policy of Rajasthan. A SWOT analysis was 
also done by the researcher to find out the true potentials and 
shortcomings of tourism industry in Rajasthan. 
Rajasthan as the name suggests is, place of kings. It has been a place 
famous for its kings and princes and their heroic deeds and kingly affairs. 
It is the state which is full of historical places which tells its grand and 
glorious past, victorious battlements and victorious qualities of its princes 
and kings, that is why, the state was formally known as 'Rajputana' 
The state, in its present form, is a conglomeration of 19 princely 
states which varied in size, population, administrative efficiency and the 
level of socio-economic development. Administratively Rajasthan is 
divided into 33 districts, which are further subdivided into 241 tehsils and 
237 blocks. The state has an area of 3.42 lakh sq. km and after the 
bifurcation of Madhaya Pradesh and formation of the new state of 
Chattisgarh, has become the largest state in the country .^ Rajasthan is 
located between 23.3° and 30.12° north latitude and 69.30° and 76.17° east 
longitude. Rajasthan borders Punjab in the north, Haryana and Utter 
Pradesh in the north east, Madhya Pradesh in the east and Gujarat in the 
south. On the western side it shares a long stretch of border with the 
neighboring country Pakistan. The state has different regions known as 
Marwar (West), Mewar (South), Hadoti (South East), Braj (Eastern), 
Shekhawati (North Central) and Dhundhar (Central). These regions have 
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unique living traditions and culture, styles of architecture and cuisine and 
rich traditions of performing arts and variety of rich handicrafts. 
Rajasthan is one of the few states in India which offers manifold 
attraction to tourists. It is visited each year by millions of tourists, scholar 
ajid pilgrims from all over the world. The important cities of Rajasthan 
which have the tourist's interest such as Jaipur - the pink city, Udaipur -
the city of Lakes or the Kashmir of Rajasthan, Jodhpur - the city of 
Whiteness, Bikaner - the Yellow city, Jaisalmer - the Golden city and 
Mount Abu - A hill station, are world famous and internationally known. 
The typical typography, the glorious past, rich history, and folk life in the 
state has created a special halo of attraction to the tourists from the country 
and abroad 2. 
Rajasthan is known for its diversity in terms of natural resources, 
history and the people. Many forts and palaces, heritage hotels and 
attraction like traveling on the Palace on Wheels have successful in 
attracting tourists to visit the state. The efforts made the government to 
provide overall better quality of services to the tourists has been 
successful. Now tourists visiting Rajasthan can reach their destination 
either through train, air and road transport. They can have better quality 
accommodation, access to heritage forts, old monuments and palaces. The 
visiting tourists are taken special care of by the trained staff. All these has 
made tourism as one of the fastest growing industry in Rajasthan as it 
presently contributes to 13 per cent of the State Domestic Product while 
manufacturing accounts for 18 per cent 3. Keeping in view the importance 
of tourism in Rajasthan, Government of Rajasthan made a corporation for 
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promoting tourism is state namely Rajasthan Tourism Development 
Corporation (RTDC). 
The department of tourism also organizes various fair and festivals, 
in the coordination with RTDC, to provide visitors with a unique glimpse 
of folk rituals celebrated in an atmosphere of joy and gaiety *. To give 
further boost to tourism industry Rajasthan government comes up with 
the new concept of Bandit Tourism. It is an innovative concept of tapping 
into the untouched bandit-prone areas of the state, such as the Chambal 
Valley and use the services of ex-bandits as local guides in and around the 
place. Rajasthan Tourism is in the process of getting in touch with ex-
bandits through police records to work out an agreement with them. It has 
plans to organize camps for travel agents and tour operators from 
Rajasthan, Delhi, Mumbai and other major cities to talk about this new 
venture during the 'Desert Festival' ^ in Rajasthan. 
Thus by adopting various promotional activities, proving better 
facilities to the tourists, Rajasthan has successfully able to find a niche in 
International tourism. It is regarded as the most colourful and attractive 
tourist centre in the world. Besides all these achievements there is ample 
chances of tourism development in Rajasthan as it occupies the fifth 
position as regards to the tourist inflow in India. For the excellence in the 
promoting tourism in state, Rajasthan, has been award with got the 
prestigious 'Today's Traveller Diamond Award' which is in recognition of its 
outstanding performance in the field of heritage tourism ^ given by 
Government of India. 
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3.2 Tourism Potential in Rajasthan 
The culturally rich state of Rajasthan is very much popular for a 
wide range of tourism events like the elephants, camels, bird sanctuaries, 
festivals and fairs, forts, luxury trains, folk dance and music, art and crafts 
etc. Rajasthan contribute near to 11% of total foreign tourist arrivals in 
India and around 80 % of the places are having natural beauty which 
attracts national and international tourists. God has gifted all the things 
which are required to be a perfect tourist destination except sea-beach and 
snow cover Mountains in Rajasthan. The main tourists place in Rajasthan 
as under:-
3.2.1 Jaipur 
Jaipur, the capital of Rajasthan, derives its name from Sawai Jai 
Singh II, who was not only a great warrior but also a devoted lover of art, 
architecture and astronomy '', built the city in 1727. Jaipur is the first 
planned city of India. The city was built following the principles of Shilpa 
Shastra, the Indian Architecture. The city was divided into nine blocks, out 
of which two consist the state buildings and palaces, whereas the 
remaining seven blocks were allotted to the public. In order to ensure the 
security, huge fortification walls were made along with seven strong gates. 
It was painted in welcoming pink during the visit of Prince of Wales in 
1876 s. It is also described as 'Pink city of India' because most of the 
buildings in the old city are painted in pink colour. 
The main tourist places in Jaipur are as below:-
Amber palace: - The famous palace of Amber is located seven miles from 
Jaipur and was the ancient capital of the old state of Jaipur. Construction 
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work begun in 1592 by the Rajput commander whom Akbar the Great, the 
famous Mughal Emperor of India, selected as the head of his armies .^ The 
palace is an excellent example of Rajput and Mughal style of architecture, 
built in red sandstone and white marble. The palace used to be the capital 
of the Kachchawahas ruler. Within the palace, there is a Jai mandir or hall 
of Glory with its famous Sheesh Mahal- the Hall of Mirror. A temple 
known as Shila Devi Temple, which is dedicated to Goddess Kali. The 
temple is very famous for its huge silver lions and silver doors. This is a 
major tourist attraction in Rajasthan. 
City Palace and Museum: -The city palace complex consist city palace and 
museum and lies in the heart of the city. The palace is blend of Mughal 
and Rajasthani architecture and the royal family still lives in a part of the 
palace. The area covered by the city palace is around one seventh of total 
area of the Jaipur. The entire complex is divided into numerous 
courtyards, gardens and buildings. There are two main entrances from to 
the palace the first one is from Jaleb Chowk and the other one from 
Tripolia gate. 
One part of the palace which was originally used for official 
purpose, today serve as a museum. The museum was established in the 
year 1959 by Sawai Man Singh II who wished to safeguard the cultural 
property which he acquired from his ancestors. Initially, the museum was 
known as the 'Maharaja of Jaipur Museum', and it was only in 1970 that it 
was renamed as Maharaja Sawai Man Singh II Museum 1°. The museum 
today attracts a lot of tourist from all over the world. 
Jantar - Mantar: - There are five observatories (Jantar- Mantar) in India. 
This is the largest and best preserved of the five observations built by 
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Sawai Jai Singh II between 1728 and 1734 ii. Its massive masonry 
instruments were used to measure the local time, the sun in declination, 
meridian, altitude, the declination of fixed stars and planets, and to 
determine eclipses. 
Hawa Mahal:-It is also known as the palace of wind. The palace is a fusion 
of Rajput and Mughal architecture and was built by Maharaja Pratap 
Singh in 1799 A.D. It is a five storied, pyramid-shaped pink facade with no 
depth 12. The side facing the street outside the palace complex has 953 
small windows. This was used by the ladies of court to watch victory 
processions from its balconies and windows. 
Albert Hall:-It is also called the Central Museum and one of the finest 
examples of Indo- Saracenic architecture. The building was inaugurated in 
1876 A.D. by Prince Albert. It displays a vast collection of metal-ware, 
ivory carving, jewellery, textile, pottery, and wood carving and sculpture 
and paintings i3. 
Jal Mahal: - A tiny palace located in the middle of Man Sagar Lake and 
Built in 1799. The first four floors of this building is under water, only the 
top floor remains outside The Palace was developed as a pleasure spot. It 
was used for the royal duck shooting parties i*. 
Jaigarh fort: - It is also called the fort of victory built in 1726 by Sawai Jai 
Singh. Jaigarh Fort was a center of artillery production for the Rajputs and 
it is home to the world's largest cannon on wheels ^^, the Jaivana. Jaigarh 
Fort has many wide water channels, which were a part of a rainwater 
harvesting system. The Fort also has 3 underground tanks, the largest one 
of which can store 60, 00,000 gallons of water. 
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Nahargarh fort: - It is also called as tiger fort. The Fort was constructed 
mainly in 1734 by Sawai Jai Singh, further additions were made to it, by 
the succeeding rulers in the 19th century. One of the major attractions of 
the Nahargarh Fort is the view it offers of the Man Sagar Lake and the 
surrounding area. It was used as a personal treasury for many years i^ . 
The other area of tourists interest around Jaipur are Dolls Museum, 
Zoological Garden, Govind devji Temple, B.M. Birla Planetarium, Lakshmi 
Narayana Temple, Sisodia Palace, Gaiter, Galta, Sagner etc. 
3.2.2 Ajmer 
Ajmer was founded by Ajay Pal Chauhan in the 12* century A.D. 
He named the place Ajaimeru, the invincible hill, because here he built 
Asia's first hill fort, Taragarh. The Chauhans reined here till 1193 A.D. 
Prithviraj Chauhan; the last Hindu ruler of Delhi lost it to Mohammed 
Gori 17. 
Ajmer is a popular pilgrimage centre for both Hindus as well as 
Muslims. Especially famous for Dargah Sharif- tomb of the Sufi saint 
Khwaja Moinuddin Chisti, which is equally regarded by Hindus and 
Muslims. It is said that Emperor Akbar sought blessings from the Sufi saint 
for a son here. West of the Dragah Sharif lies the Adhai-din ka jhonpra, a 
hut made in two and a half day. The other place to visit is the city's 
Museum, was once the residence of Prince Salim, son of Emperor Akbar, 
and presently houses a collection of the Mughal and Rajput armour and 
sculpture. Ajmer also a centre of culture and education, the British chose 
Ajmer for its prestigious Mayo College, a school exclusively for Indian 
nobility. 
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3.2.3 Pushkar 
It is situated at 14 Km North West from Ajmer and is among the five 
Dhams or pilgrimages that are held in high esteem by Hindus, the others 
being Badrinath, Puri, Rameswaram, and Dwarka. Pushkar lies on the 
Shore of Pushkar Lake. It has five principal temples, many smaller temples 
and 52 ghats where pilgrims descend to the lake to bathe in the sacred 
waters. One of the primary temples is the 14th century temple dedicated to 
Brahma, the Hindu god of creation .The Brahma temple is the most 
important temple here and is, in fact, the only Brahma temple of India. The 
temples of Pushkar are a constant focal point of Hindu pilgrims. Pushkar 
now a tourist attraction for its camel fair, the largest in the world^*^ 
3.2.4 Udaipur 
It is also known as the City of Lakes and Venice of the East. 
Maharaja Udai Singh founded in 1559 A.D. He shifted his capital from 
Chittaurgarh and established it in a valley with three lakes, Pichhola, Fateh 
Sagar and Udai Sagar.According to legend, the Maharana was out hunting 
one day when he met a holy man meditating on a hill overlooking the 
Lake Pichola. The hermit blessed the Maharana and told him to build a 
palace at that very spot, as it would be well protected. The Maharana 
followed his advice and Udaipur came into being. Today, Udaipur is one 
of the better-known tourist destinations of India and an integral part of 
any itinerary for a Rajasthan. The city is famous for palaces, temples, 
fountains, lakes and lake palaces. It is also described as the 'most romantic 
spot on the country of India' i^ . 
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Tlie main attractions of Udaipur are as follows :-
City palace museum: - One of the largest palace in Rajasthan. Maharaja 
Udai singh intiated construction of city palace and later succeeding 
Maharajas added several palaces and structure to the complex. The palace 
complex is a beautiful collection of balconies, cupolas and towers made up 
of granite and marble. The main part of the palace has now been preserved 
as a museum. It has a large and varied collection of artifacts. 
Lake Palace: - The Lake Palace is one of the most beautiful and romantic 
palaces in the world. It is also known as Jag Niwas, afloat on the lake 
Tichola, was built by Maharaja Jagat Singh II in the 17* century as a 
pleasure palace. It was the summer residence of the rulers of Mewar. 
Today, the palace has been converted into a heritage hotel and since 1971, 
is has been managed by the Taj Group of Hotels 20. 
Jagdish Temple: - It is the largest and most beautiful temple in Udaipur. 
Located in the City Palace complex of Udaipur, this temple is made in the 
Indo-Aryan style of architecture. It was built by Maharana Jagat Singh, 
who ruled Udaipur during 1628-53, in 1651. The temple is dedicated to 
Lord Vishnu (Laxmi Narayan), the preserver of the Universe. There is a 
brass image of the Garuda in a shrine in front of the temple and steps up to 
the temple are flanked by elephant ^i.The main Jagdish temple structure is 
situated in the middle with four smaller shrines in the four corners of the 
temple dedicated to Lord Ganesha, Sun God, Goddess Shakti and Lord 
Shiva. 
Lake Pichola: - This Lake is the centre-piece around which Udaipur 
revolves. This is originally built by Maharana Udai Singh II after he 
discovered the jewel of Rajasthan "Udaipur". It is surrounded by hills, 
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palaces, temples, bathing ghats and embankments 22. In the lake there are 
two island palaces Jag mandir and Jag niwas (Lake Palace). 
There are many other tourist places which attract tourist from all 
over the world like Pratap memorial, fateh Sagar Lake, ahad museum, 
eklingji temple, nathdwara, jaisamand lake- the second largest artificial 
lake in Asia etc. 
3.2.5 Jodhpur 
Jodhpur was founded in 1459 A.D.by Rao Jodha ^^, who claimed 
descent from Lord Rama, the hero of epic Ramayana. It was formerly the 
seat of a princely state of the same name, also known as Marwar, a high 
stone wall protected the city. The wall is nearly 10 km. in length and has 
eight gates facing various directions. There is about 100 towers in the city, 
most of which are surrounded by defensive battlements. Jodhpur is the 
second largest city of Rajasthan and a major tourist attraction in the 
country 
Mehrangarh Fort: - The fort was founded by Rao Jodha in 1459 A.D. The 
area within the fort is covered with beautiful palaces and spacious 
courtyards. The palace has the Moti Mahal (Pearl palace), Phool Mahal 
(Flower palace), Sheesh Mahal (Mirror palace) and Daulatkhana with a 
rich varied collection of palanquins, folk music instrument, costumes, 
furniture, paintings etc. 
Umaid Bhavan Palace: - It was built by Maharaja Umaid Singh in 1928-42 
and named after him. It is one of the world's largest private residences. 
Main gate of palace bears royal sign "Eagle". The design of the palace was 
prepared by H.U. Lanshester, former president of Royal Insritute of 
[110] 
Growth and Development of Tourism in Rajasthan 
Architects, London. The palace is completely air- conditioned 24 ;ihe 
palace divided into 3 parts one part used by the royal family, second part 
has been converted into a museum and the last part now a day serves as a 
heritage hotel, managed by Taj Group of Hotels. It is also called Chittar 
Palace during its construction due to its location on Chittar Hill, the 
highest point in Jodhpur. 
The other places to visit Jodhpur are Balsamand Lake, Sardar 
Samand Lake, Jaswant thada and Government museum etc. 
3.2.6 Mount Abu 
This is the only hill station of Rajasthan. Mount Abu is a popular 
summer resort and a centre of pilgrimage. It is situated on a 1220 meters 
high isolated plateau. Mount Abu is an ancient place, also mentioned in 
Mahabharat (epic) as the arbudgiri. The relaxed life, shaded woods, 
temples, beautiful rocks, lakes and many beauty spots make it a popular 
hill resort of the region ^s. Mount Abu is of special archeological interest 
with its famous five dilwara jain temples and many other monuments that 
add to the attraction of this unique hill resort. 
Dilwara Jain Temples: - There are five Jain temples in mount Abu which 
was built between the 11* and 13* century and famous for their rich 
intricate carvings in marble. Of the five Jain temples- Vimal Vasahi, Lun 
Vasahi, Shri Rishahdeo, Shri Parshvanth and Shri Mahavir Swami, the first 
two are the most famous. Vimal Vasahiis older and is also known to be the 
first Jain temple and is dedicated to the first Jain Tirthankara, built in 1031, 
by Bhim Deva, the first Solanki ruler of Gujarat. The Dilwara temples have 
been described as a dream in marble e^. 
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Nakki Lake: - Centrally located Nakki Lake is another landmark of Abu. 
The lake takes its name from Sanskrit word 'nakh' which means a nail. The 
legend is that a thirsty god scooped it out by using his nails 7^. 
Shri Raghunathi ji Temple: - It is situated near the Nakki Lake; it is 
believed that Shri Ramanand, the famous Hindu preacher, placed the 
image of Shri Raghunathji on this spot in the 14* century ^s. 
The other place of interest at and around Mount Abu includes 
Sunset and Honeymoon points, Adhar Devi Temple, Brahma Kumaro 
Ashram, Achalgarh Shiva Temple and Guru Shikhar. 
3.2.7 Bikaner 
Bikaner, the former capital of the state of the same name, was 
founded by Bikaji in 1488 A.D.29. Bikaner was well protected from its 
enemies by the harsh desert which surrounded this city. It was a major 
ti'ading port between Africa, West Asia and the far East. Famous for 
paintings and mirror work handicrafts, government Camel Breeding Farm, 
only in Asia, is also functioning here 'o .The wealth of its architectural 
heritage lies in its forts, palaces and temples. The city is also known for its 
intricately carved Jharokas. These are red sandstone jalis (screens). Jalis 
would be used for ventilation and for women to watch the world while 
remaining hidden. 
Junagarh Fort: - This is one of the very few forts in the country which has 
never been conquered. The foundation was laid down by Akbar's 
contemporary Raja Rai Singh in 1587 and additions were made by 
successive rulers. Thirty seven palaces, pavilions and temples were added 
to the original structure and each has been cleverly built to connect with 
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the previous building. In the fort there is a museum which has a valuable 
collection of miniature paintings and other rare items dating back to 
several centuries. 
Government Museum: - It is also known as the Ganga Golden Jubilee 
Museum, established in the memory of the most popular ruler of Bikaner 
Sir Ganga Singh. It has got a good collection of Harrappan items, Gupta 
sculptures and miniature paintings of the Bikaner school 3^ . 
The other places of attraction in Bikaner are Dev kund, Kami Mata 
Temple, Lakshminath Temple, Bhanmar Niwas Palace etc. 
3.2.8 Bharatpur 
Bharatpur was founded in the 18* century by Raja Suraj Mai, as 
outstaying General of his time 32. It is popularly described as "the eastern 
gateway of Rajasthan". Today Bharatpur is well-known for it world 
heritage listed bird sanctuary Keoladeo Ghanna National Park, also known 
as Bharatpur Bird Sanctuary. Here tourists can sight hundred of different 
species of birds in just a few days. Birds come here even from far away 
places like Siberia to find comfort during winter. 
The other tourist places are in Bharatpur Deeg Palace- it is a fine 
synthesis of Mughal and Rajput style of architecture. Government 
Museum - its centre wings contains sculptures and other art exhibits 
dating back to 2^'^ century A.D., Ganga Temple, Lohgarh etc. 
3.2.9 Jaisalmer 
Jaisalmer is one of the most remote and unique city in India, 
founded by Prince Jaisal Bhatti eight hundred years ago 33. Jaisalmer 
means 'the hill fort of Jaisal'. It is also called as the 'Golden city of India' 
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because the yellow sand gives a yellowish-golden touch to the city and its 
surrounding area. It lies in the heart of the Thar Desert. The city has a large 
number of tourist destinations the prominent of which includes the havelis 
and the Forts. Some of the most important tourist attractions in Jaisalmer 
Rajasthan include: Jaisalmer Fort - This fort is also known as "Sonar Quila" 
and is a mega structure in this beautiful city. The fort is over 800 years old 
and is made of golden yellow sandstone. The fort lies on Trikuta Hill. 
Godi Sagar Lake: This Lake lying in the southern part of the city is 
surrounded by small temples and shrines. The lake has a beautiful yellow 
sandstone gateway and provides water to this arid city. 
Other important tourist attraction in the city includes the Nathmalji 
Ki Haveli, Salim Ji Ki Haveli, Patwan Ji Ka Haveli, and the Alal Wood 
Fossil Park. 
3.2.10 Folk Dance and Music 
Music and dance are two very important aspects of the folklore of 
any region .The people of Rajasthan during the time of relaxation indulge 
in culturally rich activities which ranges from dancing, singing, drama, 
devotional music and puppet shows. Rajasthan has great variety of dance, 
which are simple expressions of celebrations and festivity. Each region of 
Rajasthan adds its own form of dance styles and performers. These are 
dance that follows a lineage of age old traditions, adhere to religious 
significance, display their daring attitude, as well as complementing 
various fairs and festivals. 
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The various folk dances of Rajasthan as follows:-
Ghoomar Dance: - The typical dance is the Ghoomer which is performed 
on festive occasions only by women. In this dance ladies move gently, 
gracefully in circle. Traditionally, all women whether old or young, 
participate in the dance, which can continue for hours into the night. A 
new bride, on being welcomed to the home of her husband, too is expected 
to dance the ghoomer as one of the rituals of the new marriage 3^ . 
Kachhi Ghodi:- This is originated from the bandit regions of Shekhawati, 
the dance is performed for the entertainment of a bridegroom's party. This 
is performed by men with a dummy horse . A singer usually sings the 
exploits of the bandit Robin Hoods 35. 
Fire Dance: - Bikaner and Churu are deservedly famous for their fire 
dances. The performers dance on the fire as if it did not exist and even put 
burning coal in their mouths, to the beat and rhythm of pipes and drums. 
The dancers seen to be in a trance like state. 
Drum Dance: - Jalore district is known for their drum dance. Five men 
with huge drums round their necks, some with huge cymbals accompany 
a dancer who holds a naked sword in his mouth and performs vigorously 
by twirling three painted sticks 36. 
Chari Dance: - It is a festive dance, performed by female. This is popular 
in the Kishangarh region and involves dancing with a Chari or pot on 
one's head. A lighted lamp is then placed on the pot. 
Gair Dance: - This dance performed exclusively by men at the holi festival. 
The men wear long, pleated tunics that open out into full-length skirts as 
they move first in clockwise them in anticlockwise direction, beating their 
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sticks to create rhythm when they turn. This becomes Daiidia Gair in 
Jodhpur and Geendad in Shekhawati 3^ . 
Kathputli (puppeteering):- Tradition of puppeteering has long existed in 
Rajasthan. Katha means 'story' and puth means 'puppet'. The puppets are 
doll manipulated by a puppeteer who stands above and works the 
puppets by strings coimected to head, waist and hands. Usually puppets 
do not have legs and feet and the lower part of their bodies is covered by a 
long skirt. This is performed by skilled puppeteers. The puppeteer is 
accompanied by a woman, usually his wife, who plays the dholak, or 
drum and sings the ballad 38. 
Bhawai:-Bhawai or Bhavia is the traditional folk dance of Rajasthan. It is 
performed with great skill it is the art of dancing and gyrating even while 
marinating a fine balancing act and poising many articles and items on 
one's head. 
The other folk dance in Rajasthan are Gair Ghoomer which 
performed by men and women both on the holi festival, Terah Taali, 
Pabuji Phad, Maand, Kathak - a classical dance of India, Sapera Dance etc. 
The folk music of Rajasthan also occupies an important place among 
the traditions of Rajasthan. Rajasthani folk music has great variety and is 
rich, heroic and enjoyable. It covers all aspects of the life of the Rajasthani 
people. The folk music of Rajasthan is alive due to its traditional style of 
singing the folk songs. There are many singing communities in Rajasthan. 
More important among these are the Dholis, known by several names, 
Mirasis, Dhadhis, Langas, Manganiyars, Kalbelies(snake charmers), Jogis, 
Sargadas, Kamada, Nayaks and the Bhawaris 9^. These communities have 
contributed to the preservation and popularization of Rajasthani folk 
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songs. There are various types and themes of folk songs for various 
occasions and time hke songs on separation, songs on unions, song about 
Hfe in the family and its members, songs about deities and songs 
associated with festivals and ceremonies. 
A large variety of musical instruments are used in the Rajasthan. 
These instruments are handcrafted by the musicians themselves. The most 
important instruments are Sarangi, Ektara, Morchang, Ghoralio, Garasiyas, 
Naad, Poongi, Rawanhattha, Khartal, Bankia and Da. There are dozens of 
other instruments available in Rajasthan. 
3.2.11 Art and Crafts of Rajasthan 
Rajasthan is culturally rich and has extensive tradition in art and 
crafts, which reflects Indian life style. History of Rajasthan shows that the 
maharajas and their nobles were the main patrons of arts and crafts. They 
also encouraged their craftsmen activities ranging from wood and marble, 
carving to weaving, pottery and painting. Sometimes artisans were sent for 
training and sometimes experts were invited to their princely states. This 
desire to decorate their surroundings was very strong and nothing was 
overlooked from their cattle that included cows, camels, donkeys, goats to 
the regal elephant and from their simple mud huts to the great palaces and 
the inner chamber of forbidding forts, they were all decorated with 
passion. Even women spent more time on decorative items like tie and die 
fabrics, embroidered garments, enamel jewellery, leather jooties etc. The 
Rajasthan rulers encouraged the artisans to set up their schools for the 
prorogation of their crafts. Some of the popular crafts are as under:-
Meenakari:- Meenakari usually decorate precious jewellery or small 
ornamental figures. Raja Man Singh of Amber brought this intricate craft 
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to Jaipur by inviting five skilled enamel workers from Lahore and 
established a tradition of fine enamel work that continues in Jaipur to this 
day. Gold and silver both can be used as a base for meenakari 4°. 
Jewellery:- The jewellary available in Rajasthan is among the best in the 
country because the Maharajas of Rajasthan loved to adorn themselves in 
precious jewellery. There is a lot of variety due to the fact that each area 
has its own unique styles. 
Woodwork: - Shekhawati is an important centre for woodcarving. 
Woodcarver's work can be seen in the doors and windows frame. They 
also produced Pidas-low folding chairs. Bikaner also an important centre 
for woodwork and known for its ornately carved doors and jails(screen 
window). The head of puppets also carved from wood and then painted 
with the requisite expression ^i. 
Pottery:-Different regions of Rajasthan produces different types of pottery, 
the most famous pottery is the blue pottery of Jaipur. This blue pottery 
originated in China and later passed to Persia from where it was 
introduced in India. This blue work was first evident on tiles and later this 
technique was applied to pottery. A wide range of items is available 
including bowls, plates, tiles, mugs, door knob and ashtrays. Most regions 
of Rajasthan have their own resident potter, who not only produces 
domestic vessels, but is required to produces clay images of the deities for 
ceremonial purposes. The most striking of these sacred images are 
produced in the village of Malela, north of Udaipur. Here potter work with 
terracotta formed from clay and donkey's dung continuing a tradition that 
dates back to the harappan era *2. 
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Lac and Glass: - Lac bangles come in very bright colours and other than 
bangles, there is a wide range of decorative and functional items available. 
Textile: - A wide range of textiles from hand block printing, tie and dye, 
embroidery, gota and zari work is available throughout the state. Jaipur, 
Barmer and Bikaner are well known for their beautiful carpets and rugs, 
which available in different colour and design. Tie and die method known 
as Bandhej in Rajasthan. 
Stone: - Religious themes are carved in stone all over the Rajasthan. Stone 
carving is the main crafts in Rajasthan. Kishangarh is the main centre in 
Rajasthan for stone carving. 
Other crafts practiced in Rajasthan include Khari (embossed printing 
using gold and silver), engraving and lacquering brassware and 
embroidering camel skin. 
3.2.12 Natural Heritage 
Apart from the famous monuments of Rajasthan, another attraction 
of the state includes the Rajasthan Wildlife tour. Although the territory as 
well as the environment of Rajasthan is quite tough and unpleasant, still, it 
is home to a wide variety of wildlife. One of the reasons for this are the 
variations in the climate and topography of the state, ranging from semi 
green forests of Mount Abu to dry grasslands of the desert and from the 
wetlands of Bharatpur to the dry deciduous thorn forest of Aravalli. The 
state of Rajasthan is most famous as the habitat of the very much-
endangered species. Tiger. Apart from that, there is a wide variety of other 
animals and birds in Rajasthan wildlife sanctuaries and parks. Some of the 
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famous National Parks of Rajasthan, along with Rajasthan wildlife 
sanctuaries, are: 
Ranthambore National Park:- This is the state's internationally known 
tiger reserve under Project Tiger. This was set up as a sanctuary in 1955. 
Later on its status was upgraded to that of a national park ^3. It used to be 
the hunting ground of Maharajas of Jaipur. The total area of this national 
park is 392 sq. km. Extensions of the Aravalli and Vindhyan hills form an 
important physiographic feature of these hills. Artificial lakes form an 
important part of this park. The Park provides ground to a large variety of 
wildlife species. Apart from Tigers, the Park has the largest and most 
diverse collection of wildlife species in India like sambhar, cheetal, wild 
boar, sloth bear, jackal and hyena. The Sanctuary has a great variety of 
flora and fauna including 300 trees, 50 aquatic plants, over 300 species of 
birds, 12 reptiles and 30 mammals. It makes home for both resident and 
migratory bird population. The Park is adjoined by two other sanctuaries, 
i.e. the Kaila Devi Sanctuary and the Mansingh Sanctuary. Hunting is 
prohibited in the grounds of this National Park. Ranthambore Park is also 
classified as a heritage site as it possesses some of the ruins of old 
monuments 
Desert National Park: - The Desert National Park is situated in Jaisalmer 
district of Rajasthan. This is one of the newer sanctuaries and was 
established in the year 1980 4^. It is a huge park that spread over an area of 
3162 sq km, this is probably the largest park of India. The topography of 
the park comprises of craggy rocks, compact salt lake bottoms and vast 
sand dunes. The wildlife here includes the spiny- tail lizard, desert 
monitors, sand fish, chameleons, and snakes that include the deadly viper 
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and krait. Other important wilds found here are chinkara, blackbuck, the 
desert fox, and Bengal fox and many others. The greatest attractions of the 
park are the great Indian bustards, an endangered species of bird. This 
large, heavy and graceful bird draws thousands of bird lovers from all 
corners of the world. Besides, the great Indian bustards the park supports 
a wide variety of exotic and rare birds. This park, unlike most preserves 
throughout the world, does not overwhelm with a profusion of either 
vegetation or wildlife, but it is precisely because of this that its 
preservation has ensured that a vital link in the eco-system has not been 
destroyed. 
Bharatpur (Keoladeo Ghana) National Park:- Maharaja of Bharatpur 
created this splendid and spectular wetland bird habitat of Bharatpur 
National Park in the 1890s because he wanted to entertain British royalty 
with hunting forays more impressive than those he had experienced with 
them in England. Now it is a world- renowned 29km sanctuary of shallow 
lakes and marshes with huge numbers of birds of some 415 species ^^. In 
1983, Keoladeo Ghana bird sanctuary was given the status of National 
Park. The name Keoladeo has been derived from a nearby ancient Hindu 
temple, devoted to Lord Shiva. In 1985 UNESCO listed it as World 
Heritage site. The main attractions of Keoladeo Ghana Park are the 
migratory birds, which comes from Siberia and Central Asia to spend their 
winters in Bharatpur, before returning back to their breeding grounds. 
Some of the migratory birds that visit Keoladeo /Bharatpur bird sanctuary 
include several species of Cranes, Hawks, Pelicans, Geese, Shanks, Ducks, 
Eagles, Warblers, Stints, Wagtails, Buntings, Wheatears, Flycatchers, Larks, 
Pipits etc. Besides the migratory and resident birds 
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Sariska National Park: - After Ranthambhore, Sariska is the other tiger 
land in Rajasthan which was brought under Project Tiger in 1979. Sariska. 
Tiger Reserve lies in the Alwar district in Rajasthan. The protected area at 
Sariska is all of 492 sq. km., 293 sq. km. of which was indicated for grant of 
National Park status in 1982. The total forest area brought under Project 
Tiger in 1979 is 866 sq. km 6^. The rich wildlife of the Sariska National 
Park consists of Leopard, Wild Dog, Jungle Cat, Hyena, Jackal, Tiger, 
Sambar, Chital, Nilgai, Chausingha, Wild Boar, Langur, Rhesus Monkeys, 
etc. Also a habitat to numerous varieties of birds, the park is full of birds 
like Peafowl, Grey Partridge, Bush Quail, Sand Grouse, Tree Pie, Golden 
backed Woodpecker, crested Serpent Eagle, The Great Indian horned Owl, 
etc. 
BhensrodGarh Sanctuary:- This sanctuary was established in 1983 and 
covers a total area of 229 sq km of scrub and dry deciduous forest. It is 53 
km from Kota. The animal population here includes Leopards, chinkara 
and sloth bear. 
Gajner Wildlife Sanctuary:- This sanctuary is 32 km from Bikaner, a 
small sanctuary in the desert region. It has an area of 10 sq. km., are 
inhabited by desert cat, desert fox, black buck, chinkara and birds. The 
lake at Gajner attracts water birds in thousands. Imperial sand house 
migrate here in winter. It, houses the former hunting lodge of Bikaner and 
has a beautiful lake surrounded by a dense forest 4^ . 
Mount Abu Sanctuary:- The highest point of Aravalis, the Guru Shikhar, 
lies in this 289 sq km sanctuary. Established in 1960, this provides shelter 
to the common langaur, wild boar, sambhar and leopard. The grey jungle 
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fowl can also be find here. Besides, a number of flowering trees enhance 
the beauty of this place. 
Jaisamand Sanctuary:- Established in 1957,this sanctuary is located beside 
the man-made lake of the same name. Covering a total area of 160 sq km, 
this sanctuary is the home of leopard, wild boar, cheetal, chinkara, 
crocodile and many species of resident and migratory birds ^ .^ 
3.3 Importance of Tourism in Rajasthan 
Tourism has been accorded the status of industry in India during the 
seventh plan. The role of state has become crucial in the promotion of 
tourism industry especially in terms of the contribution of the tourism 
industry to foreign exchange earnings and its creation of employment 
opportunities. In spite of huge tourist resources, India has a very 
insignificant share of 0.56% of the world tourist arrivals *9. Tourism has a 
significant multiplier effect on the economy. It is estimated that every 
rupee spent by a tourist changes hands 13 times, and that every hotel room 
generates direct employment to three persons and indirect employment to 
eight persons. In Rajasthan, tourism is the third largest employer after 
agriculture and textiles sector 5o_ Rajasthan is an Indian state with 
tremendous religious and cultural heritage and contains a large number of 
historic and architectural monuments and vast reserve of natural flora and 
fauna. The geographical location and climate of the state is unique in India. 
The golden triangle of Jaipur, Agra and Delhi, Mount Abu; a cool hill 
station, a holy mountain retreat, the stunning Dilwara Jain temples; the 
Nakki lake at 1,200 m above sea level, the city of Ajmer; the Dargah or 
tomb of the popular 13th-century; a number of monuments belonging to 
the Mughal era; the well-fed camels and citadels; the exotic camel safaris, 
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the worship of thousands of holy rats at Mata KaH temple are special 
attractions. 
Tables 3.1 and 3.2 reveal the domestic and foreign tourists arrival in 
Rajasthan. It can be noted from the tables that the tourism in Rajasthan is 
growing gradually throughout the years under reference. 
Table - 3.1 
Tourist Arrival in Rajasthan from 1971 to 1990 
Year 
1971 
1972 
1973 
1974 
1975 
1976 
1977 
1978 
1979 
1980 
1981 
1982 
1983 
1984 
1985 
1986 
1987 
1988 
1989 
1990 
Number of Tourists 
Domestic 
880694 
902769 
1157959 
998227 
1117663 
1303633 
1618822 
2042586 
2306550 
2450282 
2600407 
2780109 
2932622 
3040197 
3120944 
3214113 
3424324 
3495158 
3833008 
3735174 
Foreigners 
42500 
48350 
54611 
55781 
66207 
92272 
125112 
160134 
195837 
208216 
220440 
237444 
266221 
259637 
268774 
291763 
348260 
366435 
419651 
417641 
Total 
Tourists 
923194 
951119 
1212570 
1054008 
1183870 
1395905 
1743934 
2202720 
2502387 
2658498 
2820847 
3017553 
3198843 
3299834 
3389718 
3505876 
3772584 
3861593 
4252659 
4152815 
Percentage Change("/o) 
Domestic 
2.51% 
28.27% 
-13.79% 
11.96% 
16.64% 
24.18% 
26.18% 
12.92% 
6.23% 
6.13% 
6.91% 
5.49% 
3.67% 
2.66% 
2.99% 
6.54% 
2.07% 
9.67% 
-2.55% 
Foreigners 
13.76% 
12.95% 
2.14% 
. 18.69% 
39.37% 
35.59% 
27.99% 
22.30% 
6.32% 
5.87% 
• 7.71% 
12.12% 
-2.47% 
3.52% 
8.55% 
19.36% 
5.22% 
14.52% 
-0.48% 
Total 
3.02% 
27.49% 
-13.08% 
12.32% 
17.91% 
24.93% 
26.31% 
13.6% 
6.24% 
6.11% 
6.97% 
6.01% 
3.16% 
2.72% 
3.43% 
7.61% 
2.36% 
10.13% 
-2.35% 
Source: - Department of Tourism, Jaipur, Rajasthan, 2008 
Table 3.1 reveals the total tourists arrivals in Rajasthan from 1971 to 1990. 
It can be observed that tourist arrival in Rajasthan increased significantly 
increasing over the years. The total number 9,23,194 tourists came in 
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Rajasthan in 1971, which included 8,80,694 domestic tourist and 42,500 
foreign tourist. The year 1972 was the landmark in Rajasthan tourism as 
there was an increase of 27.49% in tourist arrivals. But this momentum 
could not last long as the very next year in 1974 there was negative growth 
rate 13.08% as compare to the year 1973. This may be attributed to the 
political turmoil prevailing in the country during the period. But overall 
there has been increase of 4 times in tourist arrivals during the period 1971 
to 1990. 
Table - 3.2 
Tourist Arrival in Rajasthan from 1991 to 2008 
Year 
1991 
1992 
1993 
1994 
1995 
1996 
1997 
1998 
1999 
2000 
2001 
2002 
2003 
2004 
2005 
2006 
2007 
2008 
Number of tourists 
Domestic 
4300857 
5263121 
5454321 
4699886 
5248862 
5726441 
6290115 
6403310 
6675528 
7374391 
7757217 
8300190 
12545135 
16033896 
18787298 
23483287 
25920529 
28358918 
Foreigners 
494150 
547802 
540738 
436801 
534749 
560946 
605060 
591369 
562685 
623100 
608283 
428437 
628560 
971772 
1131164 
1220164 
1401042 
1477646 
Total 
Tourists 
4795007 
5810923 
5995059 
5136687 
5783611 
6287387 
6895175 
6994679 
7238213 
7997491 
8365500 
8728627 
13173695 
17005668 
19918462 
24703451 
27321571 
29836564 
Percentage Change ("/») 
Domestic 
15.14% 
22.27% 
3.63% 
-13.83% 
11.68% 
9.10% 
9.84% 
1.80% 
4.25% 
10.47% 
5.19% 
6.99% 
51.14% 
27.81% 
17.17% 
25.00% 
10.38% 
9.41% 
Foreigners 
18.32% 
10.86% 
-1.29% 
-19.22% 
. 22.42% 
4.90% 
7.86% 
-2.26% 
-4.85% 
10.74% 
-2.38% 
-29.57% 
46.71% 
54.60% 
16.40% 
7.87% 
14.82% 
5.47% 
Total 
15.46% 
21.19% 
3.17% 
-14.32% 
12.59% 
8.71% 
9.67% 
1.44% 
3.48% 
10.48% 
4.60% 
4.34% 
50.92% 
29.09% 
17.13% 
24.02% 
10.60% 
9.21% 
Source: - Department of Tourism, Jaipur, Rajasthan, 2008 
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Table 3.2 reveals the total tourists arrival in Rajasthan from 1991 to 
2008. It can be seen from the table that tourist arrival in Rajasthan 
increased by 15.46 % and 21.19 % in the year 1991 and 1992 respectively. 
This is a good sign for the Rajasthan Tourism Industry. However there was 
negative growth rate in 1994 but overall there has been an increase in the 
inflow of tourist in Rajasthan. This is evident from the fact that there has 
been six fold increases in tourist arrivals in 2008 as compared to the 
arrivals of tourist in 1991. As it can be noted from the table that the 
domestic tourists increased from 43,00,857 in 1991 to 2,83,58,918 in 2008 
and foreign tourists increased from 4,94,150 in 1991 to 14,77,646 in 2008. 
Table 3.3 
Month - Wise Foreign Tourist Arrivals (FTAs) in Rajasthan from, 2006 to 2008 
Month 
January 
February 
March 
April 
May 
June 
July 
August 
September 
October 
November 
December 
Total 
Foreign Tourist Arrivals (FTAs) 
2006 
128211 
147369 
139508 
84517 
44405 
33320 
54614 
84322 
75368 
136540 
152570 
139420 
1220164 
2007 
133167 
165115 
144891 
93326 
52174 
33809 
69932 
108337 
97107 
131224 
196797 
175163 
1401042 
2008 
190891 
223486 
211568 
114536 
36835 
21052 
67568 
104274 
82390 
124311 
187229 
113506 
1477646 
Percentage Change {%) 
2007/06 
3.87% 
12.04% 
3.86% 
10.42% 
17.50% 
1.47% 
28.05% 
28.48% 
28.84% 
-3.89% 
28.99% 
25.64% 
14.82% 
2008/07 
43.35% 
35.35% 
46.02% 
22.73% 
-29.40% 
-3773% 
-3.38% 
-3.75% 
-15.16% 
-5.27% 
-4.86% 
-35.20% 
5.47% 
Source: - Tourism Statistics, Tourism Department, Rajasthan, 2008 
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inflow during the period 2tt)6 to 2KJ8 has increased during the 
evident from the table that there was decrease in foreign tourist arrivals in 
certain disturbance or tmvv'anted incidents which dissuaded foreign tourist 
observed from the table that ,except for the first four months in 2(XB, aU 
Graph 3.1 
Month - Wise Foreign Toiirist Arrivals (FTAs) in Rajasthan from, 2006 to 2008 
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Graph 3.1 is showing the Month wise foreign tourist arrivals in 
Rajasthan from 2006 to 2(X)8. 
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Table 3.4 
Month wise Domestic Tourist Arrivals (DTAs) in Rajasthan from, 2006 to 2008 
Month 
January 
February 
March 
April 
May 
June 
July 
August 
September 
October 
November 
December 
Total 
Domestic Tourist Arrivals 
2006 
1004794 
1484861 
2166347 
2084413 
1073443 
1091012 
1429277 
2225446 
4939869 
1768565 
2411371 
1803889 
23483287 
2007 
1140219 
2453315 
1302000 
2145756 
1250090 
1062813 
2266371 
2958097 
5377289 
1663986 
2440283 
1860310 
25920529 
2008 
1658127 
1966008 
2549650 
2638249 
1208772 
1094365 
2183973 
3545203 
5966298 
1388178 
2238377 
1921718 
28358918 
Percentage Change (%) 
2007/06 
13.48% 
65.22% 
-39.90% 
2.94% 
16.46% 
-2.58% 
58.57% 
32.95% 
8.85% 
-5.91% 
1.20% 
3.13% 
10.38% 
2008/07 
45.42% 
-19.86% 
95.83% 
22.95% 
-3.31% 
2.97% 
-3.64% 
19.85% 
10.95% 
-16.58% 
-8.27% 
3.30% 
9.41% 
Source:- Tourism Statistics, Tourism Department, Rajasthan,2008 
Table 3.4 depicts the inflow of domestic tourist arrivals in Rajasthan. 
Domestic tourist arrivals increased from 2,34,83,287 in 2006 to 2,59,20,529 
in 2007 and 2,83,58,918 in 2008. In term of percentage of tourist arrival has 
increased by 10.38 % in 2007 and 9.41 % in 2008. 
Rajasthan state has immense opportunities to. attract the tourists 
from all over world. Over the years, Rajasthan has come up with well-
developed tourism infrastructure it includes accommodation, 
transportation and sense of security. In nutshell it can be said that 
Rajasthan is only state in India to attract domestic and foreign tourist 
because of government policies and its strong culture and heritage. 
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Graph 3.2 is showing the Month wise Domestic tourist arrivals in 
Rajasthan from 2006 to 2008. 
Table 3.5 
Foreign Tourist Arrivals in Rajasthan to India from 1998 to 2008 
Year 
1998 
1999 
2000 
2001 
2002 
2003 
2004 
2005 
2006 
2007 
2008 
Source:-
Foreign Tourist 
Arrival in India 
2358629 
2481928 
2649378 
2537282 
2384364 
2726214 
3457477 
3918610 
4447167 
5081504 
5366966 
Progress Report, 2C 
Foreign Totmst 
Arrival in R^asthan 
591369 
562685 
623100 
608283 
428437 
628560 
971772 
1131164 
1220164 
1401042 
1477646 
»7-2008, Tourism Depar 
Share of Rajasthan in Foreign 
Touri^ arrival in India 
25.07% 
22.67% 
2352% 
23.97% 
17.97% 
23.06% 
28.11% 
28J7% 
27.44% 
27.57% 
27.53% 
tment, Rajasthan 
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Table 3.5 shows the total number of foreign tourist visiting 
Rajasthan in 2008 was 1477646 which amounted to 27.53 per cent of the 
total number of foreign tourists visiting India. 
Table 3.6 
Month wise Foreign Tourist Arrivals in Rajasthan to India in 2008 
Month 
January 
February 
March 
April 
May 
June 
July 
August 
September 
October 
Movember 
December 
Total 
Foreign Tourist Arrival 
in India(2008) 
591337 
561393 
541478 
384203 
300840 
340159 
429456 
391423 
330874 
452566 
521247 
521990 
5366966 
Foreign Tourist Arrival 
in Rajasthan(2008) 
190891 
223486 
211568 
114536 
36835 
21052 
67568 
104274 
82390 ' 
124311 
187229 
113506 
1477646 
Percentage 
(%) 
32.28% 
39.80% 
39.07% 
29.81% 
12.24% 
6.18% 
15.73% 
26.63% 
24.90% 
27.47% 
35.91% 
21.74% 
2753% 
Source:- Progress Report, 2007-2008, Tourism Department, Rajasthan 
Table 3.6 shows month wise foreign tourist arrivals in Rajasthan in 
2008 in comparison to India. In the month of June it is lowest 6.18 per cent 
which is due to the very hot weather in Rajasthan. However, Rajasthan 
attracts more and more tourists from all over the world. This is due to 
variety of tourist products which Rajasthan offers to the visiting tourists. 
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Graph3.3 
Month wise Foreign Tourist Arrivals in Rajasthan to India in 2(K^ 
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Table 3.7 
Top 10 source countries for Foreign Tourist Arrival in Rajasthan in 2007 
S.N. 
1 
2 
3 
4 
5 
6 
> 
8 
9 
10 
11 
Country 
France 
Germany 
U.K. 
U.S.A. 
Italy 
Australia 
Canada 
Switzerland 
Japan 
Bangladesh 
others 
Total 
Number of Tourist 
(in lakh) 
2.36 
1.45 
1.24 
i.n 
1.00 
0 70 
0.53 
0.52 
0.39 
0.10 
4.61 
14.01 
Sovircff- Ps'O'n'^? Rgnort^  20C'7-20P?, Touri5'n D i^f^Ttinent, F3W5thi»n 
Table 3.7 shows top 10 main countries from where foreign tourist 
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amviss in LVQ|SSiimii, FraiiC'e is fee liiain. countrv" txoni wneic ^JM I&KK 
tourists arrived in Rajasthan in 2007 followed by Germany with 1,45 Jakh 
tourist. 
Graph M 
Top 10 source counties for Foreign Tourist Arrival In Rajasthan in 2CX)7 
Top 10 source countries for foreign tourist arrival in Rajasthan in 2007 
B France 
• Germany 
U.K. 
• US.A 
Italy 
Australia 
Canada 
Switzerland 
Japan 
s- Bangladesh 
others 
Source: Compiled From table 3.7 
To increase its share in tourist arrivals the Government of Rajasthan 
development in various plans. During 9^ -^ and 10^ *^  five year the financial 
progress of Rajasthan tourism are as follow: 
l jZ . j 
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Table 3.8 
Year wise Expenditure by Department of Tourism, Rajasthan 
In Lakh (Rs.) 
Year 
1997-1998 
1998-1999 
1999-2000 
2000-2001 
2001-2002 
2002-2003 
2003-2004 
2004-2005 
2005-2006 
2006-2007 
Basic Provision 
1500.00 
1420.00 
2000.00 
386.00 
1001.00 
1950.00 
1300.00 
2250.01 
2450.02 
2200.01 
Revised Provision 
1325.00 
796.24 
198.00 
310.00 
976.00 
1251.00 
1200.01 
2346.01 
2345.61 
2651.01 
Actual Expenditure 
1234.93 
790.56 
193.98 
293.69 
713.50 
861.56 
1008.54 
2050.8 
2194.01 
2372.87 
Source: Complied from the various reports published by the Department of Tourism, 
Government of Rajasthan 
The above table 3.8 reveals the expenditure that has been incurred 
by the Department of Tourism in Rajasthan during 9* and 10* five year 
plan. The figures show what were the basic provision, revised provision 
and the actual expenditure during the ninth and tenth five year plans in 
Rajasthan given in Table 3.8. In 1997-1998 government has proposed 
Rs.1500.00 lakh for the development of tourism in Rajasthan which were 
revised again and decreased to Rs. 1325.00 lakh while the actual 
expenditure was Rs. 1234.93 lakh. In 1999-2000, Rs 2000.00 lakh was basic 
provision but it was revised to Rs. 198.00 lakh while the actual expenditure 
was only Rs. 193.98 lakh. In 2005-2006 government has proposed 
maximum basic provision of Rs. 2450.02 lakh. However in 2006-2007 the 
actual expenditure was more than the basic provision. This means that the 
expenditure was more than the allocated sum during the period under 
reference. 
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Looking to the importance of tourism as a source for earning foreign 
exchange revenue and also providing en\ployment opportunities, an 
amount of Rs.18356.04 lakhs for Eleventh Plan has been proposed. The 
scheme wise details are as under: 
Table 3.9 
Scheme wise details of Eleventh Plan for 2007-08 and 2008-09 
s. 
No. 
1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
12 
13 
14 
Scheme 
Direction & Administration 
Tourist information & 
Publicity 
Tourist Police/Home Guard 
RITTMAN 
Incentive for Tourist Trade 
Activities 
Development of Tourist Sites 
Mewar Complex 
Desert Triangle 
Bldg. of Food Craft 
Instihites/IHM 
(Ajmer, Udaipur & Jodhpur) 
Information Technology -
Beautification/flood lighting 
of tourist places 
Devas stag-11 proj. for UWSS 
for Udaipur 
Capital Investment to fiotel 
Corp. 
Investment in Public Sector 
(Grant in aid) 
Total 
Eleventh Plan 
Outlay 
600.00 
10750.00 
450.00 
180.00 
0.05 
2034.80 
425.00 
0.05 
0.05 
510.00 
550.00 
2856.04 
0.05 
0.05 
18356.09 
Anticipated 
Expenditure 
2007-2008 
80.80 
1680.00 
55.00 
25.00 
0.01 
375.63 
200.00 
0.01 
0.01 
35.00 
45.00 
714.00 
0.01 
0.01 
3210.48 
Proposed 
Outlay 
2008-09 
65.80 
1529.93 
55.00 
25.00 
0.01 
375.63 
225.00 
0.01 
0.01 
35.00 
45.00 
714.00 
0.01 
0.01 
3070.41 
Source : Progress report of Ministiy of Tourism, Rajasthan, 2008 
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During Eleventh Plan, Tourism are promoted to ensure optimum 
utilization of the rich tourism resources of the state and to generate 
employment especially in rural areas, to develop a ready market for the 
rich and varied handicrafts and to preserve and accelerate the contribution 
of tourism towards socio-economic development of the state. For 
encouraging tourism, new tourism circuits The priority of department of 
tourism will be in creating basic facilities for the tourists, proper 
information, clean and reasonably priced accommodation rest rooms at 
important places, efficient guides, good infrastructure etc. 
From table 3.9 it can be noted that a provision of Rs 600.00 lakhs for 
the Eleventh Plan has been proposed for meeting out office expenses, 
maintenance of vehicles and hiring of services for office work on job 
contract basis. Tourist Assistance Force was started in the State from 
01.08.2000 for the safety, security and assistance to the tourists coming to 
the state. The department made efforts to resolve the problems 
experienced by tourists and to protect them from anti social elements, so 
that they may enjoy hassle free stay in this state. Rajasthan Institute of 
Tourism and Travel Management (RITTMAN) Jaipur was registered on 
29th October, 1996 under Rajasthan Society Registration Act, 1958. 
RITTMAN has been established to impart training in the various fields of 
tourism and travel trade. A provision of Rs.180.00 lacs for the Eleventh 
Plan has been proposed to impart training to the tourist guides, traders 
and other officials. Development of tourist sites and the infrastructure are 
the prime requirements for promoting tourism in the state. A provision of 
Rs. 550.00 lac for the Eleventh Plan has been proposed for beautification of 
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important monuments in Rajasthan. Government also proposed amount 
for the development of Information and technology in Rajasthan. 
Table 3.10 
Five year plan wise financial assistance to the Rajasthan from 1998 to 2008 
S.No. 
1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
Source 
Year 
1998-1999 
1999-2000 
2000-2001 
2001-2002 
2002-2003 
2003-2004 
2004-2005 
2005-2006 
2006-2007 
2007-2008 
Compiled 
Amount 
Anticipated 
Revised 
Actual Exp 
Anticipated 
Revised 
Actual Exp 
Anticipated 
Revised 
Actual Exp 
Anticipated 
Revised 
Actual Exp 
Anticipated 
Revised 
Actual Exp 
Anticipated 
Revised 
Actual Exp 
Anticipated 
Revised 
Actual Exp 
Anticipated 
Revised 
Actual Exp 
Anticipated 
Revised 
Actual Exp 
Anticipated 
Revised 
Actual Exp 
from the vario 
Development 
of 
Tourist 
Spots 
50 00 
130 00 
6174 
100 00 
100 00 
88 30 
100 00 
100 00 
37 22 
150 00 
150 00 
193 67 
200 00 
175 00 
175 97 
300 00 
596 24 
450 05 
6700 
218 49 
13 95 
300 00 
349111 
3452 25 
2500 00 
1553 37 
265 36 
1500 00 
us reports pub 
Royal 
Trains 
0 01 
28 00 
14 00 
0 
0 
0 
0 01 
0 01 
0 
0 
0 01 
0 
0 
0 
0 
0 
0 
0 
0 
0 
0 
ished by 
Publicity and 
Fairs & 
Festivals 
0 
1150 
6 46 
0 01 
125 
125 
125 
3 45 
3 42 
0 
0 
0 
25 00 
5 00 
4 00 
0 
100 
100 
0 
0 
0 
0 
45 00 
23 00 
25 00 
the Department 
Mewar 
complex 
0 
20 00 
20 00 
0 01 
0 01 
0 
100 00 
100 00 
0 
60 00 
72 00 
72 00 
208 00 
208 00 
0 
0 
145 00 
145 00 
001 
0 01 
0 
0 01 
0 01 
0 01 
0 01 
0 01 
of Tourisi 
IT 
0 
0 
0 
0 
0 
0 
0 
0 
0 01 
0 
0 
0 
25 
12 50 
0 
12 50 
0 
25 00 
12 50 
0 
0 01 
0 01 
0 01 
0 01 
0 
0 01 
Ti, Raja 
Total 
Rs Crore 
50 01 
189 50 
102 20 
100 02 
10126 
89 55 
20126 
203 46 
40 64 
210 01 
222 01 
265 67 
433 00 
413 00 
192 47 
300 00 
754 74 
596 05 
9201 
23100 
13 95 
300 02 
349110 
3452 30 
2500 00 
1598 40 
288 36 
1525 00 
sthan 
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Table 3.10 shows the year wise financial support from the central 
government to the state government of Rajasthan during 9* and 10* five 
year plan. Table shows the proposed amount, revised amount and the 
actual expenditure. Basically the financial support was given for the 
development of tourist spots, royal train, publicity and fairs & festivals, 
mewar complex and information technology in Rajasthan. 
In 1989, Tourism was granted status of the industry for availing all 
the facilities and concessions available to industries 5i. The Department of 
Tourism is solely responsible for promoting tourism in the state. It deals 
with planning and coordination at the state level. It undertakes 
promotional and publicity works for tourism in general and is also 
responsible for routine functioning. For these efforts State Government 
released a new Tourism Policy on 27-9-2001 to remove the drawbacks in 
tourism in Rajasthan. Tourism Policy of Rajasthan was designed to ensure 
optimum utilization of the rich tourism resources of the State to generate 
employment specially in rural areas to develop market for the rich and 
varied handicrafts, to preserve and to accelerate contribution of tourism 
industry in socio-economic development of the State by making tourism a 
truly people's Industry in Rajasthan. 
The Tourism Policy of Rajasthan as under:-
3.4 Tourism Policy of Rajasthan- 2001 
The tourism policy represents an amalgam of the principles on 
which a nationwide course of action for tourism is based upon. Successful 
planning depends on the clear, strong and diversified tourism policy. 
Rajasthan is one of the most popular tourism states in the country and the 
share of state in the international tourist arrivals is about 25 per cent. 
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Tourism policy of Rajasthan has emphasized on public- private 
partnership in almost all the areas of tourism sector including the 
conservation of important monuments and heritage properties. It also aims 
at poverty alleviation, employment generation, development of remote 
areas, advancement of women, social integration and above all to bring 
national and international understanding and peace. The main objectives 
of tourism policy 2^ were as below:-
(1) To increase employment opportunities especially in rural areas for 
unemployed rural youth. 
(2) Optimum utilization of rich tourist resources of the state in order to 
attract maximum number of domestic and international tourists. 
(3) To facilitate the growth of tourism in the state so that the private-
sector contributes significantly in the development of tourism in 
Rajasthan. 
(4) Preservation of rich bio-diversity natural, historical, architectural 
and cultural-heritage of Rajasthan with special emphasis on 
conservation of historical monuments in Rajasthan. 
(5) To develop a ready market for the rich and varied handicrafts and 
cottage industries of Rajasthan so as to ensure welfare of artisans. 
(6) To promote inter-cultural understanding through religious/ pilgrim 
tourism and fairs and festivals. 
(7) To promote socio-economic development of Rajasthan through 
tourism with special thrust on backward areas. 
(8) To make tourism a people's industry in the state. 
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(9) To minimize the negative- impact of tourism and promote 
sustainable tourism 
(10) To open new vistas in tourism like Adventure tourism, Eco-
tourism , Camel/ Horse Safaris, River and Canal Cruise, House 
Boats in Rajasthan(Palace on Wheels), Educational Tourism, 
Caravan Tourism and Village tourism. 
3.4.1 Main Features of Tourism Policy of Rajasthan- 2001 
The main features of tourism policy were as under:-
To ensure Safety and Security of tourists - Government of Rajasthan has 
establishes tourist police at various tourist destinations of Rajasthan for the 
safety, security and hassle free stay of the tourists. 
Tourism Infrastructure - The state being the largest in the country and 
having perhaps the greatest potential for tourism development, the 
creation of adequate and suitable infrastructure like accommodation, 
roads, airport facilities, rail, local transport, communication links and other 
important amenities become essential. This policy plays the catalytic role 
and encourages the private sector participating in developing the tourist 
infrastructure. 
Accommodation - This policy encourages more private investment in the 
hotel industry rather than engage itself in raising such infrastructure 
except in areas where private investment may not be forthcoming. This 
policy also encourages establishment of heritage hotels in the state to 
provide royal accommodation for the tourists. 
Tourism as an Industry - Government of Rajasthan has granted status of 
the industry to tourism sector in the year 1989 and all the facilities and 
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concessions available to industries in the state would also be available to 
tourism units in the state 
Tourist Reception Centre (TRC) - This policy ensures modern well -
equipped TRC at all important entry points and various tourist 
destinations. New TRC would be started at Mumbai and Bangalore and 
TRC of Delhi, Kolkata and Chennai would be further strengthened and 
linked with computer networks. 
Incentives/Concessions offered by Central and State government for 
Hotel Industry in Rajasthan - This policy recommends various incentives 
and concessions offered by the Central and State Governments to boost 
tourism in the state. Various tax rebates, stamp- duty exemption, subsidy, 
simplification of land conversion rules and many more has been 
recommended in this direction. 
Enhancing the tourist products of Rajasthan - This policy is a keen 
indicator of promotion of handicrafts, handlooms, cottage and other 
industries in the state. Efforts will be made to further set-up Shilpgrams at 
various tourist destinations. Heritage tourism. Weekend tourism. 
Adventure tourism. Wildlife tourism development are being given keen 
attention. 
Upgrading Tourist Support System - Human resource development in 
skills and trained personnel for the tourism sector is seen in the policy. 
Governments is encouraging setting of the institute of hotel management 
and food crafts institute in the private sector to meet the increasing 
demand for trained personnel in various departments of hotel 
management and food crafts. 
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Role of State Governments - The state government will also play the role 
of the policy maker, planner and controller for law and order, 
standardization of tourism services and regulation of tourism trade. The 
role of state government is described as a catalyst, promoter, and facilitator 
and to provide infrastructure base in the state 
Promotion of Sustainable Tourism - Promotion of eco- tourism is a 
central theme of the Tourism policy of Rajasthan. This policy also 
encourages forming various tourism advisory bodies at various districts, 
divisional and state levels. There were other areas also in which emphasis 
given in the tourism policy in Rajasthan. So that state can provide basic 
infrastructure to the tourist from all over the world. 
Despite tourism policy 2001, the Rajasthan government also 
formulated a new hotel policy to promote investment and develop 
infrastructure facilities in the tourism sector. The policy was formulated 
with the objective to remove the problem of accommodation in Rajasthan 
and provide the world class basic infrasti-ucture for domestic as well as 
international tourists in Rajasthan and also aimed at providing best and 
most cost-effective services to tourists. The new hotel policy of Rajasthan 
as under:-
3.5 New Hotel Policy 2006 
In June, 2006 a new hotel policy 2006 has been announced by the 
Government of Rajasthan to boost the growth of tourism industry. The 
policy, aimed at bridging the gap between the current demand and supply 
of hotel accommodation in the state. Using the policy. District 
Development Authority, municipal bodies, gram panchayats and 
collectors of each district will identify and reserve adequate land for 
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setting up hotels. Budget hotels, and four-star and five-star hotels, will be 
allotted a maximum land area of 1,200, 6,000 and 18,000 square meters, 
respectively 53 jhg policy also offers total exemption from land 
conversion charges and entertainment tax for not only new budget hotels 
but also for 1, 2 and 3-star hotels. The concessions, however, will be 
available till March 2010. According to this policy the State Government 
may also enter into a joint venture with private sector for bringing up new 
hotel projects by offering Government land and converting capital value of 
the land into equity of Special Purpose Vehicle Company or by offering 
Government land with the provision of mutually agreeable revenue 
sharing. Government also promotes and facilitates establishment of more 
heritage hotels and conversion of old palaces and havelis into hotels 54. 
During the last few years, in Rajasthan there has been tremendous 
increase in the number of tourists to the State. However the infrastructural 
facilities have not kept pace. To keep pace with the inflow of tourist the 
government announced Hotel Policy 2006, but the concessions in the hotel 
Policy 2006 were to be extended to the Star category of Hotels only while 
other tourism units such as camping sites, holiday resorts and restaurants 
etc. are also providing accommodation for tourists. It has become essential 
for Tourism development not only to include classified hotels in the Hotel 
Policy but also to include all other category of hotels, heritage hotels and 
other tourism units in the New Policy. With this objective Rajasthan New 
Tourism Unit Policy - 2007 was announced by the Government of 
Rajasthan. 
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3.6 Rajasthan Tourism Unit Policy - 2007 
The Tourism Units Policy-2007 covers hotels as well as all other units 
such as Heritage Hotels, Camping Sites, Holiday Resorts, and Health Spas 
etc 55. There are main feature of the Tourism unit policy 2007:-
1. The minimum and maximum area for land to be auctioned from the 
land bank has been prescribed. The minimum area in the 2007 policy 
is the maximum area in the policy of 2006. 
2. For establishment and development of all types of Tourism Units, 
including all types of Hotels State Government would make 
available land for Budget Hotels (1,2 & 3 Stars), 4 Star Hotels 5 Star 
& 5 Star Deluxe Hotels, Other Tourism Units 
3. The cost of land has been differentiated with the budget and 3 star 
hotels base price fixed at less than 50% of the commercial reserve 
price. 
4. A new provision would be included by which conversion charges / 
fees would be exempted for establishment of hotels and other 
tourism units from agricultural land. 
5. Any heritage property such as havelis, forts, palaces, hunting lodges 
etc, which have been constructed prior to 1950, and are proposed to 
be utilized for conversion / construction into heritage hotels having 
minimum of 10 rooms shall be exempted from 40% of residential 
reserve price for conversion. 
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3.7 SWOT Analysis of Tourism in Rajasthan 
On the basis of the preceding discussion, the SWOT analysis for the 
Rajasthan Tourism has been done which is as follows: 
3.7.1 Strengths 
1. There are huge list of attractions, which attract tourist from all over 
the world like, Natural, Historical, Cultural, Archaeological, 
Religious, Architectural. 
2. Tourism is one of the oldest industry in Rajasthan that why basic 
tourism infrastructure in well position. 
3. The Capital of India, Delhi, is very close to Rajasthan. 
4. There are friendly natures of the local public. 
5. There are well distributed tourist attractions in the state. 
3.7.2 Weaknesses 
1. Although Rajasthan is the largest state in the country but it is a 
socio-economically underdeveloped state. 
2. During summer there are less tourist visiting Rajasthan due to harsh 
climatic conditions. 
3. Rajasthan shares a long border with Pakistan which is often hostile 
with India. 
4. There is large number of similar tourist attractions in the state 
leading to loss of tourist interest to visit them. 
5. There is lack of trained manpower in tourism industry. 
6. India does not have good image in abroad as a tourist destination 
due to its infrastructure facilities. 
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3.7.3 Opportunities 
1. Now a days tourist are becoming more interested in self-
improvement and learning the things in all over the world. 
2. Due to hectic life of the peoples there are increasing desire to escape 
urban environment opportunity for rural tourism. 
3. Most of the tourists seeking authentic experiences which provides 
opportunity to increase heritage tourism. 
4. With the increasing standard of living in India there is increasing 
domestic tourism demand. 
5. Conversion of Jaipur Airport into an International Airport. 
3.7.4 Threats 
1. In India there is political instability which affects tourism industry a 
large. 
2. Rapidly emerging competing destinations within and outside the 
country and increasing popularity of these destinations. 
3. Internet has led to greater exchange of tourism experiences. 
4. If any tourist has bad experience, due to any reason, it could lead to 
losing many future tourists. 
5. In Rajasthan, there are increasing terrorism attacks at various tourist 
destinations. 
Rajasthan has a great potential of tourism due to its unique cultural 
and historical background. Tourism, being unique in its character as 
tourist belongs to different regions, different countries with different socio-
economic patterns therefore, their need, perceptions are different and vary 
in different degree. In order to satisfy the tourists psyche the Department 
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of Tourism, Government of Rajasthan and other private hotel chains have 
to promote Rajasthan as one of the unique tourist destinations by 
aggressively marketing at national and international level. Development 
of desert destinations, wildlife sanctuaries, Old monuments, forts, fairs 
and festivals are some of the attractions as far as Rajasthan tourism in 
concerned. These tourist products are unique in its nature and can be 
exploited nationally and internationally to increase the tourist traffic. All 
tourist products must have a distinct image. Thus, Rajasthan needs well-
developed infrastructure coupled with proper marketing strategy for the 
promotion of tourism in the state. For this purpose the Government of 
Rajasthan has set up Rajasthan Tourism development Corporation. In view 
of the importance of RTDC in the promotion of tourism in Rajasthan, the 
next chapter is devoted to study the role of RTDC in the promotion of 
tourism in Rajasthan. 
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4.1 Introduction 
In the preceding chapter, researcher discussed about the growth and 
development of tourism industry in Rajasthan. The present chapter deals 
with the inception of RTDC and its functions and role in the development 
of tourism in Rajasthan. 
Rajasthan has enormous tourism potential and to use this 
potentiality government of Rajasthan emphasizes on the development of 
tourism in the state. Initially Department of Tourism, Art and Culture was 
looking after the tourism activity in Rajasthan. This Department was 
assigned the tasks of both promoting the image of the state in the tourist 
market and arranging or creating infrastructural facilities for incoming 
tourists. But it could not do justice to either of the tasks assigned to it. In 
1976, Government of India appointed a central survey team to identify the 
missing links and gaps in the promotion of tourism in Rajasthan and to 
suggest measures for the development of the tourism industry in 
Rajasthan. The survey team made several suggestions and 
recommendations for the development of tourism in Rajasthan. One of the 
main recommendations was towards setting up an organization, which 
could handle its promotional as well as commercial aspects effectively. 
This organization should be like a corporation which can act effectively to 
further the progress and prospects of the tourism in Rajasthan. After 
getting all the recommendations and suggestions the state government 
decided to set up a separate unit for undertaking the commercial activity 
connected with tourism in Rajasthan. 
On the basis of the recommendation, the Government of Rajasthan 
established the "Rajasthan Tourism Development Corporation" (RTDC) at 
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Jaipur on 24 November, 1978 under the provision of Companies Act 1956 
and it started its actual functioning with effect from 1 April, 1979. There 
has been the rationale behind setting up this unit i. From the operational 
point of view, Rajasthan Tourism Development Corporation covers a vast 
area. The main objective for establishing the Corporation was to provide 
the accommodation, catering, transportation facilities to domestic and 
foreign tourists, managing numerous restaurants, cafeterias, motels and 
bars. To enhance the experience of the tourists, the Corporation also 
organizes package tours, fairs, festivals, entertainment and shopping 
facility for domestic and foreign tourists. RTDC also run luxurious trains 
with the help of Indian Railways (IR) for foreign and domestic tourists to 
give a glimpse of Rajasthan's tradition and culture. 
The RTDC is a pioneering and popular unit to promote tourism in 
Rajasthan. Its main motto is the R - Respect, T - Trustworthiness, D -
Dedication, C - Care 2. It has been successfully attracting domestic as well 
as foreign tourist. Keeping in view the vast increase in tourist traffic, the 
corporation has planned and commissioned new units at different places 
in Rajasthan. The work of expansion in different existing unit is also 
undertaken and it is executed effectively and efficiently. The 
organization's main objectives as follows:-
1. Establishment, development and execution of projects and schemes 
to facilitate and to accelerate development of tourism in the State. 
2. Acquisition, construction and running of hotels, restaurants, 
cafeterias motels etc., for providing boarding and lodging facilities 
to the tourists. 
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3. Organizing package tours and rendering facilities for transportation, 
entertainment, shopping etc. 
4. Acquiring, maintaining and developing places of tourist interest. 
5. Providing, distributing and selling publicity materials for tourists. 
6. Organize cultural activities, fairs and festivals etc. 
7. Coordinate the activities of various official and non- official agencies 
working in the field of tourism in state or anywhere else in India and 
abroad. 
8. Carry on the business of producers, distributors and exhibitors of 
cine films, documentations and the like 3. 
To carry out the tourism activity in Rajasthan the Government has a 
specific organization structure of RTDC. The organizational structure of 
RTDC is given in next page. 
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4.2 Organizational Structure of RTDC 
The RTDC is a small size organization employing nearly 1,200 
employees in its role^. The RTDC is governed by board of directors which 
is the apex decision-making body. It consists of 12 to 13 directors, majority 
of them are bureaucrats. Governor of Rajasthan appoints the directors. 
These directors are given autonomy in making their decisions and have all 
powers under the rule of RTDC. The board of directors are invested with 
all the powers in making decision as per the legal frame work of the 
RTDC. The second rung official of RTDC is Chairman who is responsible 
for overall general administration and having periodical review of all 
departments and sending report to the board of directors. Next in 
hierarchy is managing director who is assisted in his work by executive 
director, superintendent engineer and executive director finance. Beside 
the above-mentioned officials the other important officials are the general 
manager of General Administration Department (GAD), who is 
responsible for general administration and looks after day-to-day 
management. The then important officials are the general manager of 
Human Resource Development (HRD), who looks after manpower 
planning, recruitment and training of the personnel. Tours and transport is 
looked after by the manager tour and transport, this is one of the vital 
departments, as growth and development of tourism depends largely 
upon on this department. General Manager Customer Relationship Officer 
(CRO) looks after customer satisfaction and their comforts while visiting 
various destinations. 
The feedback provided by this department enables tourist friendly 
policy formulations. Tourists are attracted in Rajasthan to have glimpse of 
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its rich cultural heritage and to facilitate this, the government has started 
heritage on wheels (HoW), and its operation is looked after by the general 
manager HoW. Purchase and Store is looked after by the general manager 
P&S, he is responsible for purchasing and storing the various things as per 
the requirement of the department. Food and Beverage department is 
managed by the General Manager F&B, this department provides the 
catering and bar facility in all the hotels, motels of RTDC and in luxurious 
trains. Another luxurious train Palace on Wheels (PoW) is managed by the 
General Manager PoW, he is assisted by manager of train and the other 
staff. Planning is the essential part of any organization, so RTDC have a 
General Manager for this planning namely General Manager P&M. As 
tourism is given status of industry, company secretary, is appointed by the 
RTDC to look in to the affair of RTDC. Secretary is responsible for the 
several legal requirements under the companies act. There are several 
kinds of record which are required to be maintained under the companies 
act. To make RTDC a competitive organisation, well equipped with latest 
information technology services, computer cell is set up by RTDC. 
Tourism is multi dollar service based industry, to make tourist inflows 
without any hindrance it is essential that their security concern is taken 
care off, failing which will have serious impact on the inflow of tourists 
and to take care of this need a special vigilance is being is set up under the 
vigilance officer. The above mentioned officer works directly under the 
executive director. The other important officials are super indent engineer 
and executive director finance. Finance is the backbone of every 
department, so for there is a separate executive director for finance, which 
is followed by the General Manager Finance and its supporting staff. 
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RTDC has been coordinating and integrating their working with the 
Department of Tourism, Rajasthan. The executive head of the 
Department of Tourism and RTDC is the same. Both are located in the 
same premises which facihtate coordination by having updated working 
information. 
4.3 Functions of Rajasthan Tourism Development Corporation 
The main function of the RTDC is to promote tourism in Rajasthan 
with the cooperation of Department of Tourism in Rajasthan. It covers all 
the facilities, which are to be provided by the RTDC to the tourists in 
Rajasthan that includes accommodation, catering, transportation etc. The 
functions of RTDC can be summed up as under: 
4.3.1 Accommodation 
This is the important function of the RTDC to provide 
accommodation to the domestic and international tourist and it is also 
mentioned in the memorandum of the corporation that it is to carry on the 
business of hotel, restaurant, cafe, canteen, tavern, motel, refreshment 
room and boarding and lodging 5. Before set up of RTDC, Department of 
Tourism was providing the accommodation facility to the tourist. 
Rajasthan Tourism Development Corporation offers a vast network of 
Hotels, Motels, Tourist Bungalow and Transport Units throughout 
Rajasthan. These are strategically located and come in low budget, 
economy and deluxe ranges. At the time of inception of RTDC there were 
20 accommodation units out of which there were 14 Tourist Bungalows, 2 
Midways, Cafeterias, Janta Avas Grih, Youth hostel etc. Now there are 77 
units which are running by RTDC out of which 39 Hotels, 22 Motels, 10 
Cafeteria, 3 Janta Avas Grih, 1 Transport unit and 2 luxurious train aiid 1 
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Heritage on wheels. RTDC also provides the accommodation facility in 
tourist villages to the tourists at different places in Rajasthan. These 
villages have tents, huts, cottage and rooms for accommodation. These 
villages situated in a huge area and are basically meant for the foreign 
tourists. From a room to a private cottage is available on differing rents ^. 
Table 4.1 is showing the various hotels and motels in various cities 
with the category of rooms under RTDC in Rajasthan: 
Table 4.1 
Various Hotels and Motels in various cities under RTDC 
Hotel/Motel 
Khadim 
Dhola Maru 
Swagatam 
Teej 
Gangaur 
Mamool 
Ghoomer 
Shikar 
Sarovar 
Jhoomer barori 
Tiger den 
Lake palace 
Kajri 
Gavdi Talab 
Meenal 
Vrindawati 
Saras 
Khartal 
Parma 
Durg Cafe 
Touirt Village 
City 
Ajmer 
Bikaner 
Jaipur 
Jaipur 
Jaipur 
Jaisalmer 
Jodhpur 
Mount Abu 
Pushkar 
Sawai Madhopur 
Sariska 
Silliserh 
Udaipur 
Jhalawar 
Alwar 
Bundi 
Bharatpur 
Barmer 
Chittorgarh 
Jaipur 
Jaipur 
Suite 
2 
No 
No 
No 
No 
No 
1 
3 
No 
2 
2 
3 
No 
No 
No 
No 
No 
No 
No 
No 
No 
A.C 
41 
10 
11 
29 
63 
19 
33 
5 
8 
10 
17 
7 
29 
No 
3 
2 
10 
No 
6 
No 
No 
Non 
A.C 
14 
22 
20 
16 
No 
21 
26 
22 
5 
No 
11 
1 
No 
No 
3 
5 
18' 
4 
24 
1 
No 
Dorm. 
Beds 
10 
6 
6 
6 
No 
12 
6 
No 
6 
No 
No 
No 
15 
No 
No 
No 
No 
No 
No 
No 
No 
Other 
Categor 
y 
No 
No 
8 
3 
No 
20 
14 
22 
1 
No 
No 
No 
28 
18 
4 
No 
No 
No 
No 
No 
10 
Cent. 
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Haveli 
Chirmi 
Sam Dhani 
Chandrawati 
RTDC Hotel 
Chambal 
Shilpi 
Gavri 
Gokul 
Yatrika 
Kurja 
Panihari 
Vinayak 
Behror 
Dausa 
Devgarh 
Pokaran 
Dholpur 
Mahuwa 
Ratangarh 
Ratanpur 
Shahpura 
Fatehpur 
Churu 
Jaisalmer 
Jhalawar 
Jhunjhunu 
Kota 
Ranakpur 
Rishabhdev 
Nathdwara 
Nathdwara 
Nagour 
Pali 
Sawai Madhopur 
Behror 
Dausa 
Devgarh 
Pokaran 
Dholpur 
Mahuwa 
Ratangarh 
Ratanpur 
Shahpura 
No 
No 
No 
No 
No 
No 
No 
No 
No 
No 
No 
2 
No 
2 
No 
No 
No 
No 
No 
No 
No 
No 
4 
1 
No 
2 
No 
7 
5 
1 
4 
No 
No 
4 
10 
16 
No 
1 
6 
2 
3 
2 
2 
4 
3 
8 
4 
5 
6 
7 
7-
No 
6 
2 
2 
4 
No 
1 
3 
1 
2 
2-
2 
6 
3 
4 
No 
No 
6 
No 
20 
No 
No 
8 
No 
No 
8 
No 
6 
No 
No 
No 
No 
No 
No 
No 
No 
No 
No 
15 
No 
No 
1 
1 
No 
2 
1 
No 
No 
No 
4 
No 
No 
1 
No 
No 
No 
No 
No 
Source: Compiled from the various literature published by RTDC 
Table 4.1 is shovv^ ing the important hotels under the RTDC in 
various classes. There are 952 rooms and 23 Dormitory, which have 2126 
beds under the RTDC across its four categories of hotels, namely. Elite, 
Classic, Standard and Economy 7. Within these, RTDC offers suites, AC 
rooms, cool rooms, huts, ordinary rooms and dormitories to the tourists. 
Occupancy percent of rooms and beds under RTDC as follows: 
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Table 4.2 
Rooms and Beds Occupancy in RTDC Hotels/Motels in Rajasthan 
Year 
2002-2003 
2003-2004 
2004-2005 
2005-2006 
2006-2007 
2007-2008 
2008-2009 
Bed Occupancy % 
29.85% 
30.91% 
33.57% 
38.67% 
39.51% . 
39.58% 
40.93% 
Room Occupancy % 
32.09% 
32.01% 
34.50% 
39.65% 
41.50% 
41.94% 
42.61% 
Total Tourist 
Arrival (In Lakhs) 
1.42 
1.49 
1.74 
2.07 
2.11 
2.21 
2.05 
Source: Rajasthan Tourism Development Corporation, Goverrunent of Rajasthan, 2009 
Table 4.2 reveals that the there is significant increase in the 
occupancy rate of rooms and beds available with RTDC hotels and motels. 
Tourist arrivals in RTDC hotels are also increasing. In 2002-03 bed 
occupancy was 29.85%, which increased to 39.51% in 2006-07 and further it 
increased to 40.93%). The room occupancy was the 32.09% in 2002-03 while 
it increased to 42.61% in 2008-2009. The earnings from the all hotels and 
motels of RTDC are 1142.46 lakhs in 2008-2009 while it was 1083.37 lakhs 
in 2007-2008 8. 
4.3.2 Catering Facilities 
To provide effective catering services to the tourist is another 
important function of the RTDC. On l^ t April, 1979 Corporation was 
providing catering facilities only at 6 Tourist Bungalows and 2 Midways ^ 
and in other accommodation place catering services was provided either 
by the contractor or there were no such service. Now a day catering 
facilities available in 45 units run by corporation in which RTDC provide 
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Indian, Continental, Chinese, Mughlai, South Indian and Rajasthani dishes 
to the tourists. 
Table 4.3 
Earnings of RTDC from Catering Service 
Year 
Income (Rs.in Lakh) 
ource: Raiasthan Tourism 
2005-2006 
719.87 
Developme 
2006-2007 
795.18 
2007-2008 
839.16 
nt Corporation, Government of ^ 
2008-2009 
899.11 
Rajasthan, 2009 
The above table 4.3 reveals the earnings of RTDC from catering. It 
was Rs. 719.86 lakh in 2005-2006 which increased Rs. 899.11 lakh in 2008-
2009. 
4.3.3 Bar Facilities 
This is one of the main functions of RTDC to carry on the business of 
wine, beer and spirit merchants, brewers, importers and manufacture of 
aerated, mineral and artificial water and other drinks. As a diversified 
activity, RTDC is a license holder of wholesale beer from June 1987. At the 
time of taking over, bar services at tourist bungalows Gangaur at Jaipur 
and Shikhar at Mount Abu were being provided by the Rajasthan State 
Hotel Corporation Ltd. and at Jaisalmer the bar was being run by the 
Corporation lo. Now a day bar service provided by Corporation in 18 out 
of total units, which include luxurious trains like Palace on Wheels (PoW) 
and Heritage on Wheels (HoW). 
Year 
Income(Rs.in Lakh) 
Table 4.4 
Earnings of RTDC from Bar Service 
2005-2006 
219.89 
2006-2007 
236.25 
2007-2008 
296.99 
2008-2009 
286.01 
Source: Rajasthan Tourism Development Corporation, Government of Rajasthan, 2009 
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The above table 4.4 reveals the earnings of RTDC from bar. It was 
Rs. 219.89 lakh in 2005-2006 which increased Rs. 286.01 lakh in 2008-2009. 
4.3.4 Raj Bhraman Package Tour 
RTDC is running various Raj Bhraman Package Tour programmes in 
Rajasthan. The aim of these package tours is to cover the various tourist 
destinations of Rajasthan as well as neighboring states. RTDC divided 
the packages into various categories with the interest of tourists whether 
it is architecture, art and craft, wildlife, adventure, or fairs and festivals. 
In 2006, to rolling out the red carpet for tourists from the south, RTDC 
has put together a special package for south Indian tourist that includes 
visits to Jaipur, Mt. Abu, Ajmer, Pushkar and Rathambore. At Rs.l2, 000 
per adult, the 13-day package features twin share accommodation, AC 
transport and a choice between South Indian vegetarian and Rajasthani 
food 11. Corporation organizes these tours from Jaipur, Delhi and 
Ahmedabad. There are tourists who have different choices to see the 
particular place with their interest. For these tourists with different taste 
RTDC operates many tours from Jaipur. These tours covers many famous 
places of Rajasthan such as Bikaner, Jaisalmer, Jodhpur, Ranakpur, 
Udaipur, Pushkar, Chittor, Mount Abu, Bharatpur, Deeg, Sariska, Ajmer, 
Pushkar and Kota. Visiting these places, gives tourist a wonderful 
experience of religious places, wild life, beautiful sightseeing, cultures, 
craft and traditions of Rajasthan. 
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Main tour package from Jaipur are as under ^^: 
Table 4.5 
Tour package from Jaipur 
S.NO. 
1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
Name of 
Tour 
Religious 
Tour 
Rajasthan 
Darshan 
Pearls of 
Rajasthari 
Best of 
Wild Life 
Rajasthan 
Package 
Desert 
Circuit 
Best of 
Rajasthan 
I 
Best of 
Rajasthan 
II 
Exotic 
Rajasthan 
Desert 
Package 
Aravali 
Package 
Durations 
12 Day 11 
Night 
11 Day 10 
Night 
7 Day 6 
Night 
6 Day 5 
Night 
13 Day 12 
Night 
8 Day 7 
Night 
9 Day 8 
Night 
8 Day 7 
Night 
10 Day 9 
Night 
9 Day 8 
Night 
8 Day 7 
Night 
Destinations 
Jaipur-Bikaner-Jaisalmer-
Jodhpur-Ranakpur-Udaipur-
Pushkar-Jaipur 
Jaipur-Chittor-Udaipur-
MountAbu-Jodhpur-Jaisalmer-
Bikaner-Jaipur 
Jaipur-Jodhpur-Udaipur 
Jaipur-Ranthambore-
BharatpurDeeg-Sariska-Jaipur 
Jaipur-Bikaner-Jaisalmer-
Jodhpur-MountAbu-Ranakpur-
Udaipur-Ajmer-Jaipur 
Jaipur-Bikaner-Jaisalmer-
Jodhpur- Ajmer/ Pushkar-
Jaipur 
Jaipur-Ajmer-Pushkar-Jodhpur-
Jaisalmer-Bikaner-Jaipur 
Udaipur-Chittor-Kota-Jaipur 
Jaipur-Bikaner-Jaisalmer-
Jodhpur-Udaipur 
Jaipur-Ajmer-Jaisalmer-
Jodhpur-Udaipur 
Jaipur-Udaipur-Mount Abu-
Ajmer-Jaipur 
Amount 
(in Rs. per 
person) 
18,000 
16,750 
10,500 
8,900 
19,250 
11,750 
13,250 
11,750 
15,000 
13,500 
12,000 
Source: Data collected from different sources and compiled by the researcher. 
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Table 4.5 is showing the package tours offered by the RTDC from 
the Jaipur. Each tour is given a different name on the basis of destination 
cover by the tour. This table also shows the tour duration, destinations 
covered in the tour and the total amount per person is given. 
There are three Raj Bhraman Package tours operates from Delhi to 
Rajasthan. Which are as follows: 
S.NO. 
1 
2 
3 
Name of 
Tour 
Journey 
Through the 
royal past 
A Taste of 
Everything 
Rajasthan 
Exclusive 
with 
Pushkar 
Table 4.6 
Tours package from Delhi 
Durations 
8 Days 7 
nights 
13 Days 
12 Nights 
17 Days 
16 Nights 
Destinations 
Delhi-Agra-Jaipur-Chittorgarh-
Udaipur 
Delhi-Agra-Jaipur-Pushkar-
Jaisalmer- Jodhpur-Ranakpur 
-Udaipur 
Delhi-Fatehpur-Bikaner-
Jaisalmer-Jodhpur-Ranakpur-
Udaipur-Kota-Pushkar-Jaipur-
Bharatpur-Agra-Delhi 
Amount 
(inRs 
per 
person) 
17,250 
24,750 
28,750 
Source: Data collected from different source and compiled by the researcher. 
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RTDC operates 4 types of Raj Bhraman package tours from 
Ahmedabad. The tours are as under: 
Table 4.7 
Tours package from Ahmedabad 
S.NO. 
1 
2 
3 
4 
Name of 
Tour 
Desert 
Triangle 
Pearls of 
Rajasthan 
Best of 
Rajasthan 
Rajasthan 
Darshan 
Durations 
7 Day 6 
Night 
5 Day 4 
Night 
7 Day 6 
Night 
10 Day 9 
Night 
Destinations 
Ahmedabad-Jodhpur-Bikaner-
Jaisalmer-Ahmedabad 
Ahmedabad-Jodhpur-Jaisalmer-
Ahmedabad 
Ahmedabad-Ajmer-Jaipur-
Sawai Madhopur-Chittor-
Ahmedabad 
Ahmedabad-Jaisalmer-Bikaner-
Jodhpur-Ajmer-Jaipur-Sawai 
Madhopur-Udaipur-
Ahmedabad 
Amount 
(inRs 
per 
person) 
7,350 
5,800 
7,800 
11,250 
Source: Data collected from different source and compUed by the researcher. 
4.3.5 Boating Facilities 
RTDC also provides boating facility to the tourist. This facility is an 
important attraction for tourists. Corporation starts it's working with 17 
boats. These boats are either cruiser motorboats or paddleboats. Now a 
day corporation provided this facility at various places that are as under: 
Udaipur - Fateh Sagar Lake 
Alwar Siliserh 
Jodhpur - Kailana 
Bundi - Jait Sagar Lake i^  
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Earnings from boating are Rs. 16.83 lakh in 2008-2009 while it was 
Rs. 11.22 lakh in 2007-2008 if 
4.3.6 Sight seeing Facilities 
RTDC also provides local sight seeing facility in many cities in 
Rajasthan. Jaipur, Jodhpur, Mount Abu, Udaipur are the main cities where 
this facility is available. The main objective of this facility is to provide the 
transport to the places of tourist for local sightseeing. Deluxe Bus, Coach, 
Mini Coach, Car, Jeep are the main source of transportation. 
4.3.7 Tourist Information Facilities 
Information dissemination and travel assistance services in the state 
are primarily provided by RTDC. RTDC runs Tourist Reception Centers 
(TRCs) and Tourist Information Bureaus (TIBs) at the different places in 
the state and 5 outside the state at New Delhi, Mumbai, Kolkata, TRCs also 
provide services such as arranging for bookings at RTDC and other private 
hotels in Rajasthan, information on other details like package tours, fairs 
and festivals, paying guest accommodation, etc. The main offices of RTDC 
in Rajasthan and outside the Rajasthan are as follows i^ : 
Jaipur: Rajasthan tourism development corporation. Government 
Hostel, M.I Road, Jaipur-302001, Rajasthan Tel.:+91-141-
2202586,2203531,5114768/69 
Fax:+91-141-2204065,2201045 
E-mail:ho@rtdc.in,croho@rtdc.in 
Website:http://www.rtdc.in 
Tourist Information Bureau 
Railway Station: Tel.:+91-141-2200778/1364,2315714 
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Delhi: Rajasthan Tourism Office 1st Floor, Bikaner House, Pandara 
Road, New Delhi llOOOlTel: +91-11-23383837,23386069 
Fax:+91-11-23382823 
E-mail: delhi@rtdc.in 
Ahmadabad: Rajasthan Tourism OfficeA-1, Divya Apartment, Near Mitha 
Kali Railway Under Bridge, Navarangpura, Ahmedabad 
Tel.:+91-79-26469580. 
Fax:+91-79-26565187 
E-mail: ahmedabad@rtdc.in 
Mumbai: Rajasthan Tourism Office38B, Cawas Ji Patel Street, Fort, 
Mumbai,400001(India)Tel.:+91-22-22040417,22820683 
Fax:+91-22-22849087 
E-mail: mumbai@rtdc.in 
Kolkata: Rajasthan Tourism Office, 2, Ganesh Chandra Avenue , 1st 
Floor, Commerce House, Kolkata . Telefax: +91-33-22132740 
E-mail: kolkata@rtdc.in 
Chennai: Rajasthan Tourism Office, Tamilnadu Tourism Complex 
Omandurar Government Estate, Wallajah Road, Chennai 
Tel.:+91-44-25365554, E-mail: chennai@rtdc.in 
4.3.8 Palace on Wheels (PoW) 
Palace on Wheels (PoW) is one of the most luxurious and prestigious 
train of the world that is run by RTDC. PoW is a joint venture between the 
Indian Railways (IR) and Rajasthan Tourism Development Corporation 
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(RTDC). Palace on Wheels is a special heritage tourist train for providing a 
unique and memorable experience to the tourists visiting Rajasthan. 
It was introduced with the objectives of 
(i) Increasing inflow of foreign exchange, 
(ii) Improving overall flow of tourists to India significantly 
(contributing to India's image abroad) and 
(iii) Creating opportunities for employment in the tourist industry and 
enhancing the value of RTDC's tourism assets. 
PoW started as a unique holiday train hauled by a steam engine 
with its inaugural trip on 26th January, 1982. It started to roll on its regular 
operations from October 1982. After 9 years it was observed that the 
coaches of train became unworthy for the smooth rail journey and hence it 
was decided to fabricate a new air-conditioned PoW. So in 1991, a new air-
conditioned meter gauge Palace-On-Wheels on the lines of the old heritage 
train was launched with 13 salons, 2 restaurants, kitchen car. Bar cum 
lounge and 4 service cars i^ . Now PoW comprises 14 fully air-conditioned 
coaches, each a combination of 2 twin bedded and 2 double bedded 
chambers with channel music, intercom, attached washrooms with 
running hot and cold water and showers, wall to wall carpeting and other 
amenities. The coaches of the train are named after former Rajput states 
matching the aesthetics and interiors of the royal past. It also has 2 
restaurants and a library. The itinerary of PoW includes the eight days and 
seven nights journey. The journey start from Delhi after overnight journey 
it reach to the pink city of 'Jaipur' then it reaches to the divinely beautiful 
'Chittaurgarh' after that Udaipur with its picturesque lakes and lake 
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palaces, Sawai Madhopur known for its wilderness of Ranthambore 
National Park, Jaisalmer, the veritably the jewel of the dessert, the majestic 
stronghold of Jodhpur, Bharatpur with its remarkable and lively bird 
sanctuary. The red stone city of Fatehpur Sikri and finally it reaches to 
Agra to see Taj Mahal - one of the seven wonders of the world. 
The management arrangements of the PoW between Indian 
Railways and RTDC are currently as under 7^; 
1. Indian Railways (IR) is responsible for operation and maintenance of 
the train and has to provide the entire infrastructure needed for the 
operation of the train including security of the rake and safety and 
security of the train during its run. 
2. RTDC is responsible for house keeping, catering onboard as well as 
on the ground, local sightseeing and entertainment of guests at all 
the destinations. 
3. RTDC is also responsible for the maintenance of interiors and 
furnishing and decor either directly or by outsourcing. 
The tariff plan of PoW as under: 
Table- 4.8 
Tariff for Palace on Wheels 
Occupancy 
Single Occupancy 
Double Occupancy 
Triple Occupancy 
October to March 
US$ 560 per person per night 
US$ 419 per person per night 
US$ 340 per person per night 
April to September 
US$ 4l5 per person per night 
US$ 322 per person per night 
US$ 260 per person per night 
Note: Half fare for children between 5 and 12 years and taxes will be extra i^ . 
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Here the statement is showing the income and expenditure of tlie 
corporation in PoW and the tourist travelled in this royal train in last 7 
years: 
Table - 4.9 
Earnings of RTDC from Palace on wheels 
Year 
2002-2003 
2003-2004 
2004-2005 
2005-2006 
2006-2007 
2007-2008 
2008-2009 
No. of Tourists 
1475 
2576 
3400 
3500 
3601 
3775 
3909 
Income (Rs.in 
Lakh) 
522.16 
844.69 
1127.98 
1369.24 
1564.42 
1904.50 
2321.19 
Expenditure (Rs.in 
Lakh) 
241.05 
390.28 
494.32 
529.00 
727,70 
1067.00 
1372.57 
Source: Progress Report, Department of Tourism, Government of Rajasthan, 2007-2008 
and data collected from RTDC, Jaipur, Rajasthan. 
From the above table 4.9 it can be noted that the number of tourists 
has increased in PoW and this has resulted in increased earnings over the 
last seven years. In 2002-03 the number of tourist arrival was 1475 and in 
2006-07 it increased to 3601. In 2002-03 income from PoW was 522.16 lakh 
which increased to 1564.42 lakh in 2006-07 which was nearly 3 times 
increase in earning. Similarly there has been an increase in expenditure 
over the years. 
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4.3.9 Heritage on Wheels 
Heritage on Wheels (HoW) another luxury train in Rajasthan runs 
by the RTDC and Indian Railways. The inaugural run of the 'Heritage on 
Wheels' began on 17* Feb. 2006. This is the second luxury tourist train in 
the state after the 'Palace On Wheels' launched earlier by RTDC and Indian 
Railways 26* Jan. 1982. Heritage on Wheels follows the remarkable 
success of the Palace on Wheels in Rajasthan. The luxury train HoW runs 
on meter gauge which has 9 saloons, 2 restaurants and 1 bar. The itinerary 
of the HoW has been planned in such a manner that tourists have an 
experience of the unexplored Rajasthan. The HoW transports the visitors 
on a journey into the past heritage of the land of Rajasthan. HoW starts its 
journey from Jaipur to Bikaner and through the Shekhawati region over 
four days i^ . HoW also helps to explore the cultural heritage of other cities 
of Rajasthan in a grand and royal style. All the coaches of the train are 
fully air-conditioned. The interior of the train seems nothing less than a 
grand palace. Each coach of the train has four bedrooms, where eight 
guests can comfortably stay. Instead of an attached toilet, the guests can 
share two bathrooms. The HoW truly is an unforgettable experience for 
the guests. 
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Tariff plans of HoW as under: 
Table - 4.10 
Tariff of Heritage on Wheels 
Occupancy 
Single Occupancy 
Double Occupancy 
Triple Occupancy 
InUS$ 
US$ 300 per person per night 
US$ 200 per person per night 
US$ 150 per person per night 
InlNR 
Rs.l2500 per person per night 
Rs.8500 per person per night 
Rs. 6500 per person per night 
* Child: Half fare between 5 to 12 years of age ^° 
Table 4.11 is showing the tourist travelled through HoW and income 
earned from HoW: 
Table 4.11 
Earnings of RTDC from Heritage on wheels 
Year 
2006-2007 
2007-2008 
2008-2009 
Source: Data col 
No. of Tourists 
760 
812 
312 
ected from RTDC 
Income (Rs. In Lakh) 
81.20 
91.38 
23.70 
I, Jaipur, Raiasthan 
Expenditure (Rs. In Lakh) 
156.20 
145.65 
51.54 
Table 4.11 reveals that in the initial stage HoW incurred more 
expenditure than earnings. This implies that tourists travelling in HoW are 
not enough to meet its cost of operations. To overcome this, RTDC has 
been using various campaigns to promote the HoW. This includes a 15-
minute advertisement film, which shows the interiors of the train along 
with its journey to various destinations. The aim of this publicity is to 
attract foreign tourists. 
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4.3.10 Royal Rajasthan on Wheels (RROW) 
RTDC introduced the new luxury train. This project jointly runs by 
RTDC & Indian Railway. The name of this new luxury train is "Royal 
Rajasthan on Wheels" (RROW) which started its commercial run from 11 
January 2009 21. The train comprised of one super deluxe saloon, thirteen 
deluxe saloons, two restaurants cum lounge cars, one spa car, one kitchen 
car, two staff cars and two power cars. The fully air-conditioned train is 
equipped with world-class facilities including a spa car, super deluxe 
saloons with cubicle bathrooms and all other modern, facilities and Wi-Fi 
Internet and ISD telephone connectivity. The tour duration is 07 Nights / 
08 Days and the destination covered by this train is New Delhi- Jaipur-
Bikaner- Jaisalmer- Jodhpur- Udaipur- Chittorgarh- Bharatpur- Agra- New 
Delhi. 
The tour tariff will be: 
Super Deluxe - Per Suite US$ 2000 per person per night 
Deluxe: Twin Sharing US$ 800 per person per night 
Deluxe: Single Supplement US$ 1200 per person per night 
The above tariff is on per person per night (Half fare for children 
between 5 to 12 years of age) 22. 
4.3.11 Organize Fairs and Festivals: 
Rajasthan is internationally famous for its rich culture, tradition, 
history and unique lifestyle. Rich culture and traditions are the prime 
assets of Rajasthan tourism that attract tourists from all over the world in 
large number. The rich culture and traditions of the state can be best seen 
in its colorful fairs and festivals. The people of Rajasthan celebrate almost 
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every occasion in the form of fairs, festivals and other cultural programs. 
The different fairs and festivals are a reflection of its past glory of 
Rajasthan. It provides opportunity to gain an insight into the life of the 
people of Rajasthan for tourists. RTDC has a significant role in organizing 
fairs and festivals in Rajasthan. There are various fairs and festivals, which 
are, celebrated in Rajasthan, are as follows: 
Nagaur Fair: This is an animal fair is which held annually between late 
January and early February in the district Nagaur in Rajasthan. This is the 
one of the largest cattle fair in India. This is renowned for trading in cows, 
bullocks, camels and horses. The bullocks of Nagaur are renowned for 
their fitness and attract a large number of buyers. It is a wonderful 
opportunity to catch up on rural life, as owners from all over the state 
come to camp on the outskirts of Nagaur while they buy and sell 
animals23. 
Desert Festival: This festival held for three days in the months of January-
February ever year in the Jaisalmer district in Rajasthan. In this festival 
cultural and colourful events are held every year. This is a showcase of the 
performing arts and crafts of Rajasthan. The famous Gair dances and Fire 
dances are the special highlights of the festival. Many exciting 
competitions are also held during the event. Camel races, the turban- tying 
contest, Mr. Desert contest and a contest for the moustache is also 
organized in this cultural event ^ 4. 
Baneshwar Fair: The Baneshwar Fair is a five-day religious tribal fair held 
at a delta formed by the rivers Som, Mahi and Jakham in the months of 
January- February in Durgapur, Rajasthan. This fair is the centre of 
attraction of a large number of tribals from the neighboring states of 
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Madhya Pradesh and Gujarat for offering prayers to Lord Shiva. At night 
the bhils sing traditional fold songs and sitting around a bonfire s^. 
Braj Festival: This Festival celebrated a few days before Holi (the festival 
of colours) in the month of March in Bharatpur District in Rajasthan. The 
festival is dedicated to Lord Krishna and His beloved Radha. The main 
draw of the Brij Festival is the 'Raslila' Dance, illustrating the undying love 
story of Radha and Krishna. Villagers of Bharatpur perform this Raslila 
and remember Lord Krishna and his companion. 
Gangur Festival: This is one of the most important and widely celebrated 
traditional festivals of Rajasthan. The word Gangaur is derived from two 
words, 'Gan' and 'Gauri' which are synonyms of 'Shiva' and his consort 
'Parvati' respectively. This festival is dedicated to the Godess Gauri 
(Parvati) and commences on Holi. Primarily this is a festival for women. 
Young girl prey for grooms of their choice while married women seek a 
long life for their husbands 6^. 
Mewar Festival: It is celebrated to welcome the advent of spring. This 
festival mainly celebrated in Udaipur in the months of March/April. It is 
celebrated on quite a similar pattern as Gangaur festival. Women gather at 
one point and dress the images of deities - Tsar' and 'Gangaur'. On this 
occasion people sing songs, perform dances and other programs. 
Teej Festival: Teej is an important festival of the womenfolk of Rajasthan. 
The Teej Festival is dedicated to the Goddess Parvati, the consort of Lord 
Shiva. According to the legend, it is believed that after years of penance, 
goddess Parvati was united with Lord Shiva on Teej. It is one of the most 
important festivals celebrated in Rajasthan in the month of July-August. 
Popularly referred as "the festival of swings," Teej Festival marks the onset 
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of the monsoons. Women in full festive dress play on flower- decorated 
swings 2^ . 
Marwar Festival: The two-day Marwar Festival is held in Jodhpur in the 
Hindu calendar month of Ashzvin (September-October) during the full 
moon of Sharad Purnima. Originally known as the Maand Festival, the 
festival offers a good opportunity to experience the richness of the art and 
culture of the Jodhpur region. In fact, the colorful Marwar Festival in 
Jodhpur is exclusively devoted to the folk music and dance of the region. 
This festival recalls the historic origins of the sentiments and character of 
Rajasthan 28. 
Pushkar Fair: The most identifiable of all the fairs of the state, the Pushkar 
fair is held in November in Pushkar in Ajmer. Pushkar is a sacred town 
and an important pilgrim center. The city is dotted with temples and ghats 
and is therefore frequented by large number of pilgrims every year. 
Besides the temples, Pushkar is also famous for its annual Pushkar Camel 
fair. One of the biggest livestock fairs in India, world's largest camel fair. 
Pushkar attracts large number of people across the country. Pushkar 
Camel Fair starts with a camel race. Cultural events like music, songs and 
exhibition etc. are other important events of the festivals. RTDC sets up a 
tourist village in the fair each year. Here, tented accommodation is 
provided with all facilities including toilets, running water, a post office 
and vegetarian meals. RTDC organizes dances and music programmes 9^. 
A seven day "horse- safari" is also organized by the RTDC. 
Urs, Ajmer Sharif: Ajmer has unique distinction of having the most 
important Muslim shrine in the country - the Dargah of Moinuddin Chisti, 
a Persian saint who came to India and established the Sufi order of Chistia. 
[175] 
Role of Rajasthan Tourism Development Corporation in promoting Tourism in Raiasthan 
People of all religion visit the Dargah during Urs, commemorating the 
symbolic union of the saint with God 'o. It is an occasion for celebration. It 
is celebrated in the month of May/June in Ajmer. 
Summer festival: The summer festival, Mt.Abu is held every year during 
Buddha Poornima in the month of June. The three-day festival is a feast of 
folk and classical music and a window to the tribal life and culture of 
Rajasthan The festival begins with the singing of a ballad, which is 
followed by Gair, Ghoomar and Daph folk dances. 
Elephant Festival: The elephant festival in Jaipur is celebrated annually. 
Tills festival is celebrated around Holi. Ganesh or Ganpati, the elephant 
headed son of Shiva and Parvati, is worshipped on the occasion 3i. The 
festival has a unique concept of its own kind .This is a great occasion for 
the visitor to watch several elephant sports. 
Kite Festival: Kite Festival is a popular festival of Jaipur, Rajasthan. Kite 
flying is enjoyed by people of all age-groups. It is celebrated in the month 
of January on the day of Makar Sankranti. People make most out of the 
festival by flying kites for the whole day 32. 
There are other festivals which are celebrated in the Rajasthan, 
organize by RTDC. Mostly fairs and festivals are famous in all over the 
world. Table 4.12 shows the complete list of the main fairs and festivals 
of the Rajasthan from 2008-2012. 
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Table 4.12 
Rajasthan Tourism Festival Calendar from 2008- 2012 
Fairs & 
Festivals 
Camel Festival 
Nagaur Fair 
Desert Festival 
Beneshwar 
Fair 
Braj Festival 
Elephant 
Festival 
Kailadevi Fair 
Gangaur 
Festival 
Mewar 
Festival 
Mahaveerji 
Fair 
Summer 
Festival 
Teej Festival 
Kajli Teej 
Dussehra 
Festival 
Matasya 
Festival 
Marwar 
Festival 
Pushkar Fair 
Chandrabhaga 
Fair 
Winter Festival 
Source: Progress 
Place 
Bikaner 
Nagaur 
Jaisalmer 
Beneshwar 
(Dungarpur 
) 
Bharatpur 
Jaipur 
Karauli 
Jaipur 
Udaipur 
Mahaveerji 
Mount Abu 
Jaipur 
Bundi 
Kota 
Alwar 
Jodhpur 
Pushkar 
(Ajmer) 
Jhalawad 
Mount Abu 
Report, 2007-2C 
Vikaram 
Samwat 
Paush-Shukla, 
(1445) 
Magh-S, (7-
10) 
Magh-S, (IS-
IS) 
Magh-S, (Il-
ls) 
Phalgun-S(ll-
13) 
Phalgun-S IS 
Chaitra-K(12) 
Chaitra-S (3-
4) 
Chaitra-S (3-
5) 
Chaitra-S (9-
15) 
Vaishakha 
(13-Budh 
Purnima) 
Shravan-S(3-
4) 
Bhadra-K (2-
3) 
Asvinan-S (8-
10) 
Asvinan-S (8-
9) 
Asvinan-S(14-
15) 
Kartik-S (7-
15) 
Kartik-S 14 
Magh-K-1 
Pausha 
)08, Department c 
2008 
21-22 
Jan. 
13-16 
Feb. 
19-21 
Feb. 
17-21 
Feb. 
2-4 
Feb. 
21 
Mar. 
3 
Apr. 
8-9 
Apr. 
8-10 
Apr. 
14-20 
Apr. 
18-20 
May 
4-5 
Aug. 
18-19 
Aug. 
7-9 
Oct. 
7-8 
Oct. 
13-14 
Oct. 
5-13 
Nov. 
12-14 
Nov. 
29-31 
Dec. 
)f Touri 
2009 
10-11 
Jan. 
2-5 
Feb. 
7-9 
Feb. 
6-9 
Feb. 
2-4 
Feb. 
10 
Mar. 
28 
Mar. 
29-30 
Mar. 
29-31 
Mar. 
3-9 
Apr. 
7-9 
May 
24-25 
July 
8-9 
Aug. 
26-28 
Sept. 
26-27 
Sept. 
3-4 
Oct. 
25 
Oct.-2 
Nov. 
1-3 
Nov. 
29-31 
Dec. 
5m, Cover 
2010 
30-31 
Dec.09 
22-25 
Jan. 
28-30 
Jan. 
26-30 
Jan. 
2-4 
Feb. 
28 
Feb. 
12 
Mar. 
18-19 
Mar. 
18-20 
Mar. 
24-30 
Mar. 
26-28 
May 
12-13 
Aug. 
26-27 
Aug. 
15-17 
Oct. 
15-16 
Sept. 
21-22 
Oct. 
13-21 
Nov. 
20-22 
Nov. 
29.-31 
Dec. 
nment of 
2011 
18-19 
Jan. 
10-13 
Feb. 
16-18 
Feb. 
14-18 
Feb. 
2-4 Feb. 
19 Mar. 
31 Mar. 
6-7 Apr. 
6-8 Apr. 
12-18 
Apr. 
15-17 
May 
2-3 Aug. 
15-16 
Aug. 
4-6 Oct. 
4-5 Oct. 
10-11 
Oct 
2-10 
Nov. 
9-11 
Nov, 
29-31 
Dec. 
Rajasthan, ^ 
2012 
8-9 
Jan. 
30Jan. 
-2 Feb 
5-7 
Feb. 
3-7 
Feb. 
2-4 
Feb. 
7 Mar. 
19 
Mar. 
25-26 
Mar. 
25-27 
Mar. 
1-6 
Apr. 
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Every year in Fairs and festivals RTDC build temporary Tourist 
Village in Rajasthan. In which RTDC provides food and other facilities to 
the tourist. In 2007, in tourist village corporation set up 30 huts and 205 
tents. Here is the statement of income - expenditure from the tourist 
village: 
Year 
2005-2006 
2006-2007 
2007-2008 
(upto Dec.07) 
Table 4.13 
Income - Expenditure of Tourist Village 
No. of tourist in 
tourist village 
501 
524 
398 
Occupancy % 
56.40% 
33.64% 
53.54% 
Income 
(in Lakh) 
22.00 
26.77 
Expenditure 
(in Lakh) 
19.35 
25.38 
Source: Progress Report, 2007-2008, Department of Tourism, Government of Rajasthan, Jaipur 
So RTDC has the main role in the developing tourism in Rajasthan. 
RTDC provides facilities throughout the state. It makes suitable 
arrangements of accommodation, transportation, and provides such other 
prime facilities to the tourists. It is also providing, distributing and selling 
publicity materials to tourist for the development of tourism in Rajasthan. 
RTDC has convenient booking offices all over the country and it offers 
bookings through its wide network of agents throughout the world. 
RTDC promotes tourism by the means of Internet. Everybody can get 
information related to Rajasthan tourism through the website www. 
rajasthantourism.gov.in and information related to RTDC's functions are 
available on this website. Corporation also having a new website 
especially for the RTDC on which main tourism related activity are 
available on www.rtdc.in. RTDC is also planning to launch online software 
for booking of Hotel, Luxurious Trains and Package Tour 33. 
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4.4 Income of Rajasthan Tourism Development Corporation 
Table 4.14 reveals the income of RTDC from various sources: 
Table 4.14 
Income of RTDC from various sources 
Rs. In Lakh 
Particulars 
Accommodation 
Catering 
Bar 
Transport & Boating 
Palace on Wheels 
Rajasthan Royal on 
Wheels 
Heritage on Wheels 
Fairs and Festivals 
Miscellaneous 
Total 
Source: Annual Accounts 
2005-2006 
918.68 
719.87 
219.89 
145.56 
1660.86 
-
2.81 
28.48 
238.05 
"3934.2 
of RTDC 20 
2006-2007 
1071.04 
795.18 
236.25 
168.74 
1564.42 
-
81.2 
26.43 
473.46 
4416.72 
06-2007 and ] 
2007-2008 
1083.37 
839.16 
296.99 
161.02 
1904.5 
-
91.38 
27.51 
416.45 
4820.38 
Progress Repc 
2008-2009 
1142.5 
899.11 
286.01 
144.91 
2321.2 
72.19 
23.7 
19.3 
399.39 
5248.3 
)rt 2007-2008 
Department of Tourism, Government of Rajasthan. 
Table 4.14 is showing income of RTDC in last four years i.e. from 
2005-2006 to 2008-2009. The total income is increased from Rs. 3934.20 lakh 
in 2005-2006 to Rs. 5248.26 lakh in 2008-2009. It is clear from the table that 
the major source of income of RTDC is its main functions like 
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accommodation, catering, luxurious trains etc. Rajasthan Royal on Wheels 
started its working in January, 2009. 
4.5 Incentive/Discoun^acilities given by the Corporation to 
attract the Tourist in Rajasthan ^ 
1. The discount in Room tariff rate was approved by RTDC 25% in 
season and 35% off- season to the all units of RTDC to enhance the 
accommodation occupancy. 
2. All the passengers of Volvo, pink and silver line buses of RSRTC 
have been awarded 15% in season and 30% off season discount in 
Room Tariff in the hotels of corporation. 
3. Lady tourists either single or in groups will be benefiting 25% 
discount in the RTDC hotels and motels. 
4. The marketing strategies were established strongly for domestic 
tourist in the states such as Bengal and Gujarat, from where large 
amount of tourists come to Rajasthan. 
5. There were many marketing agents recruited in main cities of India. 
There is a scheme to encourage them with incentives to increase the 
business. 
6. RTDC worked extensively to increase the facilities provided to the 
tourists in hotels. 
7. All the units of RTDC are being equipped with computers and other 
facilities to speed up the process of packaging tours. Further, there 
is a plan to perform all the work with the help of computers. 
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8. Handicap tourists are having the faciHty to get the accommodation 
with the 30% discount in single occupancy room in RTDC liotels. 
Moreover, he can also have the assistance of his companion in the 
same room. Further, there is a provision to have 10% discount in his 
meal 3^ . 
So RTDC is the pioneer organization to develop the tourism in 
Rajasthan. Initially it was established with the objective to develop and 
execute projects and schemes to facilitate and accelerate tourism in the 
state. Now the Corporation is working on many tourism development 
projects in Rajasthan. The aim of these projects is to develop and construct 
the tourist sites and also play an active part towards renovation and 
beautification of the historical monuments, forts etc. 
4.6 Memorandum of Understanding signed by Rajasthan 
Tourism Development Corporation with other state/ 
corporations 
Rajasthan Tourism Development Corporation and Gujarat tourism 
have come together to take up tourism development projects in both the 
states under the Rajiv Gandhi Tourism Development Mission. This MoU 
aims at developing a cross-consultancy between the two states for 
preservation and promotion of heritage sites and also to give the necessary 
fillip to tourist inflow into both the states 3^ . 
The India Tourism Development Corporation (ITDC) and the Rajasthan 
Tourism Development Corporation (RTDC) have signed a memorandum 
of understanding (MoU) for promoting tourism and hotel management 
related services. The MoU offers ITDC expertise and resources in the areas 
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of travel, tourist, engineering, hotel and consultancy services. The MoU 
also undertake marketing of RTDC's properties, conferences, festivals, 
destinations and event management, among other activities on a turnkey 
basis in India and abroad. ITDC also offer consultancy services for setting 
up various locations for adventure tourism projects 3^ . 
Tamil Nadu and Rajasthan Tourism Development Corporation have 
decided to collaborate for the promotion of tourism in each other's state. 
Under the agreement, Tamil Nadu Tourism festivals would be organized 
in Rajasthan while Rajasthan Tourism festivals would be held in Tamil 
nadu. 
Punjab Tourism Development Corporation (PTDC) and the Rajasthan 
Tourism Development Corporation had signed a Memorandum of 
Understanding (MoU) to become each others' agents for promoting 
tourism in each others' states along with their own. 
Rajasthan Tourism Development Corporation (RTDC) signed a 
memorandum of understanding (MoU) with the Indian Airlines (lA) for 
promoting tourism in the State. According to the MoU, lA ties up with 
various hotels, including 'Heritage hotels' and Talace on Wheels', through 
RTDC to formalize holiday packages. The lA develops packages to 
Rajasthan with Talace on Wheels' and 'Heritage hotels' as a central 
attraction. These packages jointly promoted by lA and RTDC in India and 
abroad. The package includes air fare in economy class, airport transfers 
and sight-seeing in air-conditioned cars, hotel accommodation with 
breakfast and either lunch or dinner 3^ . 
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4^.7 Projects Under RTDC 
There are many projects, which are on progress under the RTDC 3''. 
1 Construction of watchtower at Keoladeo National Park at Bharatpur. 
The total amount is sanction for this project is Rs. 13.64 lakh. 
2. Beautification work of Ganga Mandir and Laxman Mandir and 
improvement of surrounding area of Bharatpur and the amount 
sanction for this project is Rs. 73.33 lakh. 
3. Development of an elephant village (Hathi Gaon) at Amber in 
Jaipur. The total amount is sanction for this project is 492.18 lakh. 
4. Integrated development of Pushkar in Aimer with the sanctioned 
amount of Rs. 434.04 lakh. It includes the development and 
construction of new camping site at Pushkar, renovation of floor at 
Brahma Temple, construction of Mela Ground, construction of entry 
gate of Brahma Temple, construction at Puskar Lake etc. 
5. For development of Brij Bhoomi the total amount sanctioned for this 
project is Rs. 477.07 lakh. It includes the various development works 
at the different temples. 
6. Modernisation of Tourist Reception Centre and upgradation of 
Tourist infrastructure faciUties in Tourist Complex in Kota District. 
7. Integrated development of Mewar- Vagad circuit, it comprising of 
places in Udaipur, Rajsamand, Pali, Chittorgarh, Banswara and 
Durgapur District in Rajasthan. The total amount sanctioned for this 
project is Rs. 580.00 lakh. 
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8. Integrated development of Udaipur in Rajasthan as a Tourist 
Destination with the projected amount of Rs 276.68 lakh. It includes 
the development of the Adventure tourism, Eco tourism. Heritage 
Restoration and development at various sites in Udaipur. 
9. Development of Mewar complex tourism project state plan. It 
includes the Gogunda, Chawand, Dewair and Chapli in Rajasthan 
with the amount of Rs. 675.00 lakh. 
10. Development of Floodlighting of monuments in Rajasthan as a 
tourist circuit. The total amount sanctioned for this project is Rs. 
800.00 lakh. It includes the floodlighting at different religious places 
in Rajasthan. 
11. RTDC plans to enter into collaboration with other State Tourism 
Corporations and private tour operators to have Inter-state package 
tour arrangements. 
12. RTDC would collaborate with the State Department of Civil 
Aviation and District Collectors for making use of the air strips and 
helipads at different locations in the state to encourage private Air 
Taxi Operators (ATOs). 
13. RTDC would takeover the old castles / forts from the Government 
and allot them for development as a heritage properties and hotels, 
under the Land Bank scheme. The focus is primarily on promotion 
of tourism in the lesser-known tourist areas. 
14. The RTDC in collaboration with private investors has chalked out 
plans to build and operate a 'Film City' in Jaipur. 
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15. The RTDC is currently in talks with the government and local 
municipal corporations to extend the timings for restaurants and 
tourism related projects to operate with an aim of establishing a 
nightlife phenomenon in the state. 
16. RTDC has also launched its own website that currently offers all the 
information on the RTDC services to the tourists. 
17. In collaboration with KGK Enterprise (private sector participant), 
RTDC is working on the state first ambitious eco-tourism and 
hospitality related project in Jaipur, the ']a\ Mahal' spread over 100 
acres of land and costing over Rs 125 crore. For the tourism 
development at Jalmahal, Jaipur the Government set up a committee 
in the name of "Monitoring committee for restoration reuse of 
Jajmahal monument and the mansagar lake restoration programme". 
18. New tourist circuits and new attractions like 'Heritage on Wheels', 
'Rajasthan Day Celebrations', Balloon Safari, River Cruises, Sound 
and Light shows have been developed. 
19. The Rajasthan Tourism Development Corporation (RTDC) has 
announced cuts in its hotel tariffs for senior citizens to prop up 
sagging occupancy rates. Under the new initiative, tourists over 60 
years of age would be given a 20 percent discount in room tariffs 
during the tourist season from September 1 to March 31. During the 
off season, from April 1 to August 31, the discount would be 30 
percent. 
20. RTDC has promoted the newest tourist destination Jhalawar. It is 
known for its adventurous terrain and religious hotspots. Jhalawar 
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abounds in natural wonders and historical monuments, making it a 
unique blend of legends, folklore, religion and history. 
Thus it is clear from the above discussion that the RTDC has been 
playing very important role for the growth and development of tourism in 
Rajasthan through the irmovative and attractive programme like Palace on 
Wheels, Heritage on Wheels and Royal Rajasthan on wheels connecting 
important historical sites for foreign and domestic tourists. 
It has also taken initiative for launching new projects and 
modernization programme to upgrade the existing facilities to attract 
tourists in Rajasthan. Thus the role of RTDC has been pivotal in promoting 
tourism in Rajasthan since its inception. It will continue to be instrumental 
in promoting tourism in Rajasthan, as it is the apex organization 
established by Government of Rajasthan to develop tourism industry in 
Rajasthan. After having a brief discussion about the tourism industry in 
India and Rajasthan, researcher find out the impact of tourism policy on 
the development of tourism in Rajasthan which is discuss in the next 
chapter. 
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Impact of Indian Tourism Policy on the Development of Tourism in Rajasthan: 
Survey- Analysis, Interpretation and Testing of Hypotheses 
5.1 Introduction 
The previous chapter has dealt with the organizational structure of 
RTDQ its functions and role in the promotion of tourism in Rajasthan. 
There are various incentives and facilities provided by the RTDC to attract 
tourists in Rajasthan. The present chapter deals with the analysis and 
interpretation of the survey conducted by the Researcher. In the survey 
two sets of questionnaire have been prepared for analysis. One set of 
questionnaire is prepared for the domestic and foreign tourists and the 
Second set of questionnaire is meant for the officials of the RTDC*. For 
collecting data for the questiormaire related to domestic and foreign 
tourists, five destinations were visited by the Researcher which was Jaipur, 
Ajmer, Pusker, Jodhpur and Bikaner and 500 persons were personally 
asked to fill the questionnaire. To find out the problems of the RTDC 
officials the Researcher visited RTDC headquarter at Jaipur and 
interviewed the officials of RTDC and asked them to fill the second set of 
questionnaire. For second set of questionnaire 50 persons were selected. 
On the basis of the answers provided by tourists and RTDC officials, 
analysis and interpretations have been done and the hypotheses have been 
tested accordingly by the Researcher. The details of the questionnaires are 
given below: 
5o2 First set of Questionnaire 
Questionnaire set I was for the domestic and foreign tourists. This is 
divided into 2 sections; one section is for tourist's demographic 
information and second section is to check the satisfaction level of the 
* Questionnaires sets are attached in appendices 
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toiirist on tiie govigmn\€tit s«£rvic€5 «ii\<i WK ^KimteX Services proviuoi by 
the travel agents and tour operators in Rajasthan. The details of 
5.2.1 Section-A 
On the basis of survey conducted the basic information of the tourist 
urct rr\\jan jKafr irv^liiHo kVta ctoToAar ano ruTttd^acirirt oAfi/^-^tirun •r>'>¥ir>naMHT 
and stay period in Rajasthan. 
TaWeS.l 
Gender 
Gender 
%age of Respondents 
Male 
59 
Female 
41 
Mate 
59% 
Out of 500 respondents under the survey majority were males. The 
total percentages of males are 59% and remaining 41% are females. Thus it 
can be CQi^luded that maiQ tourist constitute the majority oi the tourists 
visiting the Rajasthan. 
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Table 5.2 
Age 
Age 
%age of Respondents 
Age between Age between 
0-25 25-50 
29 1 43 
Age between 
50 and atove 
28 
On the basis of sur\'ey, it is dear that tourists in the age group of 25-
50 form the bulk of the tourists visiting Rajasthan, which is about 43%. 
This is followed by the age group 0-25, 29% and 50 and above 28%. It can 
be concluded that majority of the tourists visiting Rajasthan are from the 
young age group. 
Table 5.3 
Nationality 
Nationality 
?4age of Respondents 
Foreigner 
45 
Indian 
55 
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Out of the surveyed tourists, 55% are Domestic tourists and 45% are 
foreign tourists. Major reason for the attraction of domestic tourists is that 
Rajasthan has many religious tourist centers. 
Table 5.4 
Education 
Education 
%age of Respondents 
Doctorate 
6 
Post Graduate 
41) 
Graduate 
42 
Higher Secondary or 
Diploma 
12 
Higher 
Scconadry or 
diploma 
12% 
Graduate 
42% 
Doctorate 
6% 
[192] 
Impact of Indian Tourism Polictf on the Develoffment of Tourism in Rajasthan: 
Stfrveif- Analysis, Interpretation and Testing of Hypotheses 
tva|dstii«a\ witii its ricii cuitur<ii Heritage caters to um wetnanus of 
tourists from various backgrounds. Graduates and post graduates 
is followed by tourists having education up to higher education, while 
Hence majority of the tourists visiting Rajasthan are highly qualified. 
Table 5 J 
Prtrfession 
R-ofession 
%age of Respondents 
Service 
28 
Business 
20 
House wife 
14 
Student 
38 
Out of the total 500 respondents 38% of them were students tourist 
followed by the service class tourist with 28%, then business class with 
20% artd housewives 14%, As ifta^oritv of the tourists are students so 
Government of Rajasthan and RTDC must keep in mind at the time of 
formulating policies for the development of tourism in Rajasthan to give 
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fTiorc concessions m notcts dnu tuofcls AUU AISO give concessions m ixm 
entiy fees at historical sites to students in Rajasthan. 
Table 5.6 
Stay in Rajasthan 
Stay in Rajasthan 
%age of Respondents 
One day 
16 
1 -7 days 
52 
7-15 days 
26 
15 days- above 
6 
15 days-above 
Majority of the tourists visit Rajasthan stay for a period of 1-7 days. 
This group comprises mostly of domestic tourists. Only about 6% tourists 
stay for ISdays and above, it includes mostly foreign tourists. 26% of the 
who stay for a single day, which is about 16?4. 
5.2.2 Section-B 
This ^ciYi of the survev idtvis to fiiid out the b^ic fi^ cilities »">rov!ded 
to the tourists and to judge their satisfaction level. 
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Carrier facility 
Under the carrier facility survey was conducted to know about the 
air transport, road transport and the rail transport facility in Rajasthan. 
Table 5.7 
Air Transport 
Air Transport 
%age of Domestic 
Tourists 
%age of Foreign 
Tourists 
Highly 
Satisfied 
13 
13 
Satisfied 
29 
53 
No 
Answer 
43 
4 
Dissatisfied 
13 
• 20 
Highly 
Dissatisfied 
2 
10 
Source: Questionnaire set -1 
Under this question 53% foreign tourist and 29% domestic tourists 
were satisfied with the air transport. 43% of domestic tourists have not 
given the answer regarding air transport because most of the domestic 
tourist travel through road or rail transport. 30% of foreign tourists were 
dissatisfied or highly dissatisfied with the air transport in Rajasthan. 
Table 5.8 
Road Transport 
Road Transport 
%age of Domestic 
Tourists 
%age of Foreign 
Tourists 
Highly 
Satisfied 
12 
9 
Satisfied 
30 
19 
No 
Answer 
26 
25 
Dissatisfied 
13 
22 
Highly 
Dissatisfied 
19 
25 
Source: Questionnaire set -1 
Regarding the road transport facility in Rajasthan, only 19% of 
foreign tourists were satisfied and 25% foreign tourist were highly 
dissatisfied with the road transport. Road transports include the bus, car 
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etc. whereas the 30% of domestic tourists were satisfied with the road 
transport. On the basis of responses it can be concluded that tourists faces 
many problems due to lack of facilities, being provided by the Rajasthan 
government. 
Table 5.9 
Rail Transport 
Rail transport 
%age of Domestic 
Tourists 
%age of Foreign 
Tourists 
Highly 
Satisfied 
15 
13 
Satisfied 
27 
18 
No 
Answer 
32 
47 
Dissatisfied 
19 
13 
HigMy 
Dissatisfied 
7 
9 
Source: Questionnaire set -1 
In Rajasthan, most of the tourists did not prefer to use the rail 
transport. On the basis of the survey, it is clear that the tourists in 
Rajasthan prefer road transportation over railway due to lack of 
connectivity of the latter. Out of the total domestic respondents 27% were 
satisfied with the rail transport in Rajasthan and only 18% foreign tourists 
were satisfied with the rail transport. 32% domestic and 47% foreign 
tourists have not given any answer. 
Accommodation facility: 
Under the accommodation facility in Rajasthan the different 
questions were asked from the domestic and foreign tourists. 
[196] 
Impact of Indian Tourism Policy on the Development of Tourism in Rajasthan: 
Survey- Analysis, Interpretation and Testing of Hypotheses 
Table 5.10 
Hotels/ Motels 
Hotels/ Motels 
%age of Domestic 
Tourists 
%age of Foreign 
Tourists 
HigUy 
Satisfied 
12 
10 
Satisfied 
23 
19 
No 
Answer 
29 
21 
Dissatisfied 
30 
38 
Highly 
Dissatisfied 
6 
12 
Source: Questionnaire set -1 
Majority of the tourists stay in hotels/ motels in-Rajasthan, but most 
of them were not satisfied with the services provided to them in hotels. 
30% of domestic and 38% of foreign tourists were not satisfied with the 
facilities in the hotels. The main reason behind this dissatisfaction was the 
lack of cleanliness in hotel and unhygienic conditions of the food. Only 
23% of domestic and 19% of foreign tourists were satisfied with the 
hotel/motels in Rajasthan. 
Table 5.11 
Guest Houses 
Guest Houses 
%age of Domestic 
Tourists 
%age of Foreign 
Tourists 
Highly 
Satisfied 
8 
7 
Satisfied 
19 
19 
No 
Answer 
26 
37 
Dissatisfied 
29 
23 
Highly 
Dissatisfied 
18 
14 
Source: Questionnaire set -1 
Guest houses too present gloomy picture similar to that of 
hotel/motels in Rajasthan. Only 19% of domestic and foreign tourists are 
satisfied with the guest houses in Rajasthan. Here the problems are the 
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same as those in the hotels. Only 8% of domestic and 7% of foreign tourists 
were highly satisfied with the guest houses. 
Table 5.12 
Resorts 
Resorts 
%age of Domestic 
Tourists 
%age of Foreign 
Tourists 
Highly 
Satisfied 
9 
12 
Satisfied 
17 
16 
No 
Answer 
57 
53 
Dissatisfied 
• 16 
16 
Highly 
Dissatisfied 
1 
3 
Source: Questionnaire set -1 
Majority of tourists did not stay in Resorts in Rajasthan, but 
whosoever stay in resorts most of them were satisfied or highly satisfied 
with the resorts. Only 1% domestic and 3% foreign tourists were highly 
dissatisfied in resorts. 57% domestic and 53% foreign tourists did not give 
any answer. 
In all it can be said that majority of the tourists were not satisfied 
with the accommodation in Rajasthan due to unhygienic conditions of 
rooms and non availability of good hotel/ motels and the facilities 
provided to the tourists are not as per the desired standard. 
Attractions/ Locations 
The main attractions for tourist in Rajasthan are the historical places, 
wildlife sanctuary, religious places, fair and festivals etc. 
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Table 5.13 
Ancient Monuments (Forts and Palaces) 
Ancient 
Monuments 
%age of Domestic 
Tourists 
%age of Foreign 
Tourists 
Highly 
Satisfied 
19 
20 
Satisfied 
54 
45 
No 
Answer 
14 
15 
Dissatisfied 
10 
10 
Higlily 
Dissatisfied 
3 
10 
Source: Questioimaire set -1 
As Rajasthan is famous for historical sites, so majority of the tourists 
were attracted to have a ghmpse of the historical past. 54% domestic and 
45% foreign tourists were satisfied with the forts and palaces in Rajasthan. 
While 19% domestic and 20% foreign tourists were highly satisfied with 
this. Only 3% domestic and 10% foreign tourists are highly dissatisfied 
with the ancient monuments. 
Table 5.14 
Religious Places 
Religious Places 
%age of Domestic 
Tourists 
%age of Foreign 
Tourists 
Highly 
Satisfied 
17 
19 
Satisfied 
47 
31 
No 
Answer 
25 
28 
Dissatisfied 
• 9 
18 
Highly 
Dissatisfied 
2 
4 
Source: Questionnaire set -1 
Rajasthan is also famous for religious sites of different religion, so 
people from different religion visit the state to pay homage to their 
religious centers. Here tourists find the Darghah Sharif in Ajmer, Bhrama-
Temple in Pushker and Dilwara Jain temples in Mount Abu. So 47% 
domestic and 31 % foreign tourists were satisfied with the religious places 
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in Rajasthan. Only 2% domestic and 4% foreign tourists were highly 
dissatisfied with the religious places. 
Table 5.15 
Wild life Sanctuary 
Wild life Santuary 
%age of Domestic 
Tourists 
%age of Foreign 
Tourists 
HigMy 
Satisfied 
17 
21 
Satisfied 
32 
32 
No 
Answer 
36 
27 
Dissatisfied 
. 13 
12 
Highly 
Dissatisfied 
2 
8 
Source: Questionnaire set -1 
Wild life sanctuary in Rajasthan also attracts the tourists from India 
as well as abroad. Rajasthan have many wildlife sanctuaries. Majority of 
the tourist were satisfied with this attractions whether domestic or foreign 
tourists. 17% domestic and 21% foreign tourists were highly satisfied with 
the wild life in Rajasthan whereas only 2% domestic and 8% foreign 
tourists were highly dissatisfied. 
Table 5.16 
Fairs and Festivals 
Fairs and festivals 
%age of Domestic 
Tourists 
%age of Foreign 
Tourists 
Highly 
Satisfied 
13 
9 
Satisfied 
32 
37 
No 
Answer 
34 
32 
Dissatisfied 
17 
15 
Highly 
Dissatisfied 
4 
7 
Source: Questionnaire set -1 
Rajasthan is a land of fairs and festivals. Here fairs and festivals are 
celebrated on a large scale. Kite festivals of Rajasthan are internationally 
known. Regarding fairs and festivals mostly tourists.were satisfied with 
[200] 
Impact of Indian Tourism Policy on the Development of Tourism in Rajasthan: 
Survey- Analysis, Interpretation and Testing of Hypotheses 
this attraction. Out of 500 respondents 32% domestic tourists and 37% 
foreign tourists were satisfied. While only 4% domestic and 7% foreign 
tourists were highly dissatisfied with the fairs and festivals in Rajasthan. 
There were many tourists who did not answer because most of them have 
not seen the fairs and festivals during their visit 
Government Support Service: 
There are many services provided by the Government and RTDC to 
tourists like dissemination of information regarding the tourist 
destinations, publicity of the tourist places, distributing brochures, 
pamphlets etc. 
Table 5.17 
Information Services 
Information 
Services 
%age of Domestic 
Tourists 
%age of Foreign 
Tourists 
Highly 
Satisfied 
6 
8 
Satisfied 
21 
12 
No 
Answer 
39 
25 
Dissatisfied 
19 
32 
Highly 
Dissatisfied 
15 
23 
Source: Questionnaire set -1 
With the information facility provided by the government of 
Rajasthan majority of the tourist are not very much satisfied. In case of 
domestic tourists only 21% were satisfied and 19% were dissatisfied 
whereas 15% were highly dissatisfied with the information services. In 
case of foreign tourists only 8%) were highly satisfied whereas only 11% 
were satisfied and 23% of foreign tourists were highly dissatisfied with 
information services in Rajasthan. Tourists were not able to find out the 
information offices at various tourist destinations and where they find out 
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the tourists information offices, these offices were not manned that is no 
one was present to provide information. 
Table 5.18 
Publicity Services 
Publicity Services 
%age of Domestic 
Tourists 
%age of Foreign 
Tourists 
Highly 
Satisfied 
4 
9 
Satisfied 
17 
11 
No 
Answer 
34 
32 
Dissatisfied 
28 
30 
Highly 
Dissatisfied 
17 
18 
Source: Questionnaire set -1 
Regarding Publicity services, conditions are the same as that 
information services. Mostly tourist are either dissatisfied or highly 
dissatisfied with publicity, whether they are domestic or foreign tourists. 
Only 17% domestic tourists and 11% foreign tourists are satisfied with 
publicity services in Rajasthan. 28% domestic and 30% foreign tourists are 
dissatisfied with publicity in Rajasthan. Tourists have not seen hoardings, 
posters, etc about tourist destination in Rajasthan. 
General Services 
Table 5.19 
Tour Operators 
Tour Operators 
%age of Domestic 
Tourists 
%age of Foreign 
Tourists 
Highly 
Satisfied 
10 
22 
Satisfied 
25 
29 
No 
Answer 
43 
20 
Dissatisfied 
16 
21 
Highly 
Dissatisfied 
6 
8 
Source: Questionnaire set -1 
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Tour Operators play an important role in services provided to the 
tourists. In Rajasthan majority of tourists were satisfied with tour 
operators. 25% domestic and 29% foreign tourists were satisfied with tour 
operator services. 6% domestic and 8% foreign tourists were highly 
dissatisfied with tour operator. Tour operator provides the better 
itineraries for the tourists that include transportation and accommodation 
for tourists in Rajasthan. 
Table 5.20 
Guides 
Guides 
%age of Domestic 
Tourists 
%age of Foreign 
Tourists 
Highly 
Satisfied 
19 
17 
Satisfied 
38 
32 
No 
Answer 
24 
24 
Dissatisfied 
11 
16 
Highly 
Dissatisfied 
8 
11 
Source: Questionnaire set -1 
Majority of the tourists are satisfied or highly satisfied with the 
services provided by guides at various tourist destinations. 57% 
(19%+38%) domestic and 49% (17%+32%) foreign t 
ourists are either highly satisfied or satisfied with the guides in 
Rajasthan. Only 19% (ll%+8%) domestic and 27% (16%+11%) foreign 
tourists are either dissatisfied or highly dissatisfied with the guides. 
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Overall Satisfaction Level 
Table 5.21 
Overall Satisfaction Level 
Overall 
Satisfaction Level 
%age of Domestic 
Tourists 
%age of Foreign 
Tourists 
Highly 
Satisfied 
12 
19 
Satisfied 
53 
35 
No 
Answer 
10 
12 
Dissatisfied 
18 
21 
Highly 
Dissatisfied 
7 
13 
Source: Questionnaire set -1 
Out of 500 responses, 53% domestic and 35% foreign tourists were 
satisfied in overall services provided to them in Rajasthan. Overall services 
for this study refers to carrier services, accommodation services, general 
services and tour operator services. Only 7% domestic and 13% foreign 
tourists were highly dissatisfied in overall satisfaction level. In all, 
majority of the tourists were either satisfied or highly satisfied. 
5.3 Second set of Questionnaire 
Another survey was conducted through the second set of 
questionnaire with the officials of the RTDC. In which different questions 
were asked to the 50 officials of the RTDC. Here Officials mean units 
/individuals/employees who work in RTDC and deal with the tourism 
and related tourism services. They are well aware and equipped with the 
tabulated and informative data. In this questionnaire. Researcher has 
mentioned official respective position and division in which they work. 
There were many officials who were not familiar with the desired or 
required information, so they simply declined fill up the questionnaire. 
On the basis of questionnaire II the officials answer are as under: 
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Q. 1. Is the Finance provided by Government of Rajasthan to RTDC 
sufficient for the Tourism development in Rajasthan? 
%age of Respondents 
Yes 
35 
No 
48 
No Answer 
17 
Finance is vital for the sustained performance of any sector. In this 
regard. Researcher developed questionnaire to find out whether the 
financial aid provided by the Government of Rajasthan is sufficient 
enough or not in continuing its operations. Out of the total respondents 
35% officials agree that with the finance provided by the Government of 
Rajasthan to RTDC is good enough while 48% are in disagreement and 
17% officials did not reply to this very question. 
Q. 2. Are Human Resource Development programs in RTDC effective for 
the job? 
%age of Respondents 
Yes 
40 
No 
42 
No Answer 
18 
Human resource is the main part in any organization for its 
development. With regard to the HRD programmes in RTDC, 40% officials 
have said that these programmes are helpful in their development and 
42% officials however feel that it do not have any effect. 18% of the 
respondents did not reply. 
Q. 3. Are the Policies and plans specifically addressing the needs for 
sustainable development in Rajasthan tourism? 
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%age of Respondents 
Yes 
53 
No 
33 
No Answer 
14 
Policies and plans are guiding force for development. In this context 
the Government of Rajasthan has come up with various policies and plans 
to boost the tourism sector. In regard to policies and plans, 53% 
respondents admitted that Policies and plans are specifically addressing 
the needs for sustainable development in Rajasthan tourism, while 33% 
answered against this and the remaining 14% did not reply. 
Q. 4 Do you have sufficient tourism mediators (travel agents, tour 
operators, guides)? 
%age of Respondents 
Yes 
63 
No 
29 
No Answer 
8 
Tourism is service oriented industry. The growth of this industry depends 
largely upon the services provided to the tourists and these services are 
mainly provided by the tourism mediators i.e. travel agents, tour 
operators, guides etc. Tourism industry in Rajasthan has taken special care 
of this need. 63% officials have replied that there are sufficient tourism 
mediators that can provide their better service to the tourists. While 29% 
officials were not in this favour and 8 % officials have given no response. 
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Q. 5 Do you provide financial support to tourism mediators? 
%age of Respondents 
Yes 
14 
No 
69 
No Answer 
17 
Tourism mediator in spite of playing dominant role in the growth of 
tourism industry, are largely left to the mercy of tourists to earn their 
livelihood. In regard to the financial support to the mediators, 14% officials 
agree that they provide financial support to the tourism mediators while 
69% officials said they provide no support and 17% officials did not 
provide any information. 
Q. 6 Do you have training facility for the employees and mediators in the 
Tourism policy? 
%age of Respondents 
Yes 
34 
No 
40 
No Answer 
26 
The training develops right attitude towards the jobs. In this regard 
RTDC has taken initiative for providing training to its employees and 
mediators. Out of total respondents 34%) did not agree with the training 
facility and 40% did not agree and the remaining 26% did not given any 
answer in this regard. 
Q. 7 Should various fairs and festivals be organized by the RTDC outside 
the state for promoting tourism? 
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%age of Respondents 
Yes 
64 
No 
23 
No Answer 
13 
Fairs and festivals are one of the major attractions in Rajasthan for 
the tourists from India as well as from abroad. Fairs and festivals are 
largely organized by the RTDC. In this regard, 64% officials agreed to 
organize the fairs and festivals outside the state and 23% were not in 
support of this and the remaining 13% did not reply. 
Q. 8 Would you favour if private sectors are allowed in promoting tourism 
in Rajasthan except in some restricted areas? 
%age of Respondents 
Yes 
47 
No 
32 
No Answer 
21 
In the tourism policy the Government of Rajasthan is giving main 
focus on the public private partnership. That is why, 47% agreed that if 
private sector should be allowed in promoting tourism development, then 
it will definitely work for the growth and development of tourism in the 
state, while 32% were not in favour of public- private partnership and 21% 
did not answer. 
Q. 9 Do you think that tourism policy has a positive impact in the growth 
of tourism sector in Rajasthan? 
%age of Respondents 
Yes 
49 
No 
23 
No Answer 
28 
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As regards the impact of tourism policy in the state, 49% officials 
said that the tourism policy has the positive impact on the tourism 
development in state, while 23 % officials were not in favour of it. They 
said the tourism policy has no positive impact on the promotion of tourism 
in Rajasthan. 
Q. 10 Is the role of Government of Rajasthan positive, in the promotion of 
tourism in State? 
%age of Respondents 
Yes 
66 
No 
17 
No Answer 
17 
With regard to the role of the Government of Rajasthan, 66% officials 
agreed that the role of Government of Rajasthan is positive in relation to 
the promotion of tourism in Rajasthan and only 17% said no in this regard. 
5.4 Testing of Hypotheses 
Researcher has developed the following hypotheses for the testing of 
research work. The hypotheses are as under: 
1. Ho There is no significant relation between the overall satisfaction 
level of tourists and the demographic factors, such as, gender, age, 
nationality, education, profession and stay period in Rajasthan. 
Hi There is significant relation between the overall satisfaction 
level of tourists and the demographic factors such as gender, age, 
nationality, education, profession and stay period in Rajasthan 
Sub hypotheses of this hypothesis are: 
(i) Null hypothesis is that there is no significant difference in 
overall satisfaction level between genders; on the other hand 
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alternate hypothesis is that there is significant difference in 
overall satisfaction level between genders, 
(ii) Null hypothesis is that there is no significant difference in 
overall satisfaction level when it is classified with the age of 
tourist; on the other hand alternate hypothesis is that there is 
significant difference in overall satisfaction level when it is 
classified with the age of tourist. 
(iii) Null hypothesis is that there is no significant difference in 
overall satisfaction level when it is classified with the 
nationality; on the other hand alternate hypothesis is that 
there is significant difference in overall satisfaction level when 
it is classified with the nationality. 
(iv) Null hypothesis is that there is no significant difference in 
overall satisfaction level when it is classified with the 
education; on the other hand alternate hypothesis is that there 
is significant difference in overall satisfaction level when it is 
classified with the education. 
(v) Null hypothesis is that there is no significant difference in 
overall satisfaction level when it is classified with the 
profession; on the other hand alternate hypothesis is that there 
is significant difference in overall satisfaction level when it is 
classified with the profession. 
(vi) Null hypothesis is that there is no significant difference in 
overall satisfaction level when it is classified with the stay 
period in Rajasthan; on the other hand alternate hypothesis is 
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that there is significant difference in overall satisfaction level 
when it is classified with the stay period in Rajasthan. 
2. Ho There has been no significant change in the annual growth 
rate of number of tourist arrival in India between the period of two 
National Tourism Policies i.e. 1982-2002 and 2002-2008. 
Hi There has been significant change in the annual growth rate of 
number of tourist arrival in India between the period of two 
National Tourism Policies i.e. 1982-2002 and 2002-2008. 
3. Ho There is no significant difference in the tourist arrival in 
Rajasthan after the incorporation of RTDC. 
Hi There is significant difference in the. tourist arrival in 
Rajasthan after the incorporation of RTDC. 
Hypothesis 1 
The null hypothesis is that there is no significant relation between 
the overall satisfaction level of tourists and the demographic factors, such 
as, gender, age, nationality, education, profession and stay period in 
Rajasthan. On the other hand the alternate hypothesis is that there is 
significant relation between the overall satisfaction level of tourists and the 
demographic factors, such as, gender, age, nationality, education, 
profession and stay period in Rajasthan. 
On the basis of culled up data from questioimaire this hypothesis is 
tested on the separate demographic factor: 
On the basis of gender the null hypothesis is that there is no 
significant difference in overall satisfaction level between genders, on the 
other hand alternate hypothesis is that there is significant difference in 
overall satisfaction level between genders. 
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Table 5.22 
Results of Independent sample t-test between Gender and Tourism Satisfaction 
Equal variances 
assumed 
Equal vanances 
not assumed 
Levene's Test for 
Equality of Vanances 
F 
000 
Sig 
997 
t-test for Equality of tifleans 
t 
011 
011 
df 
498 
439 579 
Sig (2-tailed) 
991 
991 
Mean 
Difference 
1 240E-03 
1 240E-03 
Std Error 
Difference 
1115 
1114 
95% Confidence 
Inten/al of the 
Difference 
Lower 
-2178 
-2178 
Upper 
2203 
2202 
Source: Calculated on the basis of data collected through Questionnaire set I 
From the test it is clear that significant value is 0.991 which is more 
than statistic significance level (a) which is 0.05. So it means null 
hypothesis is accepted at the 0.05 significance level, there is no significant 
difference in overall satisfaction level between genders. 
On the basis of age the null hypothesis is that there is no significant 
difference in overall satisfaction level when it is classified with the age of 
tourist, on the other hand alternate hypothesis is that there is significant 
difference in overall satisfaction level when it is classified with the age of 
tourist. 
Table 5.23 
Results of ANOVA between Age and Tourism Satisfaction 
Between 
Groups 
Within Groups 
Total 
Sunn of Squares 
2.796 
745.754 
748.55 
df 
2 
497 
499 
Mean Square 
1.398 
1.501 
F 
0 932 
Sig 
0 395 
Source: Calculated on the basis of data collected through Questionnaire set I 
From one way ANOVA test, it is clear that significant value is 0.395 
which is more than statistic significance level (a) which is 0.05. So it means 
null hypothesis is accepted at the 0.05 significance level. There is no 
[212] 
Impact of Indian Tourism Policy on the Development of Tourism in Rajasthan: 
Survey- Analysis, Interpretation and Testing of Hypotheses 
significant difference in overall satisfaction level when it is classified with 
the age of tourist 
On the basis of nationality the null hypothesis is that there is no 
significant difference in overall satisfaction level when it is classified with 
the nationality, on the other hand alternate hypothesis is that there is 
significant difference in overall satisfaction level when it is classified with 
the nationality. 
Table 5.24 
Results of Independent sample t-test between Nationality and Tourism Satisfaction 
QU16 Equal vanances 
assumed 
Equal vanances 
not assumed 
Levene's Test for 
Equality of Vanances 
F 
15 857 
Sig 
000 
t-fest for Equality of Means 
t 
-1636 
-1609 
df 
498 
440 227 
Sig (2-tailed) 
103 
108 
Mean 
Difference 
-1798 
-1798 
Std En-or 
Difference 
1099 
1117 
95% Confidence 
Interval of tfie 
Difference 
Lower 
-3958 
-3994 
Upper 
3 616E-02 
3 981E-02 
Source: Calculated on the basis of data collected through Questionnaire set I 
From the independent sample t - test it is clear that significant value 
is 0.103 which is more than statistic significance level (a) which is 0.05. So 
it means null hypothesis is accepted at the 0.05 significance level, there is 
no significant difference in overall satisfaction level when it is classified 
with the nationality 
On the basis of education the null hypothesis is that there is no 
significant difference in overall satisfaction level when it is classified with 
the education, on the other hand alternate hypothesis is that there is 
significant difference in overall satisfaction level when it is classified with 
the education. 
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Table 5.25 
Results of ANOVA between Education and Tourism Satisfaction 
Between 
Groups 
Within 
Groups 
Total 
Sum of Squares 
6.693 
741,857 
748.55 
df 
3 
496 
499 
IViean Square 
2.231 
1.496 
F 
1.492 
Sig. 
0.216 
Source: Calculated on the basis of data collected through Questionnaire set I 
From one way ANOVA test, it is clear that significant value is 0.216 
which is more than statistic significance level (a) which is 0.05. So it means 
again null hypothesis is accepted at the 0.05 significance level. There is no 
significant difference in overall satisfaction level when it is classified with 
the education 
On the basis of profession the null hypothesis is that there is no 
significant difference in overall satisfaction level when it is classified with 
the profession, on the other hand alternate hypothesis is that there is 
significant difference in overall satisfaction level when it is classified with 
the profession. 
Table 5.26 
Results of ANOVA between Profession and Tourism Satisfaction 
Between 
Groups 
Within 
Groups 
Total 
Sum of Squares 
2.763 
745.787 
748.55 
df 
3 
496 
499 
Mean Square 
0.921 
1.504 
F 
0.613 
Sig. 
0.607 
Source: Calculated on the basis of data collected through Questionnaire set I 
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From the test it is clear that significant value is 0.607 which is more 
than statistic significance level (a) which is 0.05. So here null hypothesis is 
accepted at the 0.05 significance level, there is no significant difference in 
overall satisfaction level when it is classified with the profession of the 
tourist. 
On the basis of stay period in Rajasthan the null hypothesis is that 
there is no significant difference in overall satisfaction level when it is 
classified with the stay period in Rajasthan, on the other hand alternate 
hypothesis is that there is significant difference in overall satisfaction level 
when it is classified with the stay period in Rajasthan. 
Table 5.27 
Results of ANOVA between stay period in Rajasthan and Tourism Satisfaction 
Sum of Squares df Mean Square Sig. 
Between 
Groups 
Within 
Groups 
Total 
1.145 
747.405 
748.55 
3 
496 
499 
0.382 
1.507 
0.253 0.859 
Source: Calculated on the basis of data collected through Questionnaire set I 
From the test it is clear that significant value is 0.859 which is more 
than statistic significance level (a) which is 0.05. So it means null 
hypothesis is accepted at the 0.05 significance level. 
Thus, it can be said that there is no significant relation between the 
overall satisfaction level of tourists and the demographic factors, such as, 
gender, age, nationality, education, profession and stay period in 
Rajasthan. 
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Hypothesis 2 
The null hypothesis is that there has been no significant change in 
the annual growth rate of number of tourist arrival in India between the 
period of two national tourism policies i.e. 1982-2002 and 2002-2008. While 
an alternate hypothesis is that there has been significant change in the 
annual growth rate of number of tourist arrival in India between the 
period of two national tourism policies 1982-2002 and 2002-2008. 
On the basis of the table no. 2.2 and table no. 2.3 in chapter 2, paired 
sample t test has been applied which have given the following result: 
Table 5.28 
Results of Paired sample t- test of tourist arrival in India between two tourism 
policies from 1982 to 2001 and 2002 to 2008 
Paired Samples Test 
Pair 1982-2001 -
1 2002-2008 
Paired Differences 
Mean 
4 4807 
Sfd Deviation 
7 8317 
Std Error 
Mean 
1 5072 
95% Confidence 
Interval of the 
Difference 
Lower 
1 3826 
Upper 
7 5789 
t 
2 973 
df 
26 
Sig (2-tailed) 
006 
Source: Calculated from the table 2.2 and 2.3 in chapter 2 pp. 47-48 
From the test it is clear that significant value is 0.006 which is less 
than statistic significance level (a) which is 0.05. So it means alternate 
hypothesis is accepted at the 0.05 significance level. 
From the above result Researcher can conclude that null hypothesis 
is rejected hence alternate hypothesis is accepted that there has been 
significant change in the annual growth rate of number of tourist arrival in 
India between the period of two national tourism policies 1982-2002 and 
2002-2008. So tourism Policy has positive impact on the tourist arrivals in 
India. 
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Hypothesis 3 
The null hypothesis is that there is no significant difference in the 
tourist arrival in Rajasthan after the incorporation of RTDC. While an 
alternate hypothesis is that there is significant a difference in the tourist 
arrival in Rajasthan after the incorporation of RTDC. 
From tables 3.1 and 3.2 in chapter 3 the data are taken for testing the 
hypothesis: 
Table 5.29 
Results of Paired sample t- test of tourist arrival in Rajasthan after the 
incorporation of RTDC 
Paired Samples Test 
Pair 1971-1978-
1 1979-2008 
Paired Differences 
Mean 
6923374 
Std Deviation 
7336292 1599 
Std Error 
Mean 
1190104 
95% Confidence 
Interval of the 
Difference 
Lowier 
4511995 
Upper 
9334754 
t 
5 817 
df 
37 
Sig (2-tailed) 
000 
Source: Calculated from the table 3.1 and 3.2 in chapter 3 pp. 313-314 
From the test it is clear that significant value is 0.000 which is less 
than statistic significance level (a) which is 0.05. So alternate hypothesis is 
accepted at the 0.05 significance level, which means that, there is 
significant a difference in the tourist arrival in Rajasthan after the 
incorporation of RTDC. 
The result shows that the null hypothesis is rejected and the 
alternate hypothesis is accepted. It implies that there is significant 
difference in the tourist arrival in Rajasthan after the incorporation of 
RTDC. So the RTDC has the positive impact on the tourist arrival in 
Rajasthan after the incorporation of RTDC tourists are gradually increasing 
in Rajasthan. 
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The above analysis was carried out to ascertain the significant 
relation in terms of satisfaction level, arrival of tourists due to policies 
formulation between 1982 to 2002 and 2002 to 2008 and after the 
incorporation oi RTDC. From the above interpretation it can be said that 
there is no significant relation between overall satisfaction and the 
demographic factors of the tourists. But the policies formulation and the 
incorporation of RTDC has positive impact on the arrival of tourists. This 
is evident both from table 2.2 & 2.3 in chapter 2 and table 3.1 and 3.2. in 
chapter 3. This further proved by the paired sample t test carried out to 
find out the impact of tourism policies and the establishment of RTDC. 
This is shown in table b.7 and 5.8. After having a through analysis of the 
data to find out the impact of tourism policies on the development of 
tourism in Rajasthan, Researcher came across various problems and 
prospects of tourism in Rajasthan which has been elaborately discussed in 
the next chapter. 
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6.1 Introduction 
Previous chapter dealt with the analysis and interpretation of data 
collected through questionnaire. Present chapter deals with the problem 
and prospects of tourism industry in Rajasthan. On the basis of data 
collection through questionnaire and the spot surveys and analyzed in the 
previous chapter, various problems being faced by the tourists in 
Rajasthan and Officials of Rajasthan Tourism Development Corporation 
have came to fore. 
The problems that came to forefront during the study are based on 
responses of the respective respondents and analysis thereof the 
questiormaires. In both questionnaires Researcher had given free space to 
write their views, complaints and suggestions for the tourism 
development. While filling the questionnaires some of the respondents 
opined about the high prices/fees charged to them at various tourist 
destinations. Some of the respondents made complaints that due to lack of 
advertisement they are not aware about the tourist destination. Some of 
the respondents seemed to be very much concerned about the cleanliness 
at the historical places; people use to throw the garbage here and there and 
write their names on the wall of the historical places. Some respondents 
gave suggestions for the improvement of the tourism facilities. So on the 
basis of all the views, complaints and suggestioiis. Researcher has 
categorized the problems and has dealt with them separately. 
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6.2 Problems of Tourists 
There are many problems which are being faced by the domestic 
and foreign tourists in Rajasthan, which are discussed below: 
6.2.1 Transportation problems 
The absence of good transportation system is a big problem in the 
development of tourism in Rajasthan. Most of the public transportation are 
in very poor conditions and require immediate attention. The other 
problems related with transportation are: 
(i) There is a lack of parking around the tourism attraction like historical 
places etc. 
(ii) Dangerous positions of many roads of Rajasthan, which can cause 
accidents. 
6.2.2 Poor advertisement for the publicity of tourism 
One of the fundamental problems in tourism in Rajasthan is 
shortage of specialised advertisement and publicity of many significant 
attractions. Tourism information about tourism attractions, hotels, tourism 
facilities can promote tourism in Rajasthan, but due to lack of 
advertisement tourists are not informed about tourism attractions. 
6.2.3 Problems of shortage of accommodation 
Different ranks of hotels and tourism facilities according to the 
financial abilities of tourists are a very important factor in tourism 
development. Due to lack of such facility a numbers of tourists have 
problems of availability of hotels at a cheaper rate and this causes many 
tourists to have a very short stay in Rajasthan. There is also lack of quality 
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three-star hotels as the tourism poHcy provides higher tax incentives to 
setting up five-star hotels than to three star hotels. 
6.2.4 High Indian hotel rates bigger tourism deterrent than terrorism 
Besides charging very high rates, Indian hotels do not give adequate 
notice of availability of rooms. They do not understand that most of the 
foreign tourists plan their travels well in advance and need notice. This 
deters foreign tourists from making a tour to India. They prefer other 
countries where the rate of hotels and its availability is at very reasonable 
rate compared to that of India. This is the reason for south East Asian 
nations like Singapore, Malaysia, and Thailand becoming hub of tourism 
attraction. 
6.2.5 Higher Tax 
Higher taxes are charged to tourist at various stages right from their 
entry in Rajasthan. Taxes are charged on airport, food provided hotel 
accommodation. This has cumulative impact on the overall expenses. 
These are fairly high compared to other countries. This has negative 
impact on the growth of tourism as it demotivates tourists from visiting 
India. 
6.2.6 Lack of Tourists reception centers (TRC) 
There is a lack of Tourists reception centers in Rajasthan which 
provide the basic information about the tourist destination in Rajasthan. 
The absence of this important centre, leads to loss in revenue, as tourists 
visiting Rajasthan do not move to all places of tourists attraction. 
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6.2.7 Discrimination pricing 
There is discriminating pricing for foreign tourists. In most of the 
historical monuments there is different pricing for domestic and foreign 
tourist. This generates a feeling of alienation among the visiting tourists 
and is also against our philosophy "Vasudev Kutumhkam", which means the 
world is one family. 
6.2.8 Lack of safety and security 
Due to continuous terror attacks on tourism destinations in different 
parts of the country, tourists are worried about their safety and security in 
Rajasthan. 
6.2.9 Lack of hygienic food 
Food service is also one of the major problem in the state. Food 
served is either unhygienic or served under unclean conditions. Non-
availability of the regional and continental dishes is also a big problem. 
6.2.10 Overcrowding 
Unplanned promotion of tourism has increased pressure on the 
infrastructural facilities, the development of which has not been 
commensurate with the growing demand. Most of the tourism sites are 
overcrowded in Rajasthan. This makes tourists uneasy and unsafe as they 
feel prone to many types of air-borne diseases and also to various kinds of 
risk like pick pocketing, snatching and other heinous crime. It too has an 
impact on the conservation of the environment and preservation of scenic 
beauty become difficult due to large number of tourists. 
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6.2.11 Visa facilities 
Visa facilitation is yet another problem. There is no system of single 
window clearance for obtaining tourist visa. Tourists visiting India has to 
go through various clearance system and other formalities to obtain tourist 
visa. This prevents them for planning their tour to India. Stringent 
eligibility requirements and cumbersome procedure put off many visitors 
from visiting India. 
6.2.12 Insensitive tourists create problems 
Many a times tourist visiting popular sites, forget the civic sense and 
indulge in activities which seriously hamper the beauty of a particular 
tourist destination. This problem has been further aggravated with a 
considerable increase in the number of tourists who are either not aware of 
or are indifferent to the ecologically fragile nature of the tourist sites. They 
show scant regard to cleanliness, tourists eat in public places and convert 
roads, including the main approach to popular spots like the historical 
sites where tourists often scratch on the walls and write their names, thus 
destroying the natural fabric of the sites. 
6.2.13 Lack of better communications facility 
In Rajasthan there are poor telecommunication infrastructures in 
terms of limited internet accessibility and difficulty of international calling. 
This often creates a sense of isolation amongst the tourist as they feel being 
deprived or cut off from their near and dear ones. It may at times lead to 
home sickness and force them to leave their tour without completing it. 
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6.2.14 Lack of Healthcare facilities 
In Rajasthan there is lack of proper healthcare facilities at tourist 
destinations. There are no facilities provided by RTDC. There is lack of 
medical facilities at various tourist destinations. The elderly people and 
chronically ill people who visit certain destination for refreshment often 
find themselves in awkward situation due to absence of proper medical 
facilities. 
6.2.15 Absence of online booking for hotels 
Tourists are facing the problem of online booking. There is no 
facility in RTDC hotels for online booking. The absence of online booking 
force tourists to look for other alternatives for stay .This deprives the 
tourism sector from earning revenue. 
6.2.16: Seasonality 
The hot weather of Rajasthan creates a lot of problem for visiting 
tourists. Many tourists, who not used to such types of climatic conditions, 
find their stay very tough. Added to this the public transport system have 
very few air conditioned carrier which make travel from one destination to 
another very tough. 
6.2.17 Other problems 
1. Every monument has separate tickets, which results in lots of 
haggling and wasting of time. 
2. Obsolete and non Interesting Tourism Itinerary that does not 
provide value for money 
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3. Inadequate updated tourist information is provided by tlie 
Department of Tourism and Rajasthan Tourism Development 
Corporation. 
4. Beggars are one of the main problems faced by foreign tourist and 
harassment by beggars is increasing day by day. 
5. There is no systemic approach adopted by the government to satisfy 
the needs of the tourist who visit the state. 
6. There has been no stoppage of theft and crime against foreign 
tourists especially women tourists in Rajasthan. 
7. There are unhygienic toilet facilities at almost all bus terminals, 
railway station and hotels. 
8. There have been numerous rape cases of women tourists, putting 
Indian tourism to shame. 
9. There is no economy version of luxurious tourist train which can 
cater to the need of all class of tourists. 
10. There is no effective measure for speedy settlement of complaints of 
the tourists. 
6.3 Problems of the Officials of RTDC 
There are many problems which are faced by the officials of RTDC 
which came in front during the interview and the filling the questionnaire. 
Officials also gave some suggestions to sort out the problems. 
6.3.1 Shortage of funds 
The RTDC is finance starved department, which lacks financial aid 
from the government to carry out infrastructural and developmental 
[225] 
Problems and Prospects of Tourism in Rajasthan 
activities and whatever little amount is allocated by the government, it 
takes a lot of time to reach RTDC due to redtapism. 
6.3.2 Tourism policies instability 
The lack of any comprehensive policy for the development of 
tourism is one of the major factors responsible for the slow growth of 
tourism sector in Rajasthan. 
6.3.3 Lack of training for Human resource development 
RTDC don't have enough provisions for men-power training. There 
is no provision for regular refresher courses for the employee of RTDC. In 
the absence of such training programmes, the employees are unable to 
keep themselves abreast with the latest technology and development in the 
tourism sector. 
6.3.4 Lack of co-ordination 
There is lack of coordination among various departments which 
create problems while doing some development works in particular 
tourism destinations like lack of coordination between forest department, 
Public works department etc. This creates delay in the execution of project 
and blockage of funds. Besides, there is no coordination between public 
and private stakeholders in tourism development for the implementation 
of policies and monitoring their effective application. 
6.3.5 Lack of professionalism in policies formulations 
The policies are prepared by bureaucrats. They are novice with 
tourism industry. Therefore the policies formulated by them are not 
sustainable in the long run. 
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6.3.6 Lack of integration of tourism policy with the general planning 
process 
There is absence of coordination between planning and policy 
formulations. As the planning is done for the overall development of the 
entire sector, the need of tourism industry doesn't get focused while 
planning. The policies too are in a way quite different from the resources 
allocated as per plan. This leads to incongruency between plan and 
policies and seriously hampers the growth of tourism. 
6.3.7 Lack of professional personnel in RTDC 
RTDC do not have any eligible criteria for employment. Most of the 
employees are appointed without having any experience of the tourism 
industry. This seriously retards the prospect of RTDC as frontline 
organisation for promoting growth and development in Rajasthan. 
6.3.8 Lack of innovativeness in marketing 
Rajasthan is one of the famous tourist destinations in the world but 
the tourism marketing is not so developed. There is no such promotional 
marketing activity about Rajasthan tourist attractions so that tourists can 
be attract towards Rajasthan. There is also no holding of cultural 
programmes in other state and countries of the world to make people 
aware about Rajasthan tourism. 
6.3.9 Lack of facilities provided by the government 
Tourism has been announced as the exports industry, but the 
facilities provided by the government to RTDC is not similar to the one 
provided to the other exports oriented units. 
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6.3.10 Lack of personnel at TRCs 
TRCs don't have adequate and efficient personnel at TRCs. The 
absence of this makes TRCs a low performing centre. 
6.3.11 Impediment from local people 
Corporation finds some impediment from local people while doing 
development works at tourist sites. Many times local issues come to fore 
while carrying out development activities and locals are not supportive of 
the initiatives taken by the RTDC. 
6.3.12 Insufficient communication with travel agencies 
There is insufficient communication among the RTDC and travel 
agencies which creates problems in further planning. For example, the 
corporation may adjust their tour packages, tariff of hotels and luxurious 
trains according to the conditions every year, but some travel agencies 
haven't been informed, so they continuously sell the previous tourism 
products to the tourists. 
6.3.13 Lack of performance evaluation 
RTDC employee performance is not evaluated regularly. In the 
absence of such performance appraisal measure the RTDC employee do 
not perform their work efficiently. 
6.4 Prospects of Tourism in Rajasthan 
Despite of above mentioned problems, prospects of Rajasthan 
tourism industry is very bright. In Rajasthan, tourism is the third largest 
employer after agriculture and textiles sector. Rajasthan has a developed 
tourism infrastructure, with over 6,000 hotel rooms in more than 150 
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hotels. Of these, over 1,400 rooms (54 hotels) belong to the heritage 
category. The state runs the "Palace on Wheels', 'Heritage on Wheels', and 
newly launched luxury train 'Royal Rajasthan on Wheels', which is a 
famous attraction for foreign tourists. There are many popular tourist 
destinations in the state which attract tourists from India and abroad that 
include historic cities (Jaipur, Udaipur, Bikaner), wildlife centuries 
(Sariska, Ranthambore, Keoladeo) and desert locations (Jodhpur, 
Jaisalmer). To provide further impetus to tourism industry in the state, 
Rajasthan government has reduced the luxury tax applicable to the 
tourism industry from 10 per cent to 8 per cent. If the government 
continues to provide incentives to tourism sector than in years to come 
tourism industry will become the largest, employment generating industry 
in Rajasthan. 
There are enough prospects for growth and development of tourism 
in Rajasthan as there are many potential avenues which have remained 
untapped. Besides this the government can promote medical tourism by 
providing superspeciality medical facilities at a cheaper rate the 
government can also develop infrastructural facilities for promoting camp 
tourism and eco- friendly nature tourism. 
Despite all the efforts, the tourism industry in Rajasthan is not 
working to its fullest potential. This is evident from the fact that the arrival 
of foreign tourist has continued to remain stagnant at about 27-28 percent 
of total foreign tourist arrivals in India for the last couple of years. This 
means that not enough is done by the RTDC to attract foreign tourists in 
Rajasthan. If the foreign tourist arrival is increased by 10% than the overall 
growth in allied sector will be about 25%. This means that if efforts are 
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made by RTDC to promote tourism, by means of adopting better 
marketing strategy, providing services at a cheaper and reasonable rate 
compared to that being provided by the other countries, then definitely the 
inflows of foreign tourists will go up from the present level. If this is 
achieved than the tourism industry in Rajasthan will be greatly benefitted. 
Thus it can be said that tourism industry in Rajasthan is a very 
important economic activity, which has direct and indirect impact on 
economic, social and cultural life of the people. This industry has many 
benefits to the state in terms of foreign exchange earnings, employment 
generation, increase standard of living, regional development, promotion 
in international understanding etc. Realize the importance of tourism in 
social and economic development of Rajasthan, which has been amply 
substantiated with the elaborative research work by the Researcher. To 
bring out the various findings and recommendations for the benefits of 
tourism industry in Rajasthan, Researcher has devoted in the next chapter. 
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7.1 Conclusions 
The present study is an endeavor to find out the impact of tourism 
policies and that of RTDC on the growth and development of tourism in 
Rajasthan. It is evident from the study that tourism is the largest and 
rapidly growing industry in the world and it is a fairly established and 
growing industry in India, especially in Rajasthan. Tourism is also 
regarded as an important industry for sustainable human development, 
including poverty alleviation, employment generation, environmental 
regeneration and development of remote areas, advancement of women, 
and to promote social integration and international understanding, besides 
an important source of earning precious foreign exchange. Tourism 
industry is also one of the least polluting industries. In view of all the 
advantages tourism has to be given a very high priority, with continuous 
and regular monitoring of its impact on overall environment by taking 
appropriate remedial measures. 
Though Rajasthan does not have snow-clad mountains, or vast 
stretches of sea beaches, it is unique in many ways i.e. very rich in 
historical, cultural, architectural and natural heritage. In the western half 
of the state there is a vast tract of hot sandy desert (Thar), which is the 
most dynamic and living desert among the hot deserts of the world. 
Eastern half of the State is replete with historical monuments amidst very 
rich biodiversity of semi-arid, tropical region. Above all, people of 
Rajasthan are friendly and hospitable. Rajasthan has tremendous potential 
of attracting foreign as well as domestic tourists; accordingly plans are 
being made at Government level to give a quantum boost to this industry. 
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While planning a quantum boost in development of tourism industry, it 
must also be kept in mind that there always is a 'carrying capacity' for 
every thing, depending on various crucial factors. It is extremely important 
that growth of tourism sector must be compatible with overall 
environmental framework so as to be sustainable for long (in all respects 
like - ecological, cultural, ethical, hygienic, basic necessities and 
expectations, economic etc.). To tap the potential of tourism in Rajasthan, 
the Government of Rajasthan has set up RTDC which carries out 
promotional activities and other marketing strategies to augment the share 
of tourism. 
7.2 Findings Based on Analysis 
The findings of the study are presented below based on the analysis 
of the responses of the respondents on the questions furnished to tourists 
and the officials through two sets of questionnaires. 
It is clearly discernible from the analysis in the foregoing chapters that the 
satisfaction level of the tourists has not seen much impacted by the 
demographic factors. Further Indian tourists do not have a preference to 
travel through air because it is quite costly compared to other mode of 
transportation. They prefer to use their own vehicle or railways. While 
foreigner tourists like better to travel by air. Most of the tourists prefer to 
stay in Hotels than in other avenues, as facilities provided by the hotels are 
of better quality. 
Historical places are the most favorite destinations for the tourists. People 
are often insensitive towards these places and scribble on the walls making 
the place look filthy, giving bad impression to the tourists. Further it 
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appears that fairs and festivals are not properly managed leading to chaos 
and other untoward incidents. It is much to surprise of the Researcher that 
religious places have been commercialized where by devotees have to face 
a number of problems in performing their worship, as they have to pay for 
each and every rites. 
One of the problems that have surfaced is the lack of information office 
management. Information offices are not professionally managed as there 
is dearth of skilled staff to facilitate the promotion of tourism. Publicity 
offices are also responsible for promoting tourism but in Rajasthan there is 
no such office for the promotion of tourism. 
Tourism Policy has positive impact on the tourist arrivals in India because 
there is a significant change in the annual growth rate of number of tourist 
arrival in India between the period of two National Tourism Policies, 1982-
2002 and 2002-2008. 
Tourists are gradually increasing in Rajasthan after the inception of RTDC. 
Mostly domestic and international tourists who visit Rajasthan fall within 
the age range 25-50 years. 
The finance provided to the RTDC is not sufficient to meet its requirement. 
As the modernization programme could not be implemented in RTDC due 
to financial constraint. 
There are large numbers of tourism mediators. They are poorly paid and 
lack professional qualification. This is hampering tourism in Rajasthan. 
There is no provision for refresher course for tourism mediators and 
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employees in order to acquaint them with latest development in tourism 
sector. In the absence of requisite knowledge, these people are 
handicapped in dealing with the demands of the tourist. 
7.3 General Findings Based on Researcher's Observations 
Terrorism has become major threat for tourists and their arrivals are 
greatly impacted by any terrorist activity as it is witnessed in the study 
that the inflows of tourist generally goes down after any major terrorist 
strike. Entry fees for foreign and domestic tourists are discriminatory as 
there are separate charges for foreign and domestic tourists. 
Tourism is one of the important sources of revenue for the Rajasthan 
government. It also provides employment to large number of people. The 
policies and programme formulated by the Rajasthan Government has 
certain shortcomings like there is no special package for foreign tourist, for 
elderly people, and for female tourists. There is lack of coordination 
between RTDC and other departments. This creates a lot of problem in 
carrying out various policies and development programmes. 
The other area which needs to be addressed is that higher officials of 
RTDC are usually bureaucrats, who lack professional know-how of the 
tourism sector. This affects the over all growth and development of 
Rajasthan tourism. Tourists are more conscious about safety and security 
during their travel in Rajasthan because a number of cases have come to 
light where unfortunate incidents have occurred against the tourists. 
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Overcrowding at times may create unfortunate incident like stampede and 
death due to suffocation as reported in many places. 
7.4 Findings Based Suggestions 
On the basis of the problems and findings the following suggestions are 
given: 
Infrastructure development is the main problem for most of the tourists, 
which include transport and hotel industry, so government must make 
such plans and policy for the development of the infrastructure facilities in 
the form of construction of new hotels and roads. While constructing and 
upgrading the hotels, the requirement of the tourist at different places for 
accommodation should be considered. The public transport facility should 
be strengthened so that the tourists can visit the place of their choice at a 
very cheap rate. 
Finance is one of the main problems of RTDC so Government must 
provide adequate finance to RTDC so that development programme can 
be implemented. 
The marketing department of the corporation has to increase its efficiency 
and move out of office to give new direction that fetches fortunes to the 
corporation. Purpose to this marketing should be to sell their service to the 
target customer. It is necessary for RTDC to undertake effective marketing 
and publicity campaigns both within the country as well as engage in 
overseas promotion even to maintain its existing market share 
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It is suggested that the catering divisions of the corporation should accept 
outdoor contracts and generate additional income. The department can 
organize different dishes from various states by inviting experts and also 
try to arrange food festivals from time to time. 
The corporation should establish training institute where professional 
skills can be imparted to young graduate in order to have trained man 
power. 
Rajasthan have some of the finest forts and palaces of the world. 
Government should encourage the preservation, conservation of such 
heritage assets. Government also encourages the private investment in 
developing heritage property. 
Tourist information centers should not only be located at important tourist 
destinations of the region but also at national and international gateways. 
So, the tourist particularly foreigners will not be misguided by the tout or 
other persons and will get the right information about the places. All the 
information centers should be connected with each other through 
computerization and should be providing related literature and brochures, 
booking services for package tours. 
RTDC must hire the services of experts of tourism in formulation and 
execution of new projects for improving the quality of services 
Department of tourism must have coordination with the other 
departments of Government like Forest, Finance, Home, External affairs 
and Civil Aviation etc to provide the boom for the tourism industry. 
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There is a big gap between five star and lower categories of hotels. The 
government needs to create separate zones for setting up two and three 
star hotels. 
The corporation must change its work culture in accordance with the 
changing circumstances and growing competition and should prepare 
route maps, pamphlets narrating the importance of the place or tourist 
destination for wider publicity. 
RTDC should organize fairs and festivals in other state to promote 
Rajasthan as a favourite tourist destination. 
7.5 Observation Based Suggestions 
Rajasthan is rich in Handicrafts, so RTDC must promote handicrafts 
industries by increasing shopping arcade in their existing properties and 
provide space for handicrafts industry to display their products. 
RTDC must identify land and buildings belongings to other departments 
like irrigation, forest department. Public works department etc with 
tourism potential and utilize them for tourism by signing Memorandum of 
Understanding (MoU) with them. 
In tourist areas all beggars, vendors, or any unwanted persons should be 
barred from entering the tourist spot right from the parking, pick up or 
drop point of tourists so that there is minimum interaction of tourists with 
unwanted entities. 
To promote tourism, RTDC with the cooperation of Indian Railways has 
launched many luxurious trains like Palace on Wheels, Heritage on 
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Wheels, Royal Rajasthan on Wheels, but these are very costly and cater 
demands of the elite class. In line with these luxurious trains RTDC should 
make efforts to launch economy class of trains catering to the demands of 
all class of tourists. 
To eradicate the problem of overcrowding special studies must be 
conducted by the RTDC to assess the carrying capacity of important tourist 
places. 
There should be a uniform Entry fees for foreign and domestic tourists at 
different tourist destination. 
Corporation must create a separate Tourist Police Body, which would be 
trained to look into complaints of tourists and check harassment of tourist 
at various tourist destinations. 
The allocation made for the development of other sectors like roads, public 
utilities, civil aviation, urban development, etc. should be invested in such 
a maimer that it helps towards integrated development of infrastructure 
for growth of tourism. 
Government must appoint the tourism professionals on the high post of 
the tourism corporation and in Department of Tourism. 
Government must organize the Indian Tourism Service (ITS) exams with 
the help of Union Public Service Commission (UPSC).This will provide 
highly skilled personnel to take care of the growth of the tourism sectors. 
Rajasthan government is encouraging the adventure tourism and other 
tourism activity in Rajasthan for tourist. So for this the target market is 
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young men and women so the marketing department should give wide 
pubHcity and organize campaign in the colleges/ universities for getting 
good business. 
Local people should also be motivated as well as involved in the tourism 
process. The people of the region should come forward help in providing 
safe and secure atmosphere for the tourists. 
Limited resources of other Departments of the Central and State 
Governments should also be utilised in a coordinated manner so as to help 
development of infrastructure for growth of tourism. 
In order to attract more investment in tourism sector, the possibility of 
offering more incentives and concessions to private sector in the tourism 
sector should also be considered. 
While making plan and policy for tourism, it must include the overall 
development of the state and country not only the development of the 
tourism sector. 
Government must improve the safety and security of the tourists 
especially of women. 
The government should introduce uniform taxation across the States and 
do away with multiple taxation. 
Clearly planned, focussed tour packages can be introduced which may 
attract the travellers. 
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Tourism industry must be provided with all the facilities, which the export 
industries enjoy in India. 
Wildlife tourism is one of the important part of Rajasthan tourism, so steps 
should be taken regarding the promotion and development of wildlife 
tourism in Rajasthan. 
Private players can be employed by the RTDC to promote tourism. As 
private players have better infrastructure, human resource and disciplined 
work force. With the aid of private marketing houses tourism in Rajasthan 
can be promoted beyond the boundary of Rajasthan that is throughout 
India. 
7.6 Direction for Future Researches 
In the study Rajasthan Tourism Development Corporation has been 
taken as a case study. For future researches other state's tourism 
corporations can be taken with reference to tourism policy of India. In the 
study financial and marketing aspects of tourism industry have been left 
out that can be considered for study by other researchers. 
In this study only five sites such as Jaipur, Ajmer, Pusker, Jodhpur, 
and Bikaner have covered by the researcher. The other sites like Mount 
Abu, Udaipur, and Jaisalmer etc. can be taken for future researches using 
suitable sampling techniques. 
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Appendices 
Appendix -1 
Sample Questionnaire -1 
Tourist's Degree of Satisfaction level of services provided by Government and 
Rajasthan Tourism Development Corporation (RTDC) in Rajasthan 
Section - A 
Profiling Tourists 
Gender: 
Age: 
Nationality: 
Education: 
Profession: 
Male- Female-
0 - 2 5 - 2 5 - 5 0 -
50 - above 
Indian - Foreigner - .... 
Doctorate - Post Graduate 
Graduate - Higher Secondary or Diploma 
Service - Business -
House wife - Student -
Stay in Rajasthan: One day - 1-7 days-
8-15 days- 16 days-above 
Section - B 
Please tick (V ) one in each question, based on your desire with the following 
statements while you visit and stay in Rajasthan. 
Part - 1 Carriers facility 
Question - 1.1 What is your satisfaction level about air transport facility in 
Rajasthan? 
Highly Satisfied [ ] 
Dissatisfied [ ] 
Satisfied [ ] 
Highly Dissatisfied [ ] 
[251] 
No Answer [ ] 
Question - 1.2 Are you satisfy with the road transport facility in Rajasthan? 
Highly Satisfied [ ] Satisfied [ ] No Answer [ ] 
Dissatisfied [ ] Highly Dissatisfied [ ] 
Question - 1.3 What is your satisfaction level about rail transport facility in 
Rajasthan? 
Highly Satisfied [ ] Satisfied [ ] No Answer [ ] 
Dissatisfied [ ] Highly Dissatisfied [ ] 
Part - 2 Accommodation Facility 
Question - 2.1 Are you satisfied with the hotel services in Rajasthan? 
Highly Satisfied [ ] Satisfied [ ] No Answer [ ] 
Dissatisfied [ ] Highly Dissatisfied [ ] 
Question - 2.2 What do you think about guest houses in Rajasthan? 
Highly Satisfied [ ] Satisfied [ ] No Answer [ ] 
Dissatisfied [ ] Highly Dissatisfied [ ] 
Question - 2.3 What is your satisfaction level about resorts in Rajasthan? 
Highly Satisfied [ ] Satisfied [ ] No Answer [ ] 
Dissatisfied [ ] Highly Dissatisfied [ ] 
Part - 3 Attractions/ Locations: 
Question - 3.1 What is your degree of satisfaction level about the Ancient 
monuments (Forts and Palaces) available in Rajasthan? 
Highly Satisfied [ ] Satisfied [ ] No Answer [ ] 
Dissatisfied [ ] Highly Dissatisfied [ ] 
[252] 
Question - 3.2 Are you satisfied witii the religious places in Rajasthan? 
Highly Satisfied [ ] Satisfied [ ] No Answer [ ] 
Dissatisfied [ ] Highly Dissatisfied [ ] 
Question - 3.3 Are you satisfy with the Wild life sanctuary situated in 
Rajasthan? 
Highly Satisfied [ ] Satisfied [ ] No Answer [ ] 
Dissatisfied [ ] Highly Dissatisfied [ ] 
Question - 3.4 What is your degree of satisfaction level about the Fairs and 
festivals celebrated/organised in Rajasthan? 
Highly Satisfied [ ] Satisfied [ ] No Answer [ ] 
Dissatisfied [ ] Highly Dissatisfied [ ] 
Part - 4 Government support service 
Question 4.1 Are you satisfied with the Government information about 
tourism in Rajasthan? 
Highly Satisfied [ ] Satisfied [ ] No Answer [ ] 
Dissatisfied [ ] Highly Dissatisfied [ ] 
Question 4.2 Are you satisfied with the publicity facility provided by RTDC? 
Highly Satisfied [ ] Satisfied [ ] No Answer [ ] 
Dissatisfied [ ] Highly Dissatisfied [ ] 
[253] 
Part - 5 General Services 
Question 5.1 Are you satisfied with the services provided by the tour operator? 
Highly Satisfied [ ] Satisfied [ ] No Answer [ ] 
Dissatisfied [ ] Highly Dissatisfied [ ] 
Question 5.2 Are you satisfy with the guide's services in Rajasthan? 
Highly Satisfied [ ] Satisfied [ ] No Answer [ ] 
Dissatisfied [ ] Highly Dissatisfied [ ] 
Part - 6 Overall Satisfaction Level 
Question 6.1 What is your overall satisfaction level with the services rendered 
by RTDC during your stay in Rajasthan? 
Highly Satisfied [ ] Satisfied [ ] No Answer [ ] 
Dissatisfied [ ] Highly Dissatisfied [ ] 
Do you have any suggestions for the improvement in the functioning of RTDC 
and Government of Rajasthan for the satisfaction of tourists? 
[254] 
Appendix - II 
Sample Questionnaire - II 
PERSONAL DETAILS 
NAME: 
POSITION: 
DIVISION 
TELEP 
PHONE: 
EMAIL: 
Question 1 Is the Finance provided by Government of Rajasthan to 
RTDC sufficient for the Tourism development in Rajasthan? 
Yes No No Answer 
Question 2 Are Human Resource Development programmes in 
RTDC effective for the job? 
Yes No No Answer 
Question 3 Are the Policies and plans specifically addressing the 
needs for sustainable development in Rajasthan tourism? 
Yes No No Answer 
[255] 
Question 4 Do you have sufficient tourism mediators? (Travel 
agents, tour operators, guides)? 
Yes No No Answer 
Question 5 Do you provide financial support to tourism mediators? 
Yes No No Answer 
Question 6 Do you have training facility for the employees and 
mediators in the Tourism policy? 
Yes No No Answer 
Question 7 Should various fairs and festivals be organized by the 
RTDC outside the state for promoting tourism? 
Yes No No Answer 
Questions Would you favour if private sectors are allowed in 
promoting tourism in Rajasthan except in some restricted areas? 
Yes No No Answer 
Question 9 Do you think that tourism policy has a positive impact in 
the growth of tourism sector in Rajasthan State? 
Yes No No Answer 
Question 10 Is the role of Government of Rajasthan positive in 
the promotion of tourism in State? 
Yes No No Answer 
Please use this space for any further comments you may wish to 
make. 
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